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M-G-M presents 


ANNIE GET 
YOUR GUN’ 


starring 


HOWARD KEEL 
with 
CALHERN . J. CARROL NAISH 
ARD ARNOLD - KEENAN WYNN 


Color by TECHNICOLOR 


Screen Play by Sidney Sheldon 
Based on the Musical Play with Music 
and Lyrics by IRVING BERLIN 
and Book by 
HERBERT FIELDS and DOROTHY FIELDS 


Musical Numbers Staged by 
ROBERT ALTON 





Directed by 
GEORGE SIDNEY 


Produced by 
ARTHUR FREED 


A Metro-Goldwyn-Mayer Picture 
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REMEMBER! 
“ANNIE” IS 
JUST ONE 

OF M-G-M’s 
“TERRIFIC TEN!” 


M-G-M’s “SAY IT WITH 
PICTURES” TRADE SHOWS 
HAVE BEGUN! 


“THE ASPHALT JUNGLE?” is 

the talk of every film row! 
“FATHER OF THE BRIDE”—May 9 
“THE SKIPPER SURPRISED 

HIS WIFE”—May 10 

“STARS IN MY CROWN’”—May 11 
“DEVIL’S DOORWAY” —May 12 
“MYSTERY STREET”—May 16 


and of course you can’t miss 
“ANNIE GET YOUR GUN”—May 23 


“THE HAPPY YEARS”—May 24 
“DUCHESS OF IDAHO” —June 13 
“THREE LITTLE WORDS” —June 23 


M-G-M FIRST IN PICTURES 


(Don’t Relax Until We Axe The Movie Fax!) 





WHEN WARNER BROS.CO 


WITH THIS KIND OF ATTRAC 


YOU KNOW YOUVE GOT 


SCREAMING BOXOFFICE 
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That’s the way they’re coming from 20th! Back up the 
industry's “Movies Are Better Than Ever” Campaign! 
THESE PICTURES MEAN BUSINESS!.. . 

NIGHT AND THE CITY - WABASH AVENUE technicolor » CHEAPER 


BY THE DOZEN technicolor > THREE CAME HOME - A TICKET 
TO TOMAHAWK technicalor > 12 O'CLOCK HIGH - LOVE THAT 
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SAYING IT WITH 
PICTURES 


ITH the motion picture scene so considerably be- 

\J sprinkled by alarms and concerns from the menace 

of new censorships and controls, continuing interna- 

tional finance problems, and of course the ever continuing 

wondering about television, about mass buying power, about 

costs, about taxes, it is encouraging to get a few sound, 

simple, plain words about a program and a policy that has 
always worked and always ol wab. 


This was summed up the other day by Mr. William 
F. Rodgers, of MGM, announcing their decision to “say 
it with pictures.” They always have. 


There is the public relations policy on which the 
industry was built, or rather perhaps it was the explana- 
tion of how the industry grew up before it knew it had 
any policy. 

This is a good time to lay emphasis on the fact that the 
motion pictures themselves are the principal effective instru- 
ments of public relations. The public wants its relations through 
the box office—not in the papers, not in Congress, not in the 
courts. To the consumer generally, the motion picture is some- 
thing to experience, and perhaps enjoy, not something to read 
about. If they want to read they stay home. 








@ As has been indicated here before, and not too subtly 
either, most of the public relations problems of the motion 
picture arise from dealings of the motion picture with itself. 
With those organization meetings of COMPO coming up it 
will be appropriate for somebody to make some speeches on 
how the business may learn to get along with itself, and try 
to arrange to have its internal debates in private, without press 
agents, without news pictures, without leaks. It can be done. 
There are several very big and very lively industries in this 
country, manned by dynamically exciting personalities doing 
exciting things, about which we hear nothing until a few 
decades later bits come through in well edited biographies. 


It will be very much for the best if the public is not 
informed that COMPO is intending to have public rela- 


tions with it. 
* x Kk * 


® That loud project for a set of hearings on the morals of 
e movies and their advertising practices with respect to the 
merchandising of repute for sin, seems to be approaching a 
diminuendo and possible fadeout — unless Senator Ed Johnson 
of the Senate Interstate Commerce Committee gets riled out 
of his mood of postponement. Meanwhile, despite the repre- 
sentations of the lay press, the investigation is only held in 
abeyance and could be fired into action on short notice. 
Meanwhile it is the subject of much continued attention in 
the press, including magazine articles rushed in at the last 
minute to get aboard the train of sensation, had it started as 
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scheduled. The damage to the standing of the industry in the 
minds of the readers continues, and will as long as the copy 
lasts. The fact is that the industry probably has more at stake 
in the published attentions to the subject than in the issues 
directly concerned. 


@ The permanent repair of the status of the motion picture 
in the public mind, or that small proportion of the public which 
is genuinely interested, will be achieved only after long, long 
periods of competent and circumspect performance. In the 
show world individual performers can come to fame, or plunge 
to ruin, over night. But institutions take a long time. 

The painful fact is only a few care. The people who support 
the motion picture by buying seats are about as much inter- 
ested in the art and its status as a horse gambler is concerned 
about improving the breed when he phones the bookie. The 
difficulty is that the few who care, and know how, can raise 
mighty storms, can lay on censorships and engineer taxes, write 
laws. They are the ruling minority empowered by the inertia 
of the masses, the nonchalance of the voters. 


CHEERFUL PROMISE 


HINGS seem to be looking up, production-wise, out in 

Hollywood. We have it on the observing word from our 

Mr. William R. Weaver, recorder of The Hollywood Scene. 
Turning to the tabulation which weekly accompanies his essay 
of survey, one finds forty pictures started and in process of 
shooting, with six just announced as finished. 

This is the best report from studioland in months. A scanning 
of the titles, which will not be repeated here, gives promises 
of diversity and action to be proclaimed from the marquees in 
due season. The list sounds promising from the point of view 
of the showman who wants some snappy movies rather than 
cinema. 

Looks cheerful. We have heard enough of lamentation. It is 
to be remembered that while now and then the screen does 
hit a success as big as the promises, it has never yet fallen into 
an abyss as deep as some of it glooms. 


ACTION IN NEW ORLEANS 


A MERRY quality of animation and aggression by aggres- 


sive showmen at work and play came up with the 
press report from the Variety International convention 
in New Orleans. The transactions, including the caucuses, seem 
to have been pervaded by the kind of vigour that is to be 
expected of competent showmen. And there was that succes- 
sion of handclasping peace gestures under the spotlight at the 
end, just like the story books. The convention's approval, 
officially unanimous, was bestowed with enthusiasm on the 
election of Mr. Marc Wolf as International Chief Barker and 
the bestowal of the title of International Ringmaster, an honour 
for life, upon Mr. Robert J. O'Donnell, seven times chief barker. 
Mr. Wolf is head of the Y & W Management Corporation of 
Indianapolis, operating twenty-nine theatres. 
—Terry Ramsaye 




















Video’s Challenge 
To THE EpiTor: 

In your April 1 edition, E. M. Loew 
wisely states, “It’s all very well to talk of 
showmanship and reviving the old-time 
ballyhoo. . . . But I think it’s downright 
ridiculous where the industry—both distrib- 
utors and exhibitors—invest in exploitation 
to do something about declining grosses, 
while on the other hand they allow their 
own stars to hurt theatres by appearing on 
television.” Mr. Loew should have the 
whole-hearted support of exhibitors every- 
where. In contrast to Mr. Loew, Samuel 
Goldwyn in the New York Times say, “The 
answer to this question is indicated rather 
clearly by the history of previous competi- 
tion between various entertainment media,” 
and proceeds to urge the film industry to 
build television’s prestige by the mutual ex- 
change of stars. 

Is anyone truly so naive as to compare 
television with any previous entertainment 
media? While any previous entertainment 
medium was competitive, it still required 
people to go “out” to obtain it (even cars 
deemed it necessary to have radio) and con- 
sequently resulted in an economic stimulant 
for any and all businesses surrounding or 
connected with an entertainment or amuse- 
ment center. As television attains its ulti- 
mate goal of keeping millions of people at 
home by bringing them all forms of enter- 
tainment and amusement—movies, baseball, 
football, lectures, opera, etc.—many types of 
businesses will fold. 

Since man has but 24 hours to spend, 
how convenient that in the course of one 
evening he can witness a baseball game, 
movie and any other type of entertainment 
“all for free!” Someone must and will pay 
the piper and it won't be the film industry 
alone. 

Since newspapers, magazines, etc., have 
had innumerable articles on_ television’s 
threat, challenge, effect, etc. on theatres, it 
would be interesting now to read the opinion 
of some noted economic authorities in re- 
gard to television’s challenge to a good many 
industries. In fact—its challenge to our en- 
tire economy—MRS. T. FRIEDMAN, 
Normandie Theatre, Los Angeles, Calif. 


No Costumes 
To THE EpitTor: 

Why do they continue to make costume 
pictures? Even though they are very good, 
they only draw a small per cent. Most 
people stay away—Cleveland, O., Exhibitor. 











FINE IDEAS FROM 


ROUND TABLE 
To the Editor: 

Your Managers’ Round Table has 
proved to be a most welcome source 
of fine ideas for the thousands of 
exhibitors in this industry, and that 
most certainly includes me. — Kari 
Fasick, Manager, Loew’s Park Theatre, 
Cleveland, Ohio. 








Happy Results 
To THE Epiror: 

I am most appreciative of the shot in the 
arm 20th Century-Fox has given this indus- 
try and I think it will have vast influence 
for good if we all go to it. Had an interest- 
ing talk coming home from Chicago with a 
circuit man in a neighboring state who was 
wondering how much good it would do the 
towns like mine, for example, playing four 
changes and playing the top product that is 
talked about so much only at intervals, and 
then often quite a few weeks behind the key 
runs. He used the example of the big the- 
atres playing week runs in Dallas, etc., and 
only the pick of the product. 

This should not bother anyone. The mass 
movement of this optimistic “Movies Are 
Better Than Ever” will get rolling just as 
fast if not faster than the prevailing cry 
that swept the country last year—that they 
were worse than ever and that Hollywood 
was done. I’m for it all, and strongly, and 
I feel we'll discover a new pride and en- 
thusiasm in show business that’s been 
dormant since the war. The results can 
only be happy ones—HENRY REEVE, 
Mission Theatre, Menard, Tex. 


Lighter Trend 


To THE EpiTor: 

The trend of the times is to comedies and 
lighter fare and more color. The heavy 
murder mysteries are dead as a dodo. 

When the country is on edge as it is now 
and everyone worrying about taxes, what’s 
going to happen to the national debt, etc., 
people want to go somewhere for a laugh 
and to forget the silly things going on in 
Washington. This is from my 37 years’ ex- 
perience entertaining the public with motion 
pictures. Excuse me, it’s 38 now as another 
year rolled around and I hardly knew it.— 
D. R. GOLDIE, American Theatre, Chero- 
kee, Lowa. 





Great Service 
To THE EpITorR: 
I feel that a great service has been 


rendered to this industry. The Showman- 
ship Meeting was in the nature of a refresh- 
er course for many of us and in addition to 
the stimulating exchange of ideas which took 
place, it served to re-awaken industry and 
public interest to the necessity for a return 
to the old vitality and vigor that has always 
characterized the motion picture business. 
Our company has always subscribed to 
these fundamental aims. The Fox meeting 
was of great help to us, since it helped to 
shift our own activities into the industry- 
wide field. If all sections of the industry 
will now vigorously get behind the goals 
and ideals expressed in Chicago, we will 
all benefit a great deal—LEONARD UH. 
GOLDENSON, President, United Para- 


. 


mount Theatres, Inc., New York, N. Y. 


Hard Work 
To THE EpiTor: 

I can truthfully say that the Showman- 
ship Meeting was one of the most stimulat- 
ing meetings I have ever attended. 

After more than 40 years of show busi- 
ness in Lincoln, Neb., the meeting has 
proved that there is really nothing new in 
show business. With all the new frills and 
the magnificent theatres, there is no substi- 
tute found for just hard work. 

I, as a member of the executive commit- 
tee of TOA, intend taking part in trying 
to help the showmen get back to door bell 
ringing. —R. R. LIVINGSTON, President, 
Nebraska Theatre Association, Lincoln, 
Neb. 


Wants to Know 
To THE EpIToR: 

I want to know: 

How successful are drive-ins in smaller 
rural communities ? 

What about the future of television with 
relation to theatre owners ?—Holdredge, 
Neb., Exhibitor. 


Plain Entertainment 
To THE EpiTor: 

Pictures with stories to tell are being ex- 
cellently done by Hollywood. However, 
good musicals have been few and far be- 
tween since the war. Let’s have more fea- 
tures with just plain entertainment value, 
and let’s have them well done.—W orcester, 
Mass., Exhibitor. 
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TAX fight has only begun, is Myers’ rally- 
ing cry to industry Page 13 


VARIETY CLUBS elect Marc Wolf as dove 
of peace hovers overhead Page 16 


NO law compulsion to supply films to 
Phonevision, Myers says Page 22 


SIMPP approves suggestion for $10,000,000 
of production financing Page 23 


THEATRES step out, Fabian quits arbitra- 
tion case Page 23 


COLUMBIA plans to release 62 features 
during the coming year Page 26 


SENATOR JOHNSON calls off dogs, but 
holds fast to the leash Page 28 


BOX OFFICE Champions for the month of 
April Page 30 


BRITISH production financing gets first 
reading in Commons Page 30 


METRO takes its showmanship approach to 
the exhibitor Page 32 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 33 


WOMETCO's 25 years is a story of a 
couple of real showmen Page 39 


VIDEO-FILM tieup stressed by Sponable at 
SMPTE meeting Page 41 


GRIFFITH circuit contends there is no need 


for divestiture Page 41 
SERVICE DEPARTMENTS 
Hollywood Scene Page 37 
In the Newsreels Page 41 
Managers’ Round Table Page 45 
Short Product at First Runs Page 44 
What the Picture Did for Me Page 43 


IN PRODUCT DIGEST SECTION 


Showmen's Reviews Page 285 
Advertising Index Page 286 
Advance Synopses Page 287 
The Release Chart Page 288 








People in “Ie ews 


Eric JOHNSTON, president of the Motion 
Picture Association of America, will visit 
France and several other European coun- 
tries following the Anglo-American re- 
mittance talks which are scheduled to 
open in London May 15. Mr. Johnston, 
accompanied by his assistant Joyce 
O’Hara, will leave by air May 12. 


HENRY GINSBERG, vice-president in charge 
of Paramount Studios, was to arrive in 
New York Thursday for product confer- 
ences with BARNEY BALABAN, president 
of Paramount Pictures. 


Howarp MINSKy, mid-east division sales 
manager for Twentieth Century-Fox, has 
resigned. A. W. SMITH, JR., vice-presi- 
dent and general sales manager, who an- 
nounced Mr. Minsky’s resignation, said 
he would not be replaced at present. 


Rosert H. Dann, for the past seven years 
vice-president and general counsel of Van- 
guard Films, Inc., Hollywood, resigned 
his post with the Selznick company in line 
with the recently announced transfer of 
Vanguard operation to the headquarters 
of Selznick Releasing Organization in 
New York. 


Don HynpMAN, manager of the east coast 
division of the motion picture film depart- 
ment of Eastman Kodak, New York, has 
been promoted to sales manager of the 
department in Rochester. He is succeeded 
by E. M. STIFLE. 


CHARLES BENINATI, manager of the Ritz 
theatre at Carlyle, Ill., has been elected 
president of the local Rotary Club for the 
second time in seven years. He was 
president of the organization in 1943. 


R. N. Dunpar, Warner branch manager in 
Des Moines, has been transferred to Jack- 
sonville, Fla., as branch manager, suc- 
ceeding the late E. B. Price. Leon HEN- 
DERSON, salesman in Omaha, has been pro- 
moted to Des Moines branch manager. 


JosEpH WEINSTEIN, booker for Warners’ 
Albany zone upstate circuit, has been pro- 
moted to head booker and buyer in the 
Cleveland territory, replacing Tep Muin- 
sky, who has been named head booker 
and buyer in Philadelphia. Dan TrIEsTER, 
a member of the film buying staff at the 
Warner home office, has been promoted to 
an executive in the film buying depart- 
ment in the Philadelphia zone. 


G. S. EyssE Lt, president of Rockefeller Cen- 
ter and Radio City Music Hall, New 
York, has accepted appointment as chair- 
man of the Greater New York Fund mo- 
tion picture committee, it was announced 
Monday by JosepH R. VoGEL, who was 
recently appointed chairman of the drive’s 
amusement division, 


ALFRED CROWN, international sales head of 
Samuel Goldwyn Productions, left New 
York by plane Monday for Paris to join 
SAMUEL GOLDWYN at the RKO Continen- 
tal European sales convention in that city. 
Following this Mr. Crown will go to 
London. 


FRANK WILpIsH has succeeded Leroy J. 
FuRMAN, resigned, as executive in charge 
of buying and booking for the Monarch 
division of Gamble Enterprises. Mr. 
Wildish has been connected with the 
Plaza in London, Odeon in England and 
Humayan Properties in Calcutta, India. 


S. H. Fapian has been appointed chairman 
and BERNARD Estes publicity director of 
the 1950 Motion Picture Pioneers’ dinner 
in New York, it was announced this week 
by Jack Cohn. 


W. FreENcH GITHENS, chairman of the ex- 
ecutive committee of Cinerama Corp., 
New York, has received the Republican 
nomination for mayor of Bernardsville, 
Ne 


SAMUEL Osury, sales manager of Univer- 
sal-International’s Atlanta office, has been 
appointed branch manager in Indianapolis, 
succeeding TED MENDELSSOHN, who has 
resigned to devote his time to drive-ins. 








ADVERTISING INDEX 
IN PRODUCT DIGEST 


For the convenience of exhib- 
itors who refer to advertising 
in the Herald for promotional 
ideas and copy suggestions, 
Product Digest presents an 
index of display advertising 
appearing in Motion Picture 
Herald since January 1, 1950. 
It will be found on page 286, 
Product Digest Section, of this 
issue. 
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AT THE BALL GAME, in Ebbets Field, Brooklyn, 
Dodgers’ second baseman Jackie Robinson, 
star of The Jackie Robinson Story,'’ introduces 
himself to Maurice Maurer, manager of the 


Astor Theatre, New York, where the picture opens 


May 16. Watching is William Heineman, Eagle 
Lion sales vice-president, and host to the 
New York press at a Dodgers-Phillies game. 


KEY TO THE new Valley Enterprises circuit 
Plaza Theatre, opened in Washington 
Tuesday night. Sam Roth, circuit president, 
hands it to Mrs. Leon Chatelain, Jr., 
president of Ki-Wives, feminine auxiliary 
of the Kiwanis Club. Watching is Harry L. 
Merrick, Club president. The opening 
benefited the Club charity, the Crippled 
Children's Clinic. 


By the Herald 


STEN PERSSON, returning to 
Sweden, after six months’ study 
of circuit operations here, will 
book films for A. B. Centrum, 

of Gothenburg, a seven-theatre 
unit of his family's 50-house circuit. 


AS 20th-FOX's "The Big Lift’ 
opened at New York's Rivoli 
Theatre, left, April 26. Army 
bands, police, and high brass en- 
livened the evening. The premiere 
benefited the New York Mirror 
Youth Welfare Fund. 


SOL A. SCHWARTZ, who had been 
general manager of RKO theatres, 
last week was elected executive vice- 
president. He will operate the 
circuit under Ned E. Depinet who 
was named president succeeding 

ing Malcolm Kingsberg, resigned. 
Mr. Schwartz has been with the 
predecessor of the theatre com- 
pany since 1922. 
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By the Herald 


TRI PARTITE 
FILMS, which will 
make four features 
abroad, has com- 
pleted its first, 
"Pardon My 
French," its part- 
ners announced 

in New York last 
week. Above 
Christopher Mack- 
intosh, Five Ocean 


WILLIAM BACHER and Helga Films, England; 





By the Herald 





Moray, from whose novel, Peter Cusick, ... 
"Untamed'' he will make a fea- Cusick Interna= 
ture in South Africa for major tional, U. S.; and 
company release. They saw the Andre Sarrut, — 
press in New York Monday. Sagitta Films, 

See page 39. France. 


OLIVIA DE HAVILLAND receives from 
President Truman in Washington cere- 
monies the citation from the Women's 
National Press Club naming, her out- 
standing performer in the theatrical 
field. Mrs. Truman is a spectator. 





A PRINT OF "HAMLET," from British 
producer J. Arthur Rank to New York Uni- 
versity's Library of Motion Picture Classics. 
At the ceremonies last week: Robert 
Benjamin, Rank Organization president; 
Professor Robert Gessner; Eric A. Johnston, 
MPAA president; Mr. Rank; Dean Thomas 
Pollack, and Nate Blumberg, Universal 
Pictures president. 





By the Herald 


LOKE WAN THO, owner of the Cathay 
HARTFORD PREMIERE of Warners’ "Colt circuit, Singapore and Malaya, is 


.45,"' for the Connecticut Cerebral Palsy honeymooning here and observing our 
Association. In front of the Strand Theatre: industry. An exhibitor leader, he is 
Herman Wolf, of the Association; mode! guiding efforts at home to cut the 50 
Barbara Mann, and manager James J. oer cent admissions tax, hurting business. 
McCarthy. American action pictures dominate 





his screens, he reports. 





RDN CAL LES UEC EENEEY: INDO STREMSE I NITE EARNERS AI SP EREIGBS INS A SENS oid 
MOTION PICTURE HERALD, MAY 6, 1950 1! 





DANGER LURKS for Tyrone Power and Cecile Aubrey in ‘The Black 
Rose'’, 20th Century-Fox's sweeping Technicolor adaptation of 
Thomas Costain's best-seller. The picture, made in Morocco and 


England, co-stars Orson Welles. 


IMPORTANT NEWS is the appearance of June Haver, right, in ‘'l'll 
Get By", Technicolor musical of Tin Pan Alley. Bill Lundigan co-stars 


in the film, which is currently before the cameras. 


GREGORY PECK stars in “The Gunfighter", an 
outdoor epic directed by Henry King and pro- 


duced by Nunnally Johnson. To be released in July, 


the cast features Helen Westcott, Millard Mitchell 


and Jean Parker. Motion Picrure HERALD said, 


"It's characterizations are excellent, its 
performances top grade and its story taut 
and sharply told." 


TEACHER LOOKS ON 
while Paul Douglas spells 
laughter in “Love That 
Brute", fast-moving comedy 
of prohibition Chicago. 
Jean Peters co-stars in a cast 
that includes Cesar Romero, 
Keenan Wynn and Joan 
Davis. 


CHASED by the under- 
world, Richard Widmark, 
right, seeks refuge in ‘Night 
and the City", a 20th Cen- 
tury-Fox June release, co- 
starring Gene Tierney. Film- 
ed on location in London, 
the picture features Hugh 
Marlowe and Googie With- 
ers. 


(Advertisement) 
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TAX FIGHT ONLY BEGUN 
MYERS’ ORDER OF DAY 


COMPO Tax Group’s Head COMPO Will 


Rallies Industry to New 
Talk on Tax. 














15 TAXES TOO MUCH; 
CLOSES THEATRE 
The 20 per cent Federal admission 


tax and 14 other taxes have become 
such a burden to the operation of a 


Battle for Full Repeal 


Dissatisfied with the House Ways and 
Means Committee action last week in only 


halving the 20 per cent Federal admission 
tax, the Council of Motion Picture Organi- 
zation’s tax committee, headed by Abram F. 
Myers, currently is urging exhibitor associ- 


theatre that Robert T. Marhenke has 
closed his Watersedge theatre in 
Baltimore. He said: "Business has 
gone down steadily since the first of 


Practices 


The Federal admission tax and industry 


ations, circuit heads and distributor com- 
mittees to exert all possible pressure to bring 
about full repeal of the excise. 

Last Wednesday after the House group 
voted to reduce the tax to 10 per cent, Mr. 
Myers said he was “deeply disappointed” 
that the entire tax had not been removed. 
However, he said he hoped that this “tem- 
porary reverse will not plunge the industry 
into pessimism but will be accepted as a chal- 
lenge to do a better job in fighting the tax 
in the Senate.” 


trade practices are two of the major topics 
scheduled for discussion at the organiza- 
tional meeting of the Council of Motion Pic- 
ture Organizations at the Drake Hotel in 
Chicago Monday. 

The taxation and legislation committee, 
under the chairmanship of Abram F. Myers, 
is expected to submit a progress report in 
the fight against the Federal excise. 

The controversial question of trade prac- 
tices seems now destined to be the focal 
point of the meeting. | Recommendations 
made by William F. Rodgers, MGM sales 
vice-president, and supported by A. W. 
Smith, Jr., general sales manager of Twen- 
tieth Century-Fox, that a new system of in- 
dustry arbitration be undertaken by 
COMPO has met with varying degrees of 


the year, so with all the taxes it is im- 
possible for this type of theatre 
operation to show a profit or break 
even." His taxes: Federal admission; 
state admission; tax on passes; state 
sales tax on cleaning supplies and 
other theatre items; Maryland exhibi- 
tion license tax; Baltimore County 
license tax; state unemployment tax; 
county admission tax; annual projec- 
tor tax; personal property tax; minor 
privilege tax; tax on gas, electricity 
and telephone; Social Security tax; 
state income tax; Federal income tax, 
and, of course, the 20 per cent 
Federal admission tax. 


Wires Urge Industry to 
Re-Contact Congressmen 


Henderson M. Richey and Oscar A. Doob, 
New York members of the COMPO tax 
group, sent out wires to exhibitors, labor 
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organizations and distributors urging them 
to re-contact Congressmen and point up the 
adverse public reaction to the House Com- 
mittee’s action. 

The tenor of the new drive now is that 
the public, through millions of petitions, has 
expressed its choice for eliminating the tax 
entirely, and the House group failed to come 
through with adequate action. 

Emanuel Frisch, chairman of the tax com- 
mittee of the Metropolitan Motion Picture 
Association, New York, wired Congress- 
men of his area: “Our patrons have already 
begun to register with us their displeasure 
with the proposed partial cut, stating that 
they cannot understand their dimes being 
taxed when their representatives in Congress 
favor complete repeal.” 


Patron Aid Again Sought 
To Bring Congress Pressure 


This week the Theatre Owners of Ameri- 
ca telegraphed its affiliated organizations 
urging that wires be sent to members of 
the House Ways and Means Committee ad- 
vocating full repeal instead of a tax reduc- 
tion. 

Harry Brandt, New York circuit operator, 
and president of the Independent Theatre 
Owners Association, is imploring theatre 
patrons once again to make known their 
feelings to Congressional representatives “as 
they are presently making known their dis- 
Satisfaction over the halving of the tax by 
the Ways and Means Committee” to theatre 
managers, 

Mr. Brandt pledged redoubled efforts of 
the ITOA through COMPO to effect total 
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elimination of the tax. The ITOA also has 
sent telegrams urging New York Congress- 
men to apprise the Ways and Means Com- 
mittee of “public adverse reaction to a mere 
tentative roll-back to the old admission 
tax.” 

Meanwhile, the House group last Friday 
voted to reduce the 20 per cent tax on roof 
garden and cabaret bills to 10 per cent. 
The vote was a reversal of an earlier deci- 
sion to leave the tax unchanged. 

Tuesday the House committee rejected the 
Administration’s proposal for a 10 per cent 
manufacturer’s tax on television sets be- 
cause it would be unduly harmful to the 
infant industry. 


Group Selling Praised 
By Wisconsin ITO 


Group selling with concellation privileges 
by Twentieth Century-Fox was recommend- 
ed recently by the Allied Independent Thea- 
tre Owners of Wisconsin at its Green Bay 
convention. A. W. Smith, Jr., 20th-Fox 
sales vice-president, was commended for 
inaugurating the system in a_ resolution 
passed at the meeting. Another resolution, 
directed to all distributors, asked for group 
selling on the ground that “present methods 
of single-picture selling prevent the exhibi- 
tor from exercising the necessary wisdom 
and choice in booking, exploitation and 
merchandising of motion pictures in his 
theatre.” The convention also thought RKO 
Radio’s 50-50 terms for Walt Disney’s 
“Cinderella” were “exorbitant and discrimi- 
natory.” 


approval and disapproval. 


Gael Sullivan, Theatre Owners of Amer- 
ica delegate to the meeting, said last week 
his organization would attend the meeting 
with an “open mind” on the question of 
whether COMPO by-laws should allow for 
possible future activity in behalf of trade 


practices. 


Harry Brandt, president of the 


Independent Theatre Owners Association, 
one of COMPO?’s charter members, said he 
was “absolutely opposed” to the organiza- 


tion’s involvement in the matter. 


Another charter member of COMPO, the 
Metropolitan Motion Picture Theatres As- 
sociation, is barred from embarking upon 


trade practice matters by its constitution. 








82 TRUST ACTIONS 
ASK $159,000,000 


Underscoring industry anxiety over 
the mounting number of anti-trust 
litigations, Motion Picture Daily 
this week reported there were 95 
such suits pending at present. Of 
these, 82 have specified  triple- 
damages aggregating some $159,- 
000,000. The 95 anti-trust actions 
generally allege moncpolies among 
distributors and circuits and con- 
spiracies in restraint of trade. Of the 
over-all total 42 cases were com- 
menced in 1949 alone while 18 were 
disposed of during the year. In most 
cases violations of the Federal anti- 
trust laws are charged. 
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Selected Chief Barker in 
Compromise at Annual 
Meet in New Orleans 
by RED KANN 
in New Orleans 
Peace—it’s wonderful—broke out a few 
hours before the 14th annual convention of 
Variety Clubs International moved toward 
the election of new officers in New Orleans 
last Friday afternoon. Out of negotiation, 
caucus and old-fashioned politicking-around, 
differences were resolved and this slate M. 
unanimously voted into office for 1950-51: 3 
Marc J. Wo tr of Indianapolis, international al 
chief barker, succeeding Robert J. O’Don- ea 
nell of Dallas, who held that post for lo 
seven years and was moved into the emeri- 
tus division as international ring master, a 
a life-time post evolved for him at the m 
anvenents f ais. wo Weide: 
‘ele padi gen “8 — of Pitts- NEW SLATE of international officers: seated, left to right, Robert J. O'Donnell, Dallas, inter- Pe 
? i : : national ring master, a new life-time post created for him; Marc J. Wolf, Indianapolis, inter- ot 
Jack Beresin of Philadelphia, first assistant pgtional chief barker; John H. Harris, Pittsburgh, international big boss; Jack Beresin, Phila- di 
international chief barker, succeeding Mr. delphia, first assistant international chief barker. Standing, left to right, Murray Weiss, la 
Wolf. Boston, international property master; Charles P. Skouras, Los Angeles, second assistant inter- fc 
Crartes P. Skouras of Los Angeles, sec- national chief barker; George Eby, Pittsburgh, international dough guy; Charles E. Lewis, New i 
a 2 ‘ beet York, international press guy. r 
ond assistant international chief barker, p 
succeeding Mr. Beresin. he was out of the running at the direct Pre-convention electioneering was active. 
Greorce Expy of Pittsburgh, international request of Karl Hoblitzelle, president of the It also was vehement and eventually led 42 
dough guy, succeeding himself. Interstate Circuit of Texas of which Mr. to a compromise. S. H. Fabian of New w 
Murray Welss of Boston, international O’Donnell is vice-president and general York was one of those mentioned; Gene A 
property master, as his own successor. manager. Mr. Hoblitzelle felt his associate Autry was another. But most emphasis 0! 
Cuartes E. Lewis of New York, interna- had company work to do what with the im- centered on Ralph Talbot of Oklahoma City. J 
tional press guy. A re-election. pending divorcement of Interstate from Par- Eventually Mr. Skouras was advanced. T 
Witi1am McCraw of Dallas, international amount and a _ $3,000,000 anti-trust suit This proved the circumstance which 0! 
executive director. Likewise a re-elec- which is of major import to Interstate. brought the Wolf and Beresin factions to- S 
tion. Mr. O’Donnell’s first candidate for the gether in opposition to what was described n 
Not a single rival candidate showed his succession was John J. Fitzgibbons, presi- as a jet propulsion attempt to project into 
head. It was arranged otherwise in dent of the Famous Players Canadian Corp., the top spot an individual who had not been i 
maneuvres with the arrival of Mr. Harris who was not available. Thereafter, Mr. Har- identified with Variety’s affairs on its in- a 
who earlier had stated flatly he would not ris suggested Mr. Beresin, by chain letter. ternational level. C 
even show up. He and Mr. O'Donnell met This split Variety’s ranks into two groups: Out of this came the final compromise q 
on the 12th floor of the Hotel Roosevelt on One prepared to campaign for Mr. Bere- which resulted in the election of Mr. Wolf a 
the decisive Friday and resolved misunder- sin; a second which assumed Mr. Harris but, importantly, brought into the top com- n 
standings stemming to Mr. O’Donnell’s pub- was attempting to steer the election. This mand an industry figure of Mr. Skouras’s tl 
licly admitted failure to advise Mr. Harris latter group rallied around Mr. Wolf. stature. He ranks third in office now, but it 
it is regarded as inevitable that the passage a 
of time will find him ensconced in the No. it 
1 spot as international chief barker. Two c 
or three years should see this come to pass. 
Mr. O’Donnell and Mr. Harris were t 
pretty broadminded about the whole im- I 
passe. They excoriated themselves in defi- I 
nite, if polite, language before the entire i 
convention. Each accepted the onus, or part I 
of the onus, for the series of mishaps and l 
laid it to their individual and collective de- j 
sire to do their best by their organization. : 
Subsequently rank-and-file members united ' 
in their satisfaction over the outcome and 
7 a ge agreed widely that Variety International : 
THE "HEARTS AWARDS” COMMITTEE, which selected Miami Tent No 33 for the outstand- came through its difficulties more firmly en- ; 
ing job in 1949 and eer ag apr gos e wd — an wae a ck gg trenched than ever before. : 
» Sie. r e New Orleans Times-Picayune; Fr etzler, a nae : 
pence adapery “ag Bare sc: Sooo Picture Arts aad Sdenstes po "Red inte, vice-presi- Always a highlight of these conventions 
dent of Quigley publications, who was chairman. are the “Heart of Variety” reports. These 
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MARC J. WOLF, new international chief 
barker, making his acceptance speech. 


are a rendering of the stewardships of 
each “tent” and this time revealed the fol- 
lowing overall picture: 

The 38 clubs—Salt Lake City was granted 
a charter as the 38th unit—have a total 
membership of 9,632. Their combined ex- 
penditures on charities, mostly on behalf 
of underprivileged and disease-ridden chil- 
dren, totaled $2,542,450 in 1949-50. Pledges 
last year totaled $2,800,000 and $2,376,800 
for the new year. Individuals benefiting 
from these international charitable enter- 
prises totaled 294,698. 

Pledges for 1950-51 were led off by Miami, 
Tent 33, at $250,000. This was the club 
which won the coveted Charity Citation 
Award for 1949 by decision of a committee 
of judges composed of George W. Healy, 
Jr., managing editor of the New Orleans 
Times-Picayune; Fred Metzler, a governor 
of the Academy of Motion Picture Arts and 
Sciences, and the writer who was chair- 
man. 

However, on recommendation of the 
judges that special recognition should be 
accorded to Toronto, Tent No. 28, Mr. 
O’Donnell announced at the concluding ban- 
quet on Saturday evening that a plaque 
also would be given the Canadian club. This 
marked the first time in Variety’s history 
that two of these citations had been issued 
in the same year. Boston, Tent No. 23, 
and winner in 1947, asked to be eliminated 
in order to throw open the race to other 
clubs. 

First of these awards went to Washing- 
ton, Tent No. 11, in 1939 and thereafter to 
Detroit, Tent No. 5, in 1940; Memphis, Tent 
No. 20, in 1941; Philadelphia, Tent No. 13, 
in 1943; Dallas, Tent No. 17, in 1944; Okla- 
homa City, Tent No. 22, in 1945; Minneapo- 
lis, Tent No. 12, in 1946; Boston in 1947 
and Los Angeles, Tent No. 25, in 1948. The 
award was suspended in 1942: due to the 
war. 

The status of Variety C lubs—W ill Rog- 
ers Hospital, at Saranac Lake, N. Y., the 
only activity directly undertaken by the in- 
ternational office of the organization, was 
outlined by Mr. Lewis who pointed out: 

Patients, now numbering 43, cost $68 
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“HEART OF VARIETY" REPORT 


Tent 


24 
25 
26 
27 
28 


29 
30 


31 
32 
33 


34 
35 
36 


37 
38 


Total 
City Members 
Pittsburgh 644 
Columbus a 
Cincinnati 294 
St. Louis 145 
Detroit 228 
Cleveland 208 
Buffalo 171 
Albany 145 
Indianapolis 226 
Washington, D. C. 483 
Minneapolis 288 
Philadelphia 350 
Milwaukee 136 
Des Moines 102 
Omaha 7\ 
Dallas 789 
Dayton 97 
Baltimore 270 
Memphis 109 
Atlanta 421 
Oklahoma City 250 
Boston 250 
Charlotte 236 
Los Angeles 348 
Chicago 315 
Grand Rapids 119 
Toronto 308 
Mexico City 90 
Toledo 94 
New Haven 91 
San Francisco 442 
Miami 507 
Houston 252 
New York 706 
London, England 106 
Denver 241 
Salt Lake City 100 
International 
Total 9,632 





* No statistics available. 


Name of Main Charity 


Camp O'Connell Ro- 
salia Foundling Home 


Foundling Home 
Newell Spastic Clinic 
Cancer Laboratory 
Children's Activities 
Cerebal Palsy Clinic 
Albany Boys’ Club 


Camp 
Boy Scout Troop 
Children's Hospital 
Variety Club Hospital 


Camp for Handicapped 
and Infantile Paral- 


ysis Children 
Variety Heart Clinic 
Boys’ Club 
Children's Polio Con- 


valescent Home 
Boys’ Ranch 
Various Charities 
Police Boys’ Club 
Mother's Milk Bank 
Children's Playground 
Variety Health Center 


Children's Cancer Re- 
search 


Indigent Children 

Variety Boys’ Club 

La Rabida Sanitarium 

Youth Center 

"Variety Village" Voca- 
tional Training School 
for Crippled Children 

Children's Orphanage 

Handicapped Chil- 
dren's School 

Jimmy Fund 

Blind Babies’ 
tion 

Variety Children’s Hos- 
pital 


Variety Boys’ Club 


Founda- 


National Playing Fields 
Assn. 


None selected 


Variety Clubs’ Will Rog- 


ers Memorial Hos- 
pital, Saranac Lake, 
New York 


i 
aa... Sm 1949-'! 


$72,008.39 


29,000.00 
10,000.00 
45,000.00 
10,225.00 
25,280.10 
16,930.00 


3,549.63 
38,565.15 
105,000.00 
250,490.73 


25,000.00 
15,000.00 
3,760.25 


483,856.29 
9,100.00 
36,409.34 
4,888.00 
36,233.00 
15,158.75 
201,038.51 


43,762.67 
116,821.05 
8,166.06 
27,370.00 
172,175.00 


35,300.00 
7,940.31 


23,162,000 
54,888.00 


248,000.00 


53,426.13 
150,000.00 
14,946.40 


150,000 


$100,000 


20,000 
30,000 
25,000 
110,000 
60,000 
35,000 
20,000 


30,000 
100,000 
125,000 
210,000 


5,000 
20,000 
15,000 


350,000 
150,000 
65,000 
10,000 
40,000 
35,000 
150,000 


40,000 
227,000 
90,000 
35,000 
60,000 


28,000 
10,000 


5,000 
75,000 


125,000 


50,000 
150,000 
First Year 


[oso-81 iting 


$80,000 


30,000 
20,000 
45,000 
50,000 
30,000 
15,000 


15,000 
50,000 
100,000 
200,000 


25,000 
20,000 
15,000 


125,000 
150,000 
50,000 
10,000 
35,000 
35,000 
200,000 


35,000 
100,000 
75,000 
25,000 
60,000 


40,000 
10,000 


5,000 
75,000 


250,000 


50,000 
150,000 
16,800 


10,000 
175,000 


fiting 
1,200 


6,925 
1,000 
5,000 
500 
1,400 
675 


84 
7,600 
3,000 
5,796 


24,500 
100 
3,146 


_ 1,900 
1,900 
4,913 
1,143 

137,469 

46,601 
500 


1,355 
3,176 
200 
17,560 
5,050 


2,590 
500 


3,265 
500 


5,150 


$2,542,450.76 $2,800,000 $2,376,800 294,698 








weekly to 


year. 


maintain. 


Monthly operating 
overhead averages $11,000. Eastman Kodak 
has contributed $6,000. Distributing compa- 
nies have pledged $75,000 annually for a 
two-year period terminating in June of next 


Current income arrangements assure 


determined by its 


it is 


(Continued on page 20) 


uninterrupted operation for two more years 
although a final financing plan is yet to be 
evolved. Whatever its nature, 
stood Variety International’s contribution, 
“tents” under local option 


under- 











starring im] 


JOHN PAYNE 
RHONDA FLEMING 
DENNIS O’KEEFE 


with 


Thomas GOMEZ - Fred CLARK 
Frank FAYLEN - Eduardo NORIEGA 


Directed by LEWIS R. FOSTER 
Screenplay by Geoffrey Homes and Lewis R. Foster 


Produced by William H. Pine and 
William C. Thomas 














Paramount 


has big ones like this coming. 
And big ones like these now: 
DeMille’s “Samson and Delilah,” 
Capra’s “Riding High,” “No 
Man of Her Own,” “Captain 
Carey, U. S. A.,” Wyler’s “The 
Heiress,” ‘“‘Dear Wife” and Wallis’ 
“Paid In Full.” 
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VARIETY CLUBS 


(Continued from page 17) 


is not to interfere with the basic charitable 
activity of each individual club. The re- 
port paid tribute to the continuing interest 
of the general sales managers of the film 
companies and singled out Abe Montague 
of Columbia, Robert Mochrie of RKO Radio 
and Charles Reagan of MGM for special 
distinction. 

A request of Mr. O’Donnell to continue as 
head of the hospital corporation was sym- 
pathetically received, but, by protocol, was 
recommended to the hospital board of direc- 
tors who undoubtedly will approve. Mr. 
Lewis was given a unanimous vote of appre- 
ciation for his work on behalf of the Sara- 
nac project. 


Reject Sponsorship Project 


The Basic Corp. of San Diego, Calif., pro- 
moting a cash discount stamp called “Moo- 
vee Stamp,” unsuccessfully sought nation- 
wide sponsorship in return for which it pro- 
posed swelling the treasury of the interna- 
tional office by one per cent of its gross 
sales. Mr. O’Donnell estimated this at ap- 
proximately $100,000 annually. The plan, 
finally rejected without prejudice and left 
for individual theatre action, provided for 
redemption of stamps issued by selected 
local merchants with each sale of ten cents 
for theatre admissions at prevailing prices 
and without discount. The exhibitor would 
turn in the stamps and collect in cash from 
the sponsor. 

Opposition on the ground such an en- 
dorsement would cheapen Variety’s name 
was led by Robert B. Wilby of Atlanta 
whose opision was so widely reflected by 
other delegates that the decision of a com- 
mittee, headed by Sam Switow of Louis- 
ville, to determine that matter was obviously 
negative before it even met. Mr. O’Donnell, 
however, said his own circuit intended ex- 
perimenting with the plan in Texas. A. 
Hotchkiss, Jr. representing the Basic Corp., 
stated 32 neighborhood theatres in San 
Diego had launched the scheme this week. 


Revoke Columbus Charter 


Other business included: 

Revocation of the charter of Columbus, 
Tent No. 2, because of inactivity. Coupled 
with this “warning” to other Variety units 
was the anticipation that Columbus might 
reorganize under more active auspices and 
reconstitute itself. 

Decision to hold the mid-winter meeting 
in Mexico City where a charter for a club 
in Rome, Italy—expected, but not in by 
the time the convention closed—undoubt- 
edly will be approved. 

A financial report placing Variety Inter- 
national’s assets at $96,503, income from all 
sources at $52,614 and a deficit of $258 for 
the year ending March 31, 1950. 

A report on “Bad Boy,” Allied Artists’ 
film endorsed by the organization, reveal- 
ing a gross of $520,000 from 7,506 runs. 
Steve Broidy, AA president, advised Mr. 
O’Donnell that, if an added $190,000 neces- 
sary to reach a break-even point is reached 
through new runs or re-runs, his company 
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TWO GENERATIONS of Deep South exhibi- 
tion: Elias Berenson, retired Louisiana thea- 
treman, and his son, Abe, active in New Or- 
leans and in the Allied Gulf States organi- 
zation. 


will donate an additional $10,000 to Vari- 
ety’s international fund. 

A unanimous vote to hold the 1951 con- 
vention in Philadelphia which was the only 
contender. 

A discussion by Mr. Metzler of the work 
of the Academy, outlining what he described 
as the benefits of the international publicity 
surrounding the Academy’s annual awards. 
He foresaw the day when his organization 
would have its own museum in Hollywood. 

External to Variety’s program was a brief 
discussion about COMPO. Criticism was 
voiced by Mr. O’Donnell over a recommen- 
dation made by William F. Rodgers, general 
sales manager of MGM, and supported by 
A. W. Smith, Jr., general sales manager of 
20th Century-Fox, that the Council of Mo- 
tion Picture Organizations consider the 
sponsorship of an industry-wide arbitration 
plan at its meeting in Chicago on May 8. 
The criticism centered around COMPO’s 
original declaration that it would not en- 
gage in trade practices. Likewise Variety’s 
position was clarified when it was estab- 
lished the organization had voted formal 
acceptance as one of COMPO’s ten major 
groups some months ago. At his request, 
Mr. O’Donnell was voted Variety’s repre- 
sentative at COMPO for the balance of 
1950 or until that organization is formally 
organized. 

Approximately 800 delegates and _ their 
wives attended the four-day convention and 
its assorted festivities arranged by local 
showmen under the general chairmanship of 
Norman L. (“Turk”) Carter, president of 
Paramount Gulf Theatres. It was widely 
acknowledged—and gratefully, too—that the 
committee had delivered far beyond its com- 
mitment. Especially did this draw comment 
in view of the fact there is no Variety “tent” 
in New Orleans although there may be soon. 

John Wayne, Ann Miller and Bruce Ca- 
bot represented Hollywood at the Humani- 
tarian Award dinner Saturday evening when 
Mr. O’Donnell accepted the award for Ber- 
nard M. Baruch who was unable to attend. 


Metro Plans 
Sales Meets 


Approximately 175 sales managers, assist- 
ant sales managers, district heads, branch 
managers, salesmen and promotion men will 
attend the three MGM “Say It With Pic. 
tures” meetings in New York, Chicago and 
San Francisco, William F. Rodgers, MGM 
vice-president and general sales manager, 
announced in New York this week. 

The first meeting will be held at the Hote] 
Astor, May 15 and 16. The second gather- 
ing will be at the Ambassador East Hote] 
in Chicago, May 19 and 20, and the _ third 
is scheduled for San Francisco at the St. 
Francis Hotel May 24 and 25. A Toronto 
conference on June 15 for all Canadian 
branches is planned. 

Following each of the two-day conferences 
Dan S. Terrell, director of exploitation, wil] 
hold a series of special meetings with his 
field representatives to discuss future cam- 
paigns on all forthcoming product, particu- 
larly on “Annie Get Your Gun” and “The 
Terrific Ten.” 

At Toronto June 16, he will meet with 
Dewey Bloom, press representative of MGM 
Films of Canada, Ltd., to outline Canadian 
exploitation plans. 


TESMA Executives Meet 
To Map Fall Program 


The Board of Governors of the Theatre 
Equipment and Supply Manufacturers As- 
sociation met last week at the Drake Hotel 
in Chicago to study ways and means of 
making the 1950 All-Industry International 
TESMA Trade Show “the biggest event of 
its kind ever held.” The show will take 
over the entire exhibition hall of the Stevens 
Hotel in Chicago October 8 to 11. Attend- 
ing the meeting were Oscar F. Neu, 
TESMA president, and the following direc- 
tors: J. R. Hoff, vice-president; H. B. En- 
gel, William A. Gedris, L. E. Jones, W. D. 
Matthews, V. J. Nolan, Harry H. Strong, 
E. J. Vallen, E. Wagner and Fred J. Wen- 
zel. A blanket invitation to attend the show 
will be mailed to all- theatre owners and 
managers in the U. S. and Canada. 


Rothacker Has Anniversary 

The Douglas C. Rothacker organization, a 
production, booking and distribution com- 
pany, is marking its 40th anniversary in the 
field of motion pictures for “educational and 
training purposes.” The company has is- 
sued a brochure listing its activities in con- 
nection with the anniversary. 








The industry’s campaign 
against the 20 per cent Federal 
admission tax is making itself 
felt in Washington. Congress- 
men are deluged with exhibi- 
tion roads. Continued industry 
pressure, however, must be 
maintained. 
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» GLORIA 
FXHIBITORS ARE INVITED TO ve. Quy nson 


IN PERSON 










During the next eight 
weeks, Miss Swanson will 
visit all Paramount ex- 
changes. She will act as 
hostess at each trade 
show of this notable 
boxoffice attraction. 


At 
Paramount 
TRADE 


SHOWS | 
of 


SUNSET 
JLEVARI 





Starring 


WILLIAM HOLDEN - GLORIA SWANSON - ERICH von STROHEIM 


with Nancy Olson + Fred Clark « Lloyd Gough + Jack Webb and Cecil B. DeMille « Hedda Hopper ° Buster 
Keaton * Anna Q. Nilsson » H. B. Warner - Franklyn Farnum + Produced by Charles Brackett ° Directed 
by BILLY WILDER - Written by Charles Brackett, Billy Wilder and D. M. Marshman, Jr. 


Your invitation will be mailed to you soon from your local 
Paramount branch. It will give the date of the local trade showing 








NO COMPULSION TO SELL 
TO PHONEVISION=ALLIED 


Myers Also Reminds That 
Exhibitors Would React 
Sharply to Such Action 


The motion picture industry this week was 
assured that, notwithstanding any state- 
ments to the contrary, there is nothing in 
the trust laws of the United States to force 
a producer or distributor to sell films for 
Phonevision purposes. 

This opinion came from Abram F. Myers, 
general counsel for Allied States Associa- 
tion who, in an Allied bulletin reminded the 
producers that while no exhibitor group had 
yet threatened to boycott any company li- 
censing films to Phonevision, “they do not 
relish the idea” and will not “sit idly by 
while (Eugene F.) McDonald and his com- 
pany (Zenith Radio Corp.) practices intim- 
idation in any manner affecting their inter- 
ests.” 


[In an article in the April 15 
issue of Motion Picture Herald, 
it was pointed out that many of 
the claims made by Mr. McDon- 
ald have not been substantiated. 
The article, headed “Don’t Sell 
Your Theatre—Phonevision Is 
Still a Big Maybe,” said that Ze- 
nith was by no means assured 
product, that the telephone com- 
pany was not cooperating beyond 
supplying leased wires for the 
test, and that a special telephone 
circuit would have to be installed 
in each home, considerably com- 
plicating the installation plans.] 


Criticizing Mr. McDonald for his state- 
ment at the SMPTE meeting in Chicago last 
week that no producer has the right to 
refuse films to Zenith for the Phonevision 
test scheduled for 300 homes in Chicago 
this autumn, Mr. Myers said that under 
present laws “every manufacturer acting 
singly and not in collusion with others 
always has had the right to select his own 
customers.” Mr. Myers used this opinion 
to remind producers the same applies to 
licensing films to theatres. 

It is not required to offer each film on 
the auction block, he said, adding that “each 
film company has the unassailable right to 
decide for itself whether it is good business 
to cheapen its product and dissipate its good- 
will in the established market by offering its 
films for exhibition through a new and un- 
tried medium, the ultimate success of which 
is highly problematical.” 

Mr. Myers also praised Spyros P. 
Skouras, president of Twentieth Century- 
Fox, for his decision not to supply films to 
television. Mr. Skouras, he said, “has shown 
many times that he cannot be stampeded and 
it is obvious he made this decision solely 
in the interest of his stockholders. It is 
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CHICAGO ADS ASKS RECRUITS 
FOR PHONEVISION TEST 


The Zenith Radio Corp. last Sunday put 
out a call for guinea pigs for its Chicago 
Phonevision test. 

In full-page ads in the Chicago Tribune 
and the Times, the company announced that 
“television sets will be loaned to 300 Chi- 
cago families for a 90-day public test of 
Phonevision.” No obligation involved, the 
ad assured the readers. 

Zenith months ago announced that this 
test would be made during the spring of 
1950. Then a postponement was announced, 
with no definite date set, and some weeks 
ago, it was announced that the experiment 
would be conducted during September. The 
ad, however, now states that the test will 
be held “sometime this fall.” 

The ad also says: 

“Phonevision is just what it sounds like 
—television delivered (in part) via your 
telephone wire, making it possible for you to 
see good movies in your home.” 

[On April 15, Motion Picture HERALD 
reported that the American Telephone & 
Telegraph Co., and the Illinois Bell, a sub- 
sidiary, would not permit the use of ordinary 
home telephone for Phonevision purposes. A 
seperate instrument and circuit would have 
to be installed for the test. ] 

“Each day for three months, a different 
feature moving picture will be telecast. The 
name of the movie and time of broadcast 
will be announced in advance. . . . Phone- 


vision will then bring a complete movie to 
your living-room . . . the kind of entertain- 
ment you find only at the best neighborhood 
movie theatres.” 

[The HERALD article cited Zenith’s dif- 
ficulty in obtaining product, even second, 
subsequent-runs or re-issues, and at this 
writing, there is no indication that any pro- 
ducer or distributor has promised any new 
or relatively new films which are seen at 
the neighborhood houses. | 

The Zenith ad also said that $1 per picture 
ordered will be the charge, the billing taking 
place at the end of the month. There is no 
indication what the billing system will be, 
though the A.T.&T. has stated unequivocally 
that it will not undertake this job, notwith- 
standing a previous Zenith statement that 
this might be the case. 

The 300 families will have video sets sup- 
plied to them, and removed after the 90 days, 
at Zenith expense. The families “represent- 
ing a true ‘cross section’ of the Chicago 
public will be selected from those who apply 
by the National Opinion Research Center.” 

One of the purposes of the test, the ad 
stated, was to see “how frequently a typical 
Chicago family will choose to pay an ‘ad- 
mission charge’ of $1 to see a feature motion 
picture in their own home on their television 
screen—the kind they won’t get free.” 

A coupon is supplied for the 300 “guinea 
pigs” to apply. 








hoped that other film executives will not be 
influenced in this matter by threats of legal 
proceedings, expressed or implied.” 
Meanwhile, Mr. McDonald was given 
something else to worry about this week by 
an assertion that the Skiatron Company had 
developed an instrument that can perform 
the same function as Phonevision without 
the use of telephone equipment necessary 
for the Zenith project. The claim was made 
by Arthur Levey, president, who explained 
that the Skiatron development was an at- 
tachment which would permit radio waves to 
do the same job that telephone cables do in 
the case of Phonevision. Mr. Levey said 
a pilot model will be demonstrated shortly. 


20-Fox, Paramount Get 
Video Test Extensions 


Washington Bureau 

The Federal Communications Commission 
last week granted six-month extensions, un- 
til October 27, on the special temporary 


authorizations for experimental television 
relay stations in the New York area held 
by Twentieth Century-Fox and Paramount. 
The FCC order permits the companies to 
continue with their experimentation on 
large screen television, but specifically bars 
“large-screen exhibition demonstrations of 
television programs.” It is pointed out that 
the limitations imposed by the FCC would 
imply that the World Series could not be 
shown by either 20th-Fox or Paramount ex- 
cept in cases where direct A.T.&T. facilities 
are used. 


20th-Fox Stockholders 
Will Meet May 16 


The annual Twentieth Century-Fox stock- 
holders meeting May 16 at the home office 
in New York will consider among other 
things the reelection of all 11 directors, and 
the proposal by minority stockholder James 
Fuller for a ceiling of $10,000 annually for 
retirement compensation. 
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SIMPP Gets 
$10.000.000 


Finance Plan 


Hollywood Bureau 

A plan calling for creation of the Motion 
Picture Equity Corporation with $10,000,000 
available for investment in independent pro- 
duction was approved this week by the mem- 
bership of the Society of Independent Motion 
Picture Producers. 

The project was proposed by Alex H. 
Ardrey, executive vice-president of the 
Bankers Trust, New York, in a luncheon 
talk before the Society Tuesday. The cor- 
poration would be registered with the SEC 
and 1,000,000 shares at $10 par would be 
offered on the stock exchange. 

The organization would provide second 
money, with the banks continuing to supply 
first money as at present. Mr. Ardrey said 
the first step toward the creation of the 
Equity Corporation would be a compilation 
of complete records, statistical and other- 
wise, on alt pictures produced by SIMPP 
members and other independents during the 
past 12 years. 

The purpose would be to show that in- 
vestment in independent production is very 
attratcive to large holders of risk invest- 
ment capital which, he indicated, now was 
in the most plentiful supply in the past 20 
years. If the combined record should not 
indicate a favorable outlook, however, he 
was in favor of dropping the whole subject, 
he said. 

The corporation would be controlled by a 
seven-man policy board, composed of an in- 
vestment banker, an economist, a production 
man and other parties. Bankers Trust is 
willing to pay the cost of the proposed re- 
search, Mr. Ardrey said. George Bagnall 
has been designated by Ellis Arnall, SIMPP 
president, to gather the information. 


Majors Ask Further Stay 
On New York Court Decree 


Loew’s, Warner Brothers and 20th Cen- 
tury-Fox have asked the Supreme Court to 
act immediately to further stay the provi- 
sions of the New York Statutory Court de- 
cree. The deadline for preparing plans for 
divorcement and divestiture were to have 
dated from February 8, the effective date of 
the decree. This was pushed back to May 
8, when the three companies appealed to 
the high court. It is now apparent that the 
Supreme Court will not have acted on the 
appeals by that date, the cases not yet having 
been docketed. Accordingly, the companies 
have requested the stay until the court de- 
cides on hearing the appeal. 





Schwartz in Realart Exchange 
Harold Schwartz, of Dallas, Texas, has 
taken over the Realart exchange in that city 


after consolidating his Tower Pictures with 
Realart. 
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SOME THEATRES STEP OUT, 
FABIAN QUITS ARBITRATION 


S. H. Fabian, head of Fabian Theatres, 
New York, Wednesday resigned as arbitra- 
tor in the case involving clearances in the 
Bridgeport-Stratford, Conn., area, thus set- 
ting back, temporarily at least, the first 
hopeful sign of voluntary arbitration within 
the industry. The complaint against the 
five majors by the Elmwood Theatre Com- 
pany was made more than a year ago. 

The reason for Mr. Fabian’s withdrawal 
was that not all the theatres in the area 
would agree to participate in the arbitration. 
Thus, Mr. Fabian argued, since no assurance 
could be had that litigation would not take 
place, the purpose of the arbitration would 
be defeated. In the letter to the parties 
concerned written after his withdrawal, Mr. 
Fabian said that he would still be willing 
to act as arbitrator if “all theatres which 
might possibly be affected are parties.” The 
letter was released to the press from the 





Theatre Owners of America in New York. 

Mr. Fabian said he had been informed 
“that with the exception of the operators of 
the Hi-way, the Stratford and Barnum thea- 
tres and, of course, the distributing compa- 
nies, all parties to the arbitration in the 
Bridgeport matter have withdrawn. I have 
also been informed that the contemplated 
arbitration will consider only these three 
theatres.” It was indicated that the Strand 
circuit, operating the Hippodrome in 
Bridgeport, was one of those which said it 
would not participate. 

Meanwhile, it was learned from the 
American Arbitration Association another 
industry figure of Mr. Fabian’s caliber and 
background was sought as arbitrator. The 
hearing was originally set for Wednesday, 
was postponed this week until May 17, and 
that date still stands, technically at any rate, 
according to the AAA. 








Skouras Sees Theatre TV 
Great Exhibition Impetus 


Theatre television was the main topic 
when Spyros P. Skouras, president of Twen- 
tieth Century-Fox, addressed the Boston 
Security Analysts Society in Boston Mon- 
day. Mr. Skouras reiterated his company’s 
plans for testing large-screen television in 
20 Los Angeles theatres early next year and 
described theatre television as “the greatest 
impetus the motion picture theatres have 
ever felt,’ extending “the horizons of the 
screen beyond the limits of our imagination.” 
The 20th-Fox president said: “Instead of 
running from this new giant, filled with fear 
and trembling, we intend to employ it in the 
service of our industry and our people.” 


Harry McWilliams Named 
President of AMPA 


Harry McWilliams was last week elected 
president of the Associated Motion Picture 
Advertisers, New York. The tenure is 
for the year 1950-51. The following were 
named to other executive posts: A. C. “Hap” 
Hadley, vice-president; Lige Brien, treasur- 
er, and Marjorie Harker, secretary. The 
following are on the board of directors: 
Max E. Youngstein, Mr. McWilliams, Mr. 
Hadley, Mr. Brien, Miss Harker, Charles 
Alicoate, Gordon White, Vincent Trotta, 
Evelyn, Koleman and David Bader. Ches- 
ter Friedman, Jacques Kopfstein and Rut- 
gers Neilson are on the board of trustees. 


Olive Carey Returning 

Olive Carey, widow of the late character 
actor Harry Carey, will return to film work, 
after an absence of 21 years, in a support- 
ing role in RKO Radio’s “Mad With Much 
Heart,” which will star Robert Ryan and 
Ida Lupino. 


Allied Unit 
In Meeting 


Minneapolis Bureau 

North Central Allied, at its two-day an- 
nual convention here this week, discussed a 
novel system of arbitration with the right of 
appeal, devised by its president, Benjamin 
N. Berger. 

The proposed system along with the prob- 
lem of forced percentage selling and tele- 
vision were the main topics on the agenda 
of the meeting, held at the Nicollet Hotel, 
Wednesday and Thursday. 

Among the speakers addressing the dele- 
gates were H. M. Richey of Metro; Leon 
Bamberger, RKO Radio, and Sam Shain of 
20th Century-Fox. 

Phonevision is “still only a big maybe” 
Stanley Kane, executive counsel, told the 
200 delegates. Pointing out the “obvious 
weaknesses” of the Zenith-backed plan, Mr. 
Kane minimized its threats to independent 
exhibitors. 

Mr. Richey, speaking as an advisor to the 
Council of Motion Picture Organization’s 
tax committee, urged the unit to intensify 
its fight for total repeal of the Federal tax. 
He said the proposed reduction to 10 per 
cent was “not satisfactory.” 


Reade Offer for RKO 


Interest Is Rejected 

The New Jersey Superior Court has re- 
jected an offer by Walter Reade to purchase 
RKO’s 50 per cent interest in 12 New Jer- 
sey theatres. Mr. Reade’s offer was to buy 
the stock at book value; RKO and the court 
insisted on market value. The partnership 
split is necessitated by an order concerning 
the Trenton-New Brunswick Theatres Co. 
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COLUMBIA WILL RELEASE 
62 IN COMING YEAR 





32 “Top Budget” Pictures 
Montague Tells Sales 
Meeting in Chicago 


Columbia will release 62 feature pictures 
in the coming year, A. Montague, general 
sales manager, told the company’s sales con- 
vention at the Drake Hotel in Chicago Tues- 
day. Of the 62 films, 32 will be “top budget” 
productions, he said, eight of which will be 
in Technicolor and one in Cinecolor. In 
addition 16 pictures will be “exploitation 
specials,” one of which will be in color; six 
will be Westerns starring Gene Autry, and 
eight will be another series of Westerns 
starring Charles Starrett and Smiley Bur- 
nette. i 


Delegates from Four 
Divisions Attend 


Attended by 21 home office executives, 
and by 95 delegates from the field represent- 
ing four divisions and 17 exchanges, the 
opening session of the four-day meeting got 
under way Monday with Mr. Montague 
presiding. The meetings, in addition to 
setting the sales plans and policies for the 
forthcoming product, also analyzed business 
during the past year; studied business con- 
ditions for the coming year, and went over 
recent court decisions and decrees in their 
relation to any possible effects they may 
have on the company’s sales and distribution 
plans. 

A second sales meeting will be held in 
Atlantic City, N. J., May 15 through 18. 


THE PRODUCT 


Following is a list of Columbia’s product 
for the coming year: 

No Sap Soncs For Mg, a drama starring 
Margaret Sullavan and Wendell Corey. Buddy 
Adler produced and Rudolph Mate directed. 

Born YESTERDAY, adapted from Garson 
Kanin’s stage play and starring Judy Holliday 
and Broderick Crawford. George Cukor will 
direct and S. Sylvan Simon produce. 

THE Brave BuLts, a Robert Rossen produc- 
tion from the Tom Lea novel. 

In a LONELY PLace, a Santana production 
directed by Nicholas Ray and produced by Rob- 
ert Lord with Humphrey Bogart heading the 
cast. 

Tue Petry Girt, in Technicolor, with Robert 
Cummings and Joan Caulfield. Henry Levin 
directed, Nat Perrin produced. 

Harriet Craic, based on George Kelly’s Pul- 
itzer Prize play and starring Joan Crawford 
and Wendell Corey. Vincent Sherman is the 
director, William Dozier the producer. 

THE Hero, from Millard Lampell’s novel. A 
Sidney Buchman production directed by David 
Miller and produced by Buddy Adler. 
_Convictep, from Martin Flavin’s play star- 
ring Glenn Ford and Broderick Crawford. 
Henry Levin is the director and Jerry Bresler 
the producer. 

Tuat BepsipE MANNER (tentative title), a 
comedy starring Larry Parks and Barbara Hale. 
Edward Buzzell is the director and Nat Perrin 
the producer 


RoGuEs or SHERWOop Forest, a Technicolor 
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COLUMBIA PLANNING 
104 SHORT SUBJECTS 


Columbia will release 104 short 
subjects and four serials during the 
coming year, ihe company's sales 
meeting in Chicago was told Wednes- 
day. In the two-reel shorts field 
there will be eight Three Stooges 
comedies; six All-Star Comedies; six 
Assorted Comedies, and six reissues 
under the title of Comedy Favorites. 
The II series of single-reel subjects 
are: three Mr. Magoo color car- 
toons; three Jolly Frolics color car- 
toons; 12 Color Favorites cartoons; 
six Candid Microphone subjects; 12 
World of Sports; 12 Screen Snap- 
shots; eight Cavalcade of Broadway 
subjects; eight Film Novelties; eight 
Top Band Favorites, and six Musical 
Masterpieces. Three of the four 
serials are: "Pirates of High Seas," 
"Phantom Express" and “Mysterious 
Island." 








adventure starring John Derek and Diana Lynn. 
Gordon Douglas directed and Fred M. Pack- 
ard produced. 

THE Lire oF VALENTINO, an Edward Small 
production in Technicolor which Lewis Allen 
will direct. 

Kitt THE UMPIRE, a baseball comedy pro- 
duced by John Beck and directed by Lloyd 
Bacon. 

Tue Goop Humor Man starring Jack Car- 
son. The S. Sylvan Simon production is di- 
rected by Lloyd Bacon. 

THE Futter BrusH Girl, the feminine 
counterpart of “The Fuller Brush Man,” star- 
ring Lucille Ball and Eddie Albert. Lloyd 
Bacon directed. 

FRIGHTENED City, a melodrama with Evelyn 
Keys, Charles Korvin and William Bishop. 
Earl McEvoy directed and Robert Cohn pro- 
duced. 

City Girv starring Margaret O’Brien. Nat 
Perrin will produce. 

FortUNES OF CAPTAIN BLoop, a sequel to 
“Captain Blod” and starring Louis Hayward. 
Gordon Douglas is the director and Harry Joe 
Brown the producer. 

FAUST AND THE Devi, adapted from Goethe’s 
drama and Gounod’s music, starring Italo Tajo, 
Nelly Corradi and Gino Mattera. Carmine 
Gallone directed and Gregor Rabinovitch pro- 
duced. 

Prowt Car, a drama of the city police. 
Mark Stevens and Edmond O’Brien star with 
Gordon Douglas directing and Hunt Stromberg 
producing. 

FREDDIE THE GREAT (tentative title), starring 
Mickey Rooney and Terry Moore. Peter God- 
frey directs and Rudolph C. Flothow produces. 

FLy1nc Fisu (tentative title), a story of the 
Navy’s guided missiles, starring Glenn Ford and 
Viveca Lindfors. Henry Levin will direct and 
Jerry Bresler produce. 

Lorna Doone, a Technicolor drama based 
on the famous novel. An Edward Small pro- 
duction. 

LAst OF THE BUCCANEERS, a_ Technicolor 
drama starring Paul Henreid. Lew Landers 
will direct and Sam Katzman produce. 





Santa FE, an outdoor action drama in Tech- 
nicolor with Randolph Scott. Harry Joe 
Brown will produce the Scott-Brown film. 

Stace to Tucson, a Technicolor adventure 
with Rod Cameron and Wayne Morris. Ralph 
Murphy will direct and Harry Joe Brown 
produce. 

No Heir From HEAVEN, produced by Loy 
Appleton and Monty Shaft. 

AL JENNINGS OF OKLAHOMA, a Technicolor 
adventure starring Dan Duryea. Ray Nazarro 
will direct and Rudolph C. Flothow produce. 

711 OcEAN DRIVE, with Edmond O’Brien and 
Joanne Dru. Joseph M. Newman directed and 
Frank N. Seltzer produced. 

THE FIGHTING CAVALIER, an adventure drama 
to be produced by Hunt Stromberg. 

HurricaNnE ISLAND, a Cinecolor drama to be 
produced by Sam Katzman. 

Juncte Menace and PicmMy IsLanp, two 
“Jungle Jim” adventures starring Johnny Weiss- 
muller. Sam Katzman will produce both. 

GENE AUTRY AND THE MOUNTIES, VALLEY 
or Fire, TEXANS NEvER Cry, HILts or Uraug, 
QUICKSILVER and WHIRLWIND are the titles of 
six Gene Autry Westerns to be produced by 
Armand Schaefer. 

The company’s 16 explo‘tation specials 
are: 

Two GasoL_InE ALLey films based on the 
comic strip of that title. 

Two My True Story films adapted from 
radio and magazine stories. 

Wuen Yovu’rRE SMILING, a musical with 
Jerome Courtland and stars of the music world. 
Joseph Santley directed and Jonie Taps pro- 
duced. 

Tue TEXAN MEETS CALAMITY JANE, an out- 
door drama in color starring Evelyn Ankers 
and James Ellison. 

RookI£E FrrEMAN with Bill Williams, Barton 
MacLane and Marjorie Reynolds. 

CountTERSPY MEETS SCOTLAND YARD, adapted 
from the radio drama “Counterspy.” 

Kinc or Witp Horses, a reissue starring 
William Janney and Dorothy Appleby. 

FLAME OF STAMBOUL, a drama of Oriental 
intrigue. 

SMUGGLER’s GOLD, an adventure drama. 

CHINA COoRSAIR, a sea adventure. 

THE TOUGHER THEY COME, a story of the 
lumber camps with Wayne Morris and Pres- 
ton Foster. 

REVENUE 
film. 

CHAIN GANG, a story of convicted criminals. 

The Columbia Western program will con- 
sist of eight productions starring Charles 
Starrett and Smiley Burnette. 


AGENT, a documentary-adventure 


Paramount Pandienes 
500,000 Shares of Stock 


Barney Balaban, president of Paramount 
Pictures Corp., announced this week that the 
company had completed its program to pur- 
chase 500,000 of its own common stock on 
the New York Stock Exchange. “Pursuant 
to the bid placed by the corporation . . . on 
April 13, 1950, to acquire 500,000 shares of 
its common stock, such number of shares 
have been acquired,” said Mr. Balaban. It 
was announced earlier that by 2 P.M., April 
28, the company had purchased more than 
350,000 shares at $21 per share, the bidding 
price. The offers were subject to with- 
drawal after May 4, 1950, or when the cor- 
poration had reached its goal. 
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UNIVERSAL-INTERNATIONAL presents 


ames STEWART - Shelley WINTERS a \i\'/U\Keul 
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with MILLARD MITCHELL - Charles Drake - John Mcintire - Will Geer - Jay C. flee 


Screenplay by ROBERT L. RICHARDS and BORDEN CHASE « Directed by ANTHONY MANN « Produced by AARON ROSENBERG 
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Senator Calls Off the Dogs 
But Holds Fast to Leash 


Johnson Accepts Leaders’ 
Pledge to End Questioned 
Advertising of Films 


Hope that the once-scheduled hearings on 
Hollywood morals would never have to be 
held was expressed this week by Senator Ed- 
win Johnson of Colorado. At the same time, 
the Senator said he was going ahead with 
work on “one or two alternate approaches” 
to his film licensing bill “just in case.” 

The Senator last week called off the hear- 
ings following a visit to Washington by top 
executives of the motion picture industry 
who promised to make the changes necessary 
to meet his complaints on the exploitation 
of the misbehavior of stars. The Senator 
made it clear then that the inquiry was being 
dropped only tentatively and until adequate 
remedies had been instituted. 


Recalls Jackson from 
Hollywood Study 


He also said he was recalling Judge Ste- 
phen S. Jackson, consultant to the Interstate 
Commerce Committee, from Hollywood, 
where he had been investigating the broader 
aspects of industry morals. Judge Jackson, 
said the Senator, would remain on the Com- 
mittee payroll for “a few days” longer to 
finish his report and would then return to 
the Federal Security Agency. 

The Senator admitted this week what he 
had only implied in last week’s statement 
following his consultation with the industry 
delegation—that, if the industry made the 
changes it promised and there were no fur- 
ther “Stromboli” incidents, he was “very 
hopeful” that the hearings would be called 
off for good. In the meantime, he was hold- 
ing modified legislation as a club over the 
head of the industry. He warned that he 
might even introduce his new measures. 

The break in the situation came last week 
in a statement released from the Senator’s 
office. “Last night, on their invitation,” it 
read, “I conferred with the executives of 
the leading corporations in the motion pic- 
ture industry.” It went on to say that the 
Senator had found these men to share his 
“deep convictions respecting the harm to the 
American people involved in the exploitation 
of immorality of motion picture performers.” 


Assured of Plans to End 
Harmful Ad Uses 


The industry leaders, he said, “individual- 
ly and collectively” had assured him of their 
“grave concern and their well-considered 
plans to deal with this problem through the 
adoption of a stringent amendment to their 
advertising Code.” The Senator explained 
the postponement of the hearings and the 
recall of Judge Jackson by declaring that he 
had been convinced of “the positive need for 
time, since the problem is involved.” 
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JOHNSON GETS NAME 
IN THEATRE AD 


Washington Bureau 

Casting a worried eye on exhibi- 
tion, Senator Edwin Johnson said lasi 
week that there didn't seem to be 
any limit to the length to which 
theatre men would go in promoting 
films—they'll even quote Ed Johnson. 
He told the Senate that one theatre 
in his home state of Colorado was 
coaxing customers to see Stromboli” 
with a huge banner reading: "'Sena- 
tors Say It Is Red Hot Lurid Sex." 
The Senator had no comment. 








Industry officials in Washington were de- 
scribed as “greatly relieved” following the 
Johnson announcement. They indicated 
their belief that they had headed off what 
might have been a major headache and a 
source of bad publicity for the industry. 
The Motion Picture Association’s Advertis- 
ing Committee already has approved an 
amendment which would bar texts or illus- 
trations capitalizing, or appearing to capi- 
talize, on the misconduct of any person as- 
sociated with a motion picture. 

This ruling still must be approved by the 
MPAA board but, considering the men pres- 
ent at the discussion with Senator Johnson, 
such approval is a foregone conclusion. The 
list of those who met last week with the 
Senator and his assistant, Edward Cooper, 
is impressive. Among theme were Spyros 
P. Skouras, Barney Balaban, Ned Depinet, 
Albert Warner, Nicholas M. Schenck, J. 
Robert Rubin, Nate Blumberg, Theodore 
Black, Republic vice-president; Jack Cohn 
and Joseph H. Hazen of Wallis-Hazen Pro- 
ductions. 


Myers Says “Humiliating” 
Episode Unnecessary 

From the MPAA, Eric Johnston, Francis 
Harmon, Joseph I. Breen and Joyce O’Hara 
attended. Most of the executives arrived in 
Washington secretly and left immediately 
following the meeting, which took place at 
MPAA headquarters. 

Statements from the coast and from 
Washington emerged soon after the Senator 
had made his announcement. 

Abram F. Myers, general counsel for Al- 
lied States, pointed out that, had the indus- 
try listened when Allied proposed its Fin- 
neran plan, it could have saved itself the 
“humiliating experience” of having to come 
to Washington and promise the Senator to 
take steps to deal with the situation. Mr. 
Myers said it was to the good that the 
“threat of a public washing of Hollywood 
linen had been averted, for the time being, 
at least.” He pointed out that Allied had 


not submitted its Finneran plan on a take. 
it-or-leave-it basis, but that even so ‘“‘the top 
executives and Eric Johnston, whose lack of 
authority in all such matter is now admitted, 
merely shrugged it off.” 

Terming the Johnson film licensing bill 
“absurd,” Mr. Myers said it had prodded 
producers into action. “If they really come 
through with the necessary reforms, the 
Senator will have performed a useful sery.- 
ice,” he said. 


Says Johnston Was 
Done an Injustice 


Mr. Myers’ was the second reference to 
Mr. Johnston’s power to dictate to the pro- 
ducers. In his statement, Senator Johnson, 
who originally had some unflattering things 
to say about the MPAA president, retracted 
and said he now felt he had done Mr. Johns- 
ton an injustice. ‘‘As president of the As- 
sociation he has been and is a wholesome in- 
fluence for common sense and decency,” the 
Senator wrote. “Yet he does not have the 
authority usually vested in a czar. I wish 
he had that power. I hope it may be im- 
posed upon him soon.” 

In his original attacks, Senator Johnson 
had called Mr. Johnston incapable and had 
pressed for his removal. 

In Hollywood, Judge Jackson issued a 
statement, declaring that “a satisfactory plan 
for self-regulation within the industry itself 
has been worked out. This is what I have 
urged from the beginning. I am pleased 
with this accomplishment.” He also ex- 
pressed the hope that there would be no 
necessity for hearings in the future, declar- 
ing that all the executives he had talked io 
had been cordial and cooperative. 


See Move in Line with 
Council’s Contention 


From the Motion Picture Industry Coun- 
cil came a statement signed by Dore Schary 
and Roy Brewer. It declared that the Sena- 
tor’s decision to suspend the hearings was 
in line with what the Council had said all 
along—that no bill or investigation was war- 
ranted. “Fine records as citizens and as art- 
ists of the entire working community of 
Hollywood, for whom MPIC speaks, con- 
tradicted from the very beginning any attack 
launched on the entire industry because of 
actions by few individuals,” it read. Jack 
Dales, executive vice-president of the Screen 
Actors Guild, added a hearty “amen” to this 
contention. 

Back in Washington, Senator Wiley, the 
Wisconsin Republican, who had repeatedly 
defended the industry on the Senate floor, 
said the decision to drop the hearings at this 
time was “a triumph for the American sys- 
tem of voluntary consultation and agree- 
ment.” He termed “a wonderful thing” the 
film industry executives’ trip to the capital 
“to help find a solution to this problem.” 
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Me F pox-orrice! 


WORLD PREMIERE MAY lith 
AZTEC THEATRE—San Antonio, Texas 


May 14th—MAJESTIC THEATRE, Brownsville, Texas 
May 23rd—PLAZA THEATRE, El Paso, Texas 


May 29th—KIMO THEATRE, Albuquerque, New Mex. 











Opening in June 
LOS ANGELES, CAL. 
DALLAS, TEXAS 
HOUSTON, TEXAS 
FORT WORTH, TEXAS 
NEW ORLEAWS, LA. 





H. C. FILMS RELEASE Hispano Continental Films, 25 West 45th Street, New York 

















Box Office 


Champions 


For April. 1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


CHEAPER BY THE DOZEN 
(Twentieth Century-Fox) 

Produced by Lamar Trotti. Directed by 
Walter Lang. Screenplay by Mr. Trotti 
from the novel by Frank B. Gilbreth, Jr., 
and Ernestine Gilbreth Carey. In Techni- 
color. Cast: Clifton Webb, Jeanne Crain, 
Myrna Loy, Betty Lynn, Edgar Buchanan, 
Barbara Bates, Mildred Natwick. 


CINDERELLA 
(Disney-RKO) 

A Walt Disney feature-length cartoon in 
Technicolor. Writers: William Peed, Ted 
Shears, Homer Brightman, Kenneth Ander- 
son, Erdman Penner, Winston Hibler, 
Harry Reeves and Joe Rinaldi. Voices: 
llene Woods, William Phipps, Eleanor 
Audley, Rhoda Williams and Lucile Bliss. 
Ben Sharpsteen, production supervisor. 
[Champion for the second month.] 


NANCY GOES TO RIO 
(Metro-Goldwyn-Mayer ) 

Produced by Joe Pasternak. Directed by 
Robert Z. Leonard. Screenplay by Sidney 
Sheldon from a story by Jane Hall, Fred- 
erick Kohner and Ralph Block. In Techni- 
color. Cast: Ann Sothern, Jane Powell, 
Barry Sullivan, Carmen Miranda, Louis 
Calhern, Scotty Beckett. 


RIDING HIGH 
(Paramount) 

Produced and directed by Frank Capra. 
Screenplay by Robert Riskin, from a story 
by the late Mark Hellinger. ~ Cast;. Bing 
Crosby, Coleen Gray,- Charles Bickford, 
Frances Gifford, Raymond Walburn, Wil- 
liam Demarest, Clarence Muse, Margaret 
Hamilton, Douglas Dumbrille, Ward Bond. 


THE THIRD MAN 
(Selznick Releasing Org.) 

Presented by David O. Selznick and Sir 
Alexander Korda. Produced and directed 
by Carol Reed. Screenplay by Graham 
Greene. Cast: Joseph Cotten, Valli, Or- 
son Welles, Trevor Howard, Bernard Lee, 
Ernst Deutsch, Erich Ponto, Siegfried 
Breuer. 


THE YELLOW CAB MAN 
(Metro-Goldwyn-Mayer ) 

Produced by Richard Goldstone. Direct- 
ed by Jack Donohue. Screenplay by Dev- 
ery Freeman and Albert Beich from a 
story by Mr. Freeman. Cast: Red Skelton, 
Gloria De Haven, Walter Slezak, Edward 
Arnold, James Gleason, Jay C. Flippen, 
Paul Harvey. 








Woolf With 
British Lion 


London Bureau 


John Woolf, lately resigned from the Rank 
Organization, has announced that films han- 
dled by his Independent Film Distributors, 
Ltd., from now on will be distributed 
through British Lion, but with that com- 
pany’s salesmen under his instructions. 

The first picture to be handled under the 
new arrangement will be ‘Pandora and the 
Flying Dutchman,” a Technicolor produc- 
tion starring James Mason and Ava Gardner 
and now shooting in Spain. 

This makes British Lion easily the strong- 
est distributor of British films for the com- 
ing year when it will offer 20 top-rate pro- 
ductions. This far exceeds either the Rank 
or the Associated British Pictures Corpora- 
tion offerings. British Lion is indebted 
£3,000,000 to the Film Finance Corp. 

It is considered significant that Josef 
Somlo, Ralph Bromhead and also Barrington 
Gain, formerly one of Mr. Rank’s closest 
financial advisers who resigned in protest 
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over the, Cinema Finance Corporation pro- 


““ductidt, obligations being foisted on Odeon 


stockholders, all have joined Mr. Woolf. 


Weltner in London 


George Weltner, Paramount Internation- 
al’s chief, was in London last week holding 
conferences said to be concerned not with 
distribution but with possible Paramount 
production there. 








NOTRE DAME CLUB 
HONORS REMBUSCH 


Trueman T. Rembusch, president 
of Allied States Association, has been 
named Notre Dame Man of the Year 
for 1950 by the Notre Dame Club of 
Indianapolis, Ind. The citation stated 
Mr. Rembusch had “ proved himself to 
be a Notre Dame man in the rich 
significance of moral, responsible 
leadership” through his “courageous 
and forthright action” which had 
“stimulated a flood of protest against 
the condonation of immorality in 
Hollywood.” 








Push Bill to 
Give British 
Industry Aid 


by PETER BURNUP 


in London 


A special Parliamentary Bill providing the 
National Film Finance Corporation with the 
extra £1,000,000 promised by President of 
the Board of Trade Harold Wilson was 
scheduled to receive its House of Commons 
first reading this Friday. The date of the 
critical second reading is not yet certain. 

It is known that a considerable section 
of the Conservative opposition in the House 
feels extremely critical of this further diver- 
sion of public funds towards what it feels to 
be a lost cause. Mr. Wilson is said to see 
the necessity of a ventilation in the Commons 
of the whole of his plan for a legislative re- 
orientation of the industry’s setup which 
would bring a greater share of the box office 
take to the British producer. 

It is generally accepted that no alteration 
in the trade’s fiscal arrangement, which is 
fixed ultimately by exhibitors’ readiness to 
pay a given percentage for a given picture, 
can be made in present circumstances with- 
out legislative authority. And any such 
Governmental interference with accepted 
trading methods would lead to a disastrous 
rumpus among showmen which would result 
inevitably in the disruption of that industry 
which Mr. Wilson claims he will make 
“healthy, active and expanding.” 

The Government’s original intention was 
to have all outstanding film problems cozily 
disposed of before Mr. Wilson met Eric 
Johnston and Ellis Arnall May 15. In view 
of Parliamentary difficulties and the circum- 
stances arising from the Government's 
skimpy majority, that is now unlikely. 
Leaders of the American industry this side 
and well experienced in negotiation with the 
present Government are urging on Mr. John- 
ston the necessity (as they see it) of ex- 
treme caution in the forthcoming talks. 

They press that no loop-hole should be 
left open in whatever pact is negotiated. 


British Union Plans 


To Produce Film 


London Bureau 

“Green Grow the Rushes,” the first pic- 
ture to be made by the Association of Cine- 
matograph Technicians which _ recently 
formed A.C.T. Films, Ltd., is scheduled to 
go before the cameras this month. It is re- 
ported that the National Association of 
Theatrical and Kine Employees, biggest 
union here with its 71,000 members, is plan- 
ning to follow suit. 

The picture is expected to cost $280,000 
and, according to Mr. Elvin, the union will 
put up 15 per cent of the cost. The rest he 
hopes will be put up by the National Film 
Finance Corporation, which is said to have 
agreed “in principle” to provide the neces- 
sary financing. 
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He gives the scene its heartbeat... 


THIS meeting of mother and child is no 
make-believe—not to the movie-goers! 

To them, it is as real as life itself, 
thanks to the director of the picture. 
Through his perceptive handling of ac- 
tion, dialogue, and camera, he has given 
the scene its human touch, its heartbeat 
... made the audience feel its warmth, its 
mood—and live the moment, one with 
the personalities on the screen. 


And this achievement is the mark of 
his mastery of the dramatic; the gauge of 
his creative contribution to the motion 
picture art. 

But if such artistry is to have full ex- 
pression, the director must have the as- 
sistance of film that gives him ample 
freedom to achieve the effects he desires. 
This freedom he finds in the family of 
Eastman motion picture films. 


EASTMAN KODAK COMPANY 


ROCHESTER 4, N. Y. 


J. E. BRULATOUR, INC., DISTRIBUTORS 


FORT LEE « 


CHICAGO - 


HOLLYWOOD 











METRO TAKES SHOWMAN'S 





APPROACH TO EXHIBITOR 


MGM this week showed the industry at 
large what it had been doing during the past 
weeks to help the exhibitor climb on the 
showmanship bandwagon. 

The company’s technique was to send 
Mike Simons of the exhibitor relations de- 
partment to the 3lst annual convention on 
the Independent Theatre Owners of Arkan- 
sas held this week at Little Rock, and for 
him to present to the exhibitors specific 
plans and ideas on how to sell pictures. 

Mr. Simon’s presentation is contained in 
a mimeographed folder labeled “There’s No 
Business Like Show Business” and is chock 
full of exploitation ideas stressing ingenuity 
rather than large expenditures, all of them 
workable. 

So well were MGM’s ideas received in 
Little Rock that the company was busy this 
week preparing to take its message to other 
exhibitor groups in the country. Here are 
a few of the suggestions: 

1. The listing of 57 top product films in 
theatre lobbies as an indirect reply to the 
statement that “I don’t go to the movies be- 
cause the pictures aren’t good.” 

2. Capitalizing on the brain power of all 
employees for selling suggestions, and in- 
vesting a little extra money on films that 
aren't easy to sell. 

3. Door-to-door selling of reserved seat 
tickets for a coming attraction, at no extra 
cost, and the salesman, preferably a young 
lady, welcoming the patrons. 

4. Selling them while “they’re in the 
mood.” <A sign in the lobby states that the 
box office will be open after the show for 
patrons who wish to buy reserved seats, at 
no extra cost, for a coming attraction. 

5. Reviving the use of the circus-type 
heralds. 

6. “Big Town” displays with “small 
town” material. For example: A display 
of fan magazine covers and/or displays of 
feature layouts on pictures from magazines 
or newspapers. 


7. Newsreels to sell tickets. Displaying 
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DOOR-TO-DOOR SELLING. This cartoon il- 
lustrates the suggestion of selling tickets to 
a coming attraction by the door-to-door 
method. Seats would be reserved at no extra 
cost. 

a clipping with a newspaper headline to- 
gether with lobby or newspaper advertising 
that the story can now be seen in the news- 
reel. 

8. Better copy in newspaper ads. Sug- 
gestions: Better spacing, more legible type, 
reading proofs to avoid bad type and typo- 
graphical mistakes, careful makeup, clean 
borders, etc., and preferred play. 

9. Thorough posting in out-of-theatre 
displays can help recapture “lost’’ audience. 

10. Letting short subjects sell your show, 
by bringing attention of the shorts through 
advertising to special interest groups such as 
athletes, farmers, magazine readers, fisher- 
men, victims of heart trouble, children, etc. 

11. Play the commercial film in a special 
free-admission showing in cooperation with 
the sponsor who will lease the house. Be 
present at the theatre to greet patrons. 





Restrictions on Import 
Into Japan Lifted 


Restrictions covering the import of films 
into Japan were lifted this week. 

In a ruling from General Douglas 
MacArthur’s headquarters, importers from 
any country now may bring into Japan any 
number of pictures corresponding to the 
maximum imports from that country during 
the 10-year period preceding December, 
1941. Up to now, only one company from 
each producing country has been permitted 
to function in occupied Japan. 

It is learned that Samuel Goldwyn, Dis- 
ney Productions, David O. Selznick and 
Monogram plan to file applications for in- 
dividual operations. The major companies 
are represented by the Motion Picture Ex- 
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port Association and will continue to func- 
tion as a group since all—excepting United 
Artists—have renewed their licenses for an- 
other year starting July 1. Monogram, a 
member of MPEA, was never part of that 
Association’s operations in Japan. 





Hope on Video Again 

Bob Hope, assisted by Cary Grant, Pearl 
Bailey and Mary Martin, will again face 
the television cameras on Mother’s Day, 
May 14, over the network of the National 
Broadcasting Company. Mr. Hope appeared 
on the air first on Easter Sunday. The May 
14 telecast will mark Mr. Grant’s first tele- 
vision stint. Mr. Hope has signed for sev- 
eral additional holiday shows over the NBC 
television network. 


Showmen 
Break Out 


Over Nation 


The bright day promised the motion pic- 
ture industry at the Twentieth Century-Fox 
showmanship meeting in Chicago and the 
planning to implement the suggestions pro- 
posed at the national and regional meetings 
is continuing to take effect. Of added sig- 
nificance, too, was the fact that in trying to 
sell the customer, intra-industry relations 
were improved by the joint efforts—in pro- 
gram and exhibitors 
throughout the land. 


Joint Effort Emphasized 


Sunday, April 23, the Independent The- 
atre Owners of Arkansas practically flooded 
the Arkansas Democrat at Little Rock with 
institutional film ads and news. In one 
section was a full-page ‘““Movies Are Better 
Than Ever” ad, listing independent and cir- 
cuit theatres in the area and a “Watch for 
These Better Movies” selection. In another 
section was a half-page “I Am a Movie 
Fan” ad placed by the Arkansas Amuse- 
ment Co., and listing the circuit’s theatres. 
And on another page was a feature story, 
prominently played, on the history of motion 
pictures. 


costs—shown by 


Elsewhere, Pat McGee, general manager 
of Cooper Foundation Theatres in Denver, 
delivered a speech on the film industry be- 
fore the Rotary Club of Loveland, Col. The 
report of his address was given front-page 
space in the local paper with the headline: 
“Good Words Spoken for Hollywood.” In 
Boston, the exhibitors started an_ all-out 
saturation radio campaign Monday. 

In New York, the Post Sunday ran an ad, 
three-columns wide, urging folks to go to 
the theatres and to read the amusement 
pages of the newspaper. From Hickory, 
N. C., Richard E. Eason, of the Carolina 
and Rivoli theatres, reported he was using 
one of the 20th-Fox cooperative three-col- 
umn ads. 


“Our Town” Trailers Booked 


A total of 1,058 prints of the institutional 
trailer “Our Town, U.S.A.,” have been pur- 
chased by exhibitors thus far; a personal- 
ized calling card with the slogan “Movies 
Are Better Than Ever” was distributed by 
some 1,800 Minnesota Amusement Co. em- 
ployees; Martin & Affiliated Theatres meet- 
ing in Columbus last week introduced 
an illustrated brochure expanding certain 
showmanship suggestions; I. E. Chadwick, 
president of the Independent Motion Picture 
Producers Association, announced in Holly- 
wood he would tour 23 cities shortly in the 
interests of public and intra-industry rela- 
tions; in Kansas City, Mo., it was noted the 
number of independent exhibitors using the 
20th-Fox institutional ads was increasing 
and in Chicago “See a Movie Tonight” 
posters this week started to blanket all forms 
of transportation. 
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ALBANY 
—E 

The Palace played “The Yellow Cab 
Man” and “Shadow on the Wall,” while 
the Strand presented “The Daughter of 
Rosie O'Grady” and “Operation Haylift.” 
The Grand booked “East Side, West Side” 
and “Black Shadows,” and the Ritz had 
“Under My Skin” and “Killer Shark.” ... 
The Colonial, which since last fall has been 
offering pictures for the first half of the 
week and vaudeville with films for the second 
half, opened a season of summer stock with 
Sarah Churchill in “The Philadelphia 
Story.” . . . A contract has been let for the 
installation of large-screen television at the 
Palace here. . . . Alec Papayanakos, Canton 
exhibitor, has started construction of a 350- 
car drive-in theatre in Canton. He already 
operates a drive-in at Potsdom. Donald Gil- 
son has operated the Starlite drive-in at 
Canton for the past three seasons. 


ATLANTA 


Box office trade at all downtown theatres 
and near-by drive-ins was above average due 
to both a wide selection of product and 
good spring weather. Playing at the first 
run's were: “The Lost Tribe,” Rialto; 
“Captain Carey, U.S.A.,” Fox; “Under My 
Skin,” Fox; and “Riding High” at the 


Roxy... . The Fulton theatre at Hapeville, 
Ga. has installed an elaborate vending 
stand, Charles Smith, manager, has an- 
nounced. . . . Florida State Theatres in 


Jacksonville, Fla., has announced that they 
have closed their Athens theatre in Deland, 
Fla., for remodeling and repairs... . J. D. 
Woodward, recently manager of the Peach- 
tree Art theatre, has been appointed south- 
eastern press representative for Warner 
Brothers. Walter Munroe is the director 
at the Peachtree Art, and Mel Brown has 
been named manager succeeding Mr. Mun- 
roe... . The new Perry theatre at Perry, 
Ga., owned by Paschal Muse and Mrs. O. B. 
Muse held its opening recently. The mayor 
of the city, other officials and executives of 
Martin and Thompson Theatres participated 
in the opening. The theatre was built at a 
cost of $75,000. 


BALTIMORE 


First run theatres had six new pictures to 
offer, including “Champagne for Caesar,” 
at the Century; “Feudin’ Rhythm,” at the 
Hippodrome, with vaudeville; “One Way 
Street,” at Keith’s; “House by the River,” 
at the Mayfair; ‘“Apache Chief,” with ‘Ad- 
venture’s End,” at the Times and Roslyn; 
“The Capture,” at the Town. . . . Seven first 
tun theatres in Baltimore have worked out a 
reciprocal program of radio advertising by 
which each theatre has a 15-minute program 
with a plug for its own picture and then 
includes announcing what pictures are play- 
ing at the other six first runs. Each the- 
atre is on a different radio station. Those 
included are New theatre, M. A. Mechanic; 
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Stanley, Rodney Collier ; Century, Joseph G. 
Samartano; Keith’s, J. L. Schanberger; 
Hippodrome and Town, I. M. Rappaport, 
and Mayfair, Hick’s Circuit... . Maryland 
Censor Board, of which Sydney R. Traub 
is chairman, has passed “The Bicycle Thief” 
for showing in Maryland, with an announce- 
ment, which reads: “The Board finds that 
the deletions and alterations made in scenic 
matter, Italian dialogue and English sub- 
titles are sufficient to warrant its seal of 
approval.” 


BOSTON 


Downtown Hub theatres reported consist- 
ently healthy if not spectacular business this 
week. Tops in the field were “Black Hand,” 
held a second stanza at the Pilgrim; “II 
Trovatore,” at the Beacon Hill; and ‘“‘Cheap- 
er by the Dozen” and “The Third Man,” 
both held well in their third week. .. .Mrs. 
Samuel Merchant has sold the Lyric theatre, 
Manchester, and five-story building property 


WHEN AND WHERE 


May 8: Council of Motion Picture Organ- 
izations meeting at the Drake Hotel in 
Chicago. 

May 9-10: Allied Independent Theatre 
Owners of Kansas and Missouri annual 
spring convention, Phillips Hotel, Kansas 
City. 

May 9-10—Midwestern and Southwestern 
drive-in theatres convention, Phillips 
Hotel, Kansas City. 

May 15-16: Theatre Owners of America 
executive committee meeting, New York. 

May 16-17: Allied Rocky Mountain Inde- 
pendent Theatre Owners Convention at 
The Cosmopolitan Hotel, Denver. 

May 16-17: Allied Independent Theatre 
Owners of lowa and Nebraska annual 
convention at the Hotel Fontanelle, 
Omaha. 

May 21-23: Motion Picture Theatre Own- 
ers and Operators of Georgia annual 
convention at the Hotel Biltmore, 
Atlanta. 

May 22-24: Allied States Association board 
meeting at the Hotel Gayoso, Memphis, 
Tenn. 

May 23-24: Allied of the Mid-South annual 
convention at the Hotel Gayoso in 
Memphis. 

June 12-14: Associated Theatre Owners of 
Indiana directors meeting and annual 
convention at French Lick, Ind. 

June 15-17: Allied Theatre Owners of New 
Jersey annual convention at the Hotel 
Traymore, Atlantic City. 

June 19: Virginia Motion Picture Theatre 
Association convention at the Hotel 
Chemberlain, Old Point Comfort, Va. 














in which the theatre is located to Chris 
Koucolis, of that city, a newcomer iri the 
field. . . . For his fifth consecutive annual 
term, Samuel Paul was reelected president 
of the B-3 Film Exchange Employees at 
their annual election of officers, April 24. 
. . . American Theatre Corporation has ef- 
fected an admission price reduction at 15 of 
its suburban theatres for children between 
the ages of 12-16, evenings only. 


BUFFALO 


Louis Drew and Harry Berkson have 
opened the Alleghany drive-in. . . . The 
Chautauqua drive-in at Bemis Point has been 
reopened by Blatt Bros. ... Bill Healy, U-A 
exploiteer, visiting Buffalo after long ab- 
sence and working with Eddie Meade at 
Shea’s on “Champagne for Caesar.” .. . 
Vincent R. McFaul, Shea general manager, 
again has tied in with the Courter-Express 
Soap Box Derby by offering guest tickets to 
contestants. ... The Grandview drive-in has 
been opened on Route 5 at Lake street in 
Angola. . . . Beatrice Feldman has joined 
the office staff at Screen Guild. . . . S. Slot- 
nick and S. Gandel have opened the Park- 
way drive-in in Canandaigua. . . . Walter 
Leffler, former Shea theatres employee, now 
is managing the Starlite drive-in in Niagara 
Falls. 


CHARLOTTE 


Business at both first-run and drive-in 
situations continued good this week with all 
the theatres prominently displaying their 
product in large newspaper ads. Heading 
the list of current films is “When Willie 
Comes Marching Home” at the Imperial 
theatre, and “Father Is a Bachelor” at the 
Center. Other pictures are “Whirlpool” at 
the Broadway and “Dillinger” showing at 
the Tryon. . . . The Carolina theatre has 
already started advertising “All the King’s 
Men” which will open at the Carolina thea- 
tre May 29. The theatre carried a half- 
page advertisement in Sunday papers an- 
nouncing the coming event. 


CHICAGO 


Post-Easter business is improved in most 
situations, although the drive-ins are suf- 
fering from continued cold weather. 

New films downtown were: “The Kid from 
Texas” and “One Way Street.” . . . Cards 
and one-sheets will be carried on elevated 
stations, subways and street cars using 
copy, “See a Movie Tonight—Ride CTA 
lines.” . . . The tie-up was effected by the 
Chicago Transit Authority. H. L. Polland, 
CTA Public Information director, handled 
the campaign. . . . Herb Elisberg has re- 
signed as a director of the Oriental theatre. 
. . . The Selwyn theatre, operated by the 
Shuberts, has closed temporarily following 
a 10-week run of “The Third Man.” . 

The Road theatre $750,000 anti-trust suit 


(Continued on following page) 
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(Continued from preceding page) 

against the majors is to be settled out of 
court. Plaintiff Ethel Solomon, who owns 
the 660-seat house on the west side of Chi- 
cago, is understood to be receiving a sub- 
stantial damage settlement. She will cease 
operation of the house when her lease ex- 
pires shortly. 


CINCINNATI 


With exception of “The Third Man,” 
which went 15 per cent over average at the 
RKO Albee, and moved to the RKO Lyric 
for a second week, grosses at first runs have 
been on the downside. . . . Oscar F. Hild, 
49, president of the Cincinnati Musicians 
Union, Local No. 1, AFL, for 19 years, died 
at Holmes University Hospital, April 24, 
following a stroke several days previously. 
His widow, one son and two daughters sur- 
vive. The Capitol Amusement Co., 
Steubenville, Ohio, has brought suit for 
$200,000 against Warner Brothers of Ohio, 
charging defendants have allowed the Capi- 
tol theatre to deteriorate and failed to main- 
tain it as a first class motion picture theatre. 

. . Southern Ohio Theatres Co. has been 
organized here as the operating company 
for Keith’s theatre, recently acquired by 
Robert J. Libson and Maurice White 
through lease from the City Investment Co. 
of New York. Capitalization is 100 shares 
of no par stock. ... The management of the 
Capitol and Shubert theatres are offering 
patrons reduced parking rates at an adjacent 
garage. ... D. E. Craft, manager of the 
Capitol theatre, Sidney, Ohio, has been 
transferred to the State, at Lima, Ohio; 
Thurman Hetzler, assistant manager of 
Warner’s Ohio, in Sidney, has been promot- 
ed to succeed Mr. Craft. 


CLEVELAND 


Third dimension is perfected and ready 
for commercial use, Arthur DeBra of the 
MPA told members of the Cleveland Cinema 
Club at its 34th anniversary meeting here 
last Wednesday. He also asked the women 
to lend their support to presell unusual pic- 
tures, stating that 75 per cent of the theatre 
patronage is result of word-of-mouth public- 
ity while only 25 per cent can be traced to 
direct advertising. . . . Between 60 and 70 
exhibitors served by Co-operative Theatres 
of Ohio met in Cleveland last Thursday to 
discuss the recently announced 20th-Fox 
policy of not recognizing Cleveland’s two 
buying combines as agents in sale of 20th- 
Fox product. Report of the closed session 
is that all present, representing about 125 
theatres, gave co-op president Milton A. 
Mooney a vote of confidence and agreed to 
go along with him. “Riding High” 
opened at Loew’s State with a boxoffice line. 
. . . Oscar Kantor, Warner city salesman, 
has been transferred to the Warner Balti- 
more office. Dave Kaufman comes in from 
the River territory to succeed him and Pete 
DeFazio succeeds Kaufman in the River. 


COLUMBUS 


Business was rather mild with unfavorable 
weather and counter attractions cutting in- 
to grosses. RKO Palace played “Stage 








Fright” for four days, one of the few times 
in recent months that a first run picture has 
played less than a week. Loew’s Ohio did 
average or a little better with a single fea- 
ture showing of “The Reformer and the 
Redhead,” and the Broad and Grand trailed 
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with “Paid in Full” and “Pirates of Capri,” 


respectively. . . . P. J. Wood in his recent 
bulletin to Ohio theatre owners suggested 
use of a questionnaire by each theatre to 
determine patrons’ present attitudes about 
films in order to discover the state of busi- 
ness. The questionnaire asks age, frequency 
of attendance, indoor or outdoor preference, 
main objection if attendance is seldom, likes 
and dislikes among recent pictures, favorite 
stars, stars least liked, stories liked and dis- 
liked, whether patron owns a TV set and its 
effect on theatre attendance, and what one 
suggestion patrons would make to Holly- 
wood. Included also is a question on what 
ways your favorite theatre could serve you 
hetter. 


DENVER 


A. P. Archer and Joe Dekker, owners of 
Civic Theatres, will build a 1,000-car, $200,- 
000 drive-in just across the line from Den- 
ver, at Sloans lake and park, a favorite 
hoating and picnic spot. A large building 
will house the concession stands, restrooms 
and seats for about 200 walkins. It is to be 
ready this summer. . . . Fox Intermountain 
Theatres has closed their Denver art shops 
with the exception of the one at the Para- 
mount, and all work for their 12 Denver 
houses will be done at this spot... . Tom 
Knight, Riverton, Wyo., mayor, and theatre 
owner there, will not run for mayor again. 
. .. A. P. Archer went to the west coast 
for a three-week business trip. . . . Charles 
Aller has taken over the Alpine from Larry 
Sandler, and is also managing the Grand for 
Sandler. . . . Frank H. Ricketson, president, 
Fox Intermountain Theatres, has taken him- 
self out of political races by declining to 
run for anything this year. 


DES_MOINES 


Robert Dunbar, Warner branch manager, 
has left to take over as chief of the ex- 
change at Jacksonville, Fla. The staff held 
a farewell party for him in the office. Hall 
Walsh, Warner district manager, spent sev- 
eral days in the office before Mr. Dunbar’s 
departure. . . . Fred E. Fenchel has been 
named manager of the Orpheum in Straw- 
berry Point. Robert Fridley, who owns the 
Strawberry Point house, has taken over the 
Iowa at Lake City as well... . Carl E. Ben- 
son, Anita theatre operator, has announced 
his candidacy for a seat in the Iowa house 
of representatives on the Democratic ticket. 
. . . Work on Storm Lake’s new drive-in 
has been resumed. Manager Willard Hill 





said the outdoor house will be called the 
Corral. ... Mr. and Mrs. Fred Gearhart of 
Omaha have purchased the Sun, Woodward 
from Mrs. Lorena Hansson... . Central 
States will build a drive-in on Highway 21g 
near Charles City, but construction plans 
are not definite. 


DETROIT 


Business continues good here with the 
Chrysler strike settlement imminent. “The 
Daughter of Rosie O’Grady” and “Vicioys 
Years” opened to a capacity crowd at the 
Michigan Thursday. United Artists offered 
a double bill, “Ma and Pa Kettle Go to 
Town” and “Mule Train.” “Cinderella” js 
playing to capacity crowds at the Adams. 
“Reformer and the Redhead” and “Side 
Street” is at the Downtown. “Sinner of 
Magdala” had its premiere here at the Sen- 
ate... . Ivan Clavet has replaced Herman 
Booth as branch manager at National 
Screen Service here. . . . Norman Wheaton 
is back managing the Telenews after a re- 
cent emergency operation. . . . The Cohen 
Circuit plans to bring vaudeville to their 
Mayfair. 


HARTFORD 


Warners’ “Stagefright” and 20th-Fox’s 
“Cheaper by the Dozen” were among down- 
town holdovers. . . . The Hartford Theatre 
Circuit has booked a first-run film into one 
of its subsequent-run neighborhood houses 
for the first time in a number of years. The 
U-I release, “Tight Little Island” is booked 
into the 1,200-seat Colonial theatre for a 
week, starting May 24. . . . The Zoning 
Commission at Berlin, Conn., has denied the 
request for a zoning change on Route 5 in 
that town to permit construction of a drive- 
in theatre by Brookie LeWitt of Glackin 
and LeWitt Theatres, New Britain, Conn. 
... Mrs. Ernie Grecula, wife of the Hart- 
ford Theatre circuit executive, has been ap- 
pointed manager of the circuit’s Colonial 
theatre in Hartford. 


INDIANAPOLIS 


Eighty-four Indiana cities went on Cen- 
tral Daylight Time Sunday. This includes 
all the state’s larger cities except Evansville. 
They will remain on fast time until Septem- 
ber 24. ... An Associated Theatre Owners 
of Indiana survey shows 92 drive-ins now 
operating or under construction in Indiana. 

The Highway 50 Drive-In will be 
opened by the Switow circuit at Washing- 
ton, Ind., May 20.... Manager Frank Paul 
has arranged two boxing bouts for the stage 
of the Lyric the opening night of “The 
Golden Gloves Story,” May 10... . True- 
man Rembusch, president of the Allied States 
Association (also ATOI) will attend allied 
meetings at Minneapolis, May 2, 3, 4; Kan- 
sas City, May 9, 10; Omaha, May 16; Den- 
ver, May 17, and Memphis, May 20 through 
May 24. He also will attend the COMPO 
meeting at Chicago May 8. 


KANSAS CITY 


Several days of rain leading up to the 
weekend cut into box office attendance, espe- 
cially at the drive-in situations. . . . Ted 
Sheahon, who started with Fox Midwest as 
an usher 11 years ago, resigned as manager 
of the circuit’s Palace at Wichita to go into 
theatre operations for himself at Peabody, 

(Continued on opposite page) 
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(Continued from opposite page) 
Kan... . Playing at the first runs: “Cheaper 
By the Dozen” at the Esquire; “The Daugh- 
ter of Rosie O’Grady” at the Paramount; 
“Capture” and “Blonde Dynamite” at the 
RKO Missouri. 


LOS ANGELES 


The three top openings of the week were 
“Wabash Avenue” at the Los Angeles and 
Chinese group of houses, ‘““A Woman of Dis- 
tinction” at the Pantages and Hillstreet, 
and “Champagne for Caesar” at the Forum 
and Music Halls. . . . Henry Davis, who 
had been with Paramount for 25 years as a 
booker, has joined Sam Decker’s Lippert 
Pictures in the same role. . . . The Aladdin 
Theatre Corporation, owned by Harry Pop- 
kin and Jack Berman, opened its latest 
drive-in theatre, the Centinela, in Culver 
City... . Joe Rankine, Jr., has opened his 
remodeled Victor on the Long Beach Pike 
under its new name of the Rainbow. . . . 
Former Fox West Coast manager Vince 
Josack and veteran theatre man Max Crans- 
field hung out their shingle at 2015 So. Ver- 
mont for a theatre merchandise giveaway 
business specializing in the Westinghouse 
product. 


LOUISVILLE 


Scheduled to bring in new product was 
Loew’s with “The Nevadan” and “Father Is 
a Bachelor’; the Strand, “The Sundowners” 
and “The Fighting Stallion,” and the Scoop, 
“Saints and Sinners” and “‘Birth of a Bal- 
let,” all as double bills. The Rialto offered 
“Francis” to round out the programs... . 
Cartoon Circuses and Cartoon Carnivals are 
still favorites of the kiddies at the Saturday 
matinees in some of the suburban theatres 
here. The programs, which were inaugurat- 
ed quite a few years ago, are still being 
presented and from all indications seem to 
still have their drawing effect at the box 
office. . The Preston drive-in theatre, 
Louisville’s newest, held open house from 
1:00 to 4:30 P. M. recently, so that the 
populace could inspect the modern establish- 
ment, getting a good first hand look at the 
project and operation under daylight condi- 
tions. 


MEMPHIS 

A contract has been signed with Tri- 
State Construction Co. for building of 
Crosstown theatre, a new 1,400-seat mid- 
town house, which will be leased to and 
operated by Malco, Inc. M. A. Lightman, 
Jr., Malco executive, said the new theatre 
would be finished by fall and would feature 
a drive-in so that passengers could be dis- 
charged from cars under the marquee in 
front of the box office. .. . First run business 
was looking up. State planned to open with 
“The Outlaw,” May 4—a picture twice 
banned but now released by Memphis cen- 
cors. Malco planned a personal appearance 
of two actors, Adele Mara and Forrest 
Tucker, in connection with the May 10 open- 
ing of “Rock Island Trail.” Loew’s Palace 
showed “Wabash Avenue.” Warner had 
good business with “The Daughter ‘of Rosie 
O'Grady,” with June Haver, a Memphis 
girl, Strand showed “Riding High.” .. . 
Mr. and Mrs. A. D. McCaskill, Moscow, 
Tenn., were in town with news that a new 
Joy theatre has been built and is now in 
Operation at Moscow to replace the one 
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PROMOTION. A fotal of 150 Connecticut 
theatre people attended a farewell party in 
Hartford last week honoring Robert W. Gent- 
ner, promoted from assistant manager of 
Loew's Poli Palace theatre, Hartford, to as- 
sistant manager at Loew's Poli at Water- 
bury, Conn. Left to right: Norman Levinson, 
assistant manager at Loew's Poli in Hart- 
ford; Mr. Gentner; Robert Carney, manager 
of Loew's Poli in Waterbury; Louis Cohen, 
manager of Loew's Poli, Hartford, and Fred 
R. Greenway, manager of Loew's Poli Pal- 
ace, Hartford. 


burned down some time ago... . Chief 
Drive-in, Cleveland, Miss., has set its formal 
opening for May 12. 


MIAMI 


At an invitational meeting held at the 
Variety Club recently, representatives of in- 
dependent and chain theatres gathered in a 
mutual effort to improve theatre services 
and follow up the national promotion that 
“movies are better than ever.” . . . Film 
menu included “The Baron of Arizona” at 
Embassy and Variety, “Guilty of Treason” 
at Florida and Colony; “The Big Lift” at 
Miami, Lincoln and Miracle; ‘Perfect 
Strangers,” Sheridan, Paramount and 
Beach; “Cheaper by the Dozen,” Mayfair 
and Tower; “City Lights” at the Roosevelt ; 
Billy Gilbert and Dolly Dawn heading the 
Olympia stage show, with “Stage Fright.” 


MILW AUKEE 


Current attractions downtown are: ‘“Fran- 
cis” at the Riverside theatre; ‘“Wabash Ave- 
nue” at the Wisconsin; “The Yellow Cab 
Man” at the Towne, and, held over, “The 
Outriders” at the Palace... . When Cham- 
pagne for Caesar” played at the Fox-Wis- 
consin last week they gave away a Westing- 
house television set to the patron who wrote 
the best review on it... . / A new 200-car 
outdoor theatre at Waupaca on highway 10 
is scheduled to open this month. The new 
ozoner is being built by Albert Boehm, Jr. 
. . . Seen along amusement row this week 
were: William Ainsworth, who has theatres 
in Oconomowoc, Mauston, Shawano; M. J. 
Burg, State theatre, Sheboygan; and F. 
Georgiades, who manages drive-ins at Mar- 
rinette, Stevens Point, Green Bay and at 
Jamesville. 


MINNEAPOLIS 


Garrick theatre in St. Paul, built in 1890, 
is being torn down to make room for a new 
theatre, ramp garage and modern shops. 








New building to cost $750,000. Plans to 
build were hastened when it was discovered 
that interior walls are cracked. . . . North- 
west Variety Club has transferred $80,000 
to the University of Minnesota heart hos- 
pital which will be opened October 1... . 
President Harry B. French of the Minne- 
sota Amusement Company told its 1,800 em- 
ployes he isn’t afraid of television competi- 
tion but considered it a challenge to the 
motion picture industry. He said TV will 
be used on the circuit if it can be employed 
to increase box office attendance. : 
Drive-in openings have had tough time be- 
cause of cold, wintry weather. Some open- 
ings have been delayed. 


NEW YORK 


Four new pictures opened on Broadway 
this week. Republic’s ‘House by the River” 
went into the Mayfair; Paramount’s “No 
Man of Her Own” arrived at the Para- 
mount; Eagle Lion’s “The Sundowners” 
opened at the Palace, and Warners’ “Colt 
.45” opened at the Strand. . . . Joseph R. 
Vogel, vice-president of Loew’s, has been 
named by Robert Dowling, head of the 
Greater New York Fund drive as chairman 
of the amusement division, which includes 
motion picture and _ legitimate theatres, 
sports and other fields of the amusenient 
business. .. . A movement for the substitu- 
tion of single features for double bills in 
the New York metropolitan area has been 
launched by Harry Brandt, circuit operator 
and president of the Independent Theatre 
Owners Association of New York. Mr. 
Brandt indicated that a meeting of area 
theatre owners may be held shortly to dis- 
cuss the plan. If the plan is approved gen- 
erally, it is possible, it was indicated, that 
the midtown theatre area will be “blocked 
out” for the test. 


OKLAHOMA CITY 


A fire burned out the McClain theatre 
and two other buildings at Purcel, Okla., 
last week. . . . The fire broke out in the the- 
atre at 11 P. M. shortly after the theatre 
had closed, and the last patron had left. 
No injuries were reported. . . . Common- 
wealth Theatre Corporation will construct 
a new drive-in theatre here on Highway 11, 
two miles north of Batesville, Ark., accord- 
ing to Bill Headstream, manager of Com- 
monwealth‘s Melba theatre. Work on the 
drive-in will begin immediately, Mr. Head- 
stream said, and completion is expected 
within 60 days... . A motion picture com- 
pany which will establish permanent studios 
at San Antonio, Tex., and plans to embark 
soon on a production schedule calling for 
26 full-length movies was issued a charter 
last Tuesday by the Secretary of State’s of- 
fice. Atlas Motion Pictures & Television 
Productions, Inc., was incorporated at $1,000 
capital stock, the Secretary of State’s office 
announced. : 


OMAHA 


The Orpheum theatre went over $25,000 
with “Undertow” plus a heavy stage bill 
that included the Ink Spots, Gil Lamb and 
Boyd Raeburn’s orchestra. Temperatures 
in the 90’s over the weekend kept the gross 
of that and other theatres from going high- 








er. Eagle Lion is consolidating its 

Omaha and Des Moines offices. Shipping 
(Continued on following page) 
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will be out of here, booking out of Des 
Moines. . . . Meyer Stern, Joe Scott, Wal- 
tel Creal and Edward Shafton went to New 
Orleans for the Variety Club convention. 
‘ Jim Flaherty, Paramount salesman, 
took ill at Grand Island, spent several days 
in the hospital, but now seems all right. . . 
Robert Fridley leased the Iowa theatre at 
Lake City, la., from Robert Bernau, ef- 
fective April 30. 


PHILADELPHIA 


At least four film houses have lowered the 
Saturday matinee admission price for chil- 
dren to 10 cents in a move to meet the com- 
petition from the free movies offered daily 
by local television. Harry Chertcoff’s 
new first-run King, Lancaster, Pa., opened 
this week with Larry Mackey, former man- 
ager of the Arcadia here, as manager of the 
new house, which includes a_ television 
lounge and a “cry room” among its innova- 
tions. .. . The Keystone drive-in near Har- 
risburg, Pa., reopened after undergoing in- 
tensive remodeling, with Sam Chapman as 
manager. Ben Amsterdam’s Laurel, 
Bridgeton, N. J., is being redecorated. . . 
J. Dean Neelans, assistant manager of the 
Warner, Wilmington, Del., transferred to 
the circuit’s Queen in that city in a similar 
capacity, succeeding Howard T. Atkinson, 
resigned. 


PITTSBURGH 


William Finkel, well known theatre own- 
er, has been named general chairman for 
the National Allied Motion Picture Theatre 
Owners convention in the William Penn 
Hotel here Oct. 2, 3, 4.... Mrs. Edna Con- 
rad, member of the Pennsylvania Censor 
Board, attended a meeting to help further 








Pennsylvania Week in film houses. 
Louis Heplinger, Clarion theatre owner, 


died of a heart attack this week. . . . Dave 
Wald, new salesman for 20th-Fox, has been 
assigned the Main Line territory, while 
George Ball will take over the Erie district. 
... Henry Burger, Warners publicity chief, 
attended a meeting of the Warner publicity 
men in New York... . Lee Conrad, Mead- 
ville movie manager, has been named vice- 
president of that town’s Chamber of Com- 
merce. M. A. Rosenberg, chairman of 
the board of the Allied Motion Picture The- 
atre Owners of Western Pennsylvania, sold 
the uptown Rialto theatre to the Mervis 
brothers and Dave Barnholtz 10 years ago. 
He bought it back this week. 


PORTLAND 


Fine spring weather is testing the capacity 
of the various drive-ins in the Pacific north- 
west and increasing their popularity. 
George Hickey, western sales manager for 
MGM, conferred with J. J. Parker Theatre 
executives, including Mrs. J. J. Parker, Jack 
Matlack, H. A. Lake. He was accompanied 
by veteran exchange manager Lou Amacher 
of Portland branch. . . . Barney Ross, west- 
ern divisional manager of Universal, to- 
gether with James Hommel, Portland branch 
manager, are covering the Seattle-Portland 
exchanges. . . . Herb Royster, of Portland’s 
Mayiair, and Keith Petzold, of the Broad- 
way, are spearheading the industry’s Red 
Cross Drive in Portland. . . . Bob White, 
recently retired as a theatre chain opera- 
tor, Portland, was greeting friends on Seat- 
tle row. 
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SAN ANTONIO 





Four neighborhood theatres have started 
early Saturday morning matinees for juve- 
niles—the Broadway, in Alamo Heights; 
Woodlawn, Josephine and Olmos. . . . Visit- 
ing the Latin-American film exchanges were 
Eddie Reyna, booker, Frels Circuit, Victoria, 
and his brother Raymond, who does the 
printing for the circuit there; Albert Flores, 
Sack Amusement Enterprises, Dallas; 
John Rowley, R&R = Theatres, Dallas; 
Marcus DeLeon, R&R manager, Del Rio, 
and M. H. Crowell, tentshow, Mathis... . 
Truett Fulcher of Wortham recently pur- 
chased the Texas theatre, Carrizo Springs, 
from the Long Theatre Circuit, Bay City, 
Tex. ... Paramount’s “Samson and Delilah” 
Went into the Texas for a roadshow engage- 
ment at increased admission prices... . An 
underground theatre, said to be the first of 
its kind in the U.S., is now being constructed 
in San Marcos, Tex. The project is ex- 
pected to be completed late this summer. 


SAN FRANCISCO 


New shows are “Annie Get Your Gun” 
at Loew’s Warfield, “The Daughter of Rosie 
O’Grady” at the Paramount, ‘Fortunes of 
Captain Blood” at the Orpheum, “Cham- 
pagne for Caesar’ at United Artists, and the 
double bill with “Johnny Eager” and “Blos- 
soms in the Dust” at the Golden Gate... . 
Local newspapers have begun their cam- 
paign for “Movies Are Better Than Ever” 
with color art in the Call-Bulletin, and art 
from a series of pictures to come in the 
News. A Miss Movie Fan has been chosen 
to be the theme-girl throughout the six- 
week campaign. She was named at a Vari- 
ety Club luncheon May 1. Acting Mayor 
Leo Halley of San Francisco has proclaimed 
the month of May as “Movie Month in San 
Francisco.” . . . Jerry Zigmond, district 
manager of United-Paramount Theatres, has 
been named chairman of the local area for 
the current drive to collect monies for the 
United Cerebral Palsy Associations, Inc. 
A quota of $27,000 has been set for the local 
area. 


SEATTLE 
SSA ARI EEO 

“Cinderella,” in its fifth week at the Mu- 
sic Box, was downtown’s leading holdover. 
Also continued were “Barricade” in week 
number two at the Blue Mouse, and “Con- 
spirator” at the Liberty. . . . Willard Elsey, 
former assistant publicity director of Ever- 
green Theatres, has been appointed manager 








of the Neptune theatre... . Will J. Connor, 
executive vice-president of the John Ham- 
rick Theatres, returned from New. York. , , . 
George De Waide, U-I branch manager 
here, left for a trip through eastern Wash- 
ington. .. . Larry Doyle, Selznick Releasing 
Organization representative, was here from 
California. ... Jack Sampson, Jr., has joined 
the shipping department at U-I. ... Neal 
Walton, branch manager for Columbia, with 
his booker, Homer Schmitt, and salesmen 
Bob Parnell and Buck Seale, left for Chi- 
cago to attend a regional sales meeting. 


TORONTO 


Among the new pictures, the most impor- 
tant at the box office was “Wabash Avenue” 
at the large Imperial theatre. . . . The To- 
ronto Tent’s Variety Village for handicapped 
boys may have competition in the move of 
the civic board of education to buy a site 
for a special school for crippled children, 
. .. B. Freedman is the head of a Toronto 
group which has bought the Auto-Sky drive- 
in theatre at Ottawa as an independent en- 
terprise. .. . The Ottawa Theatre Managers 
Association raised $4,706 through the hold- 
ing of a benefit night for the Heart Fund 
of the Toronto Variety Club. . . . Ontario 
exhibitors are being notified to renew their 
annual provincial theatre licenses by June 
1, the government fee for the drive-in the- 
atres being 50 cents per car, based on the 
number of speaker attachments. . . . Man- 
ager Tom Daley of the big Famous Players’ 
Imperial theatre, and Archie Laurie of 
Canadian Odeon head office have been holi- 
daying in North Carolina, while Sam UI- 
ster, independent exhibitor, has returned to 
Toronto after four months in Arizona. 


VANCOUVER 


The local Parks Board has turned down 
a proposal to build and operate a drive-in 
theatre on a site in Stanley Park. . . . The 
Film Exchange Employees Union, IATSE, 
Local B-71, gained a 12 per cent pay in- 
crease for 22 employees in eight city film 
exchanges. The two-year contract gives 
wage boosts retroactive to August, 1949. 
O. M. Jacobson, I[ATSE representative, was 
here to settle the long dispute. ... A drive- 
in theatre is being built at Vernon. It has 
a 400-car capacity and is expected to open 
within a few days. . . . Sam Bannister has 
opened his new Mission theatre in the Fras- 
er Valley. 


WASHINGTON 


New openings included ‘Daughter of 
Rosie O’Grady” at the Warner; ‘‘Cargo to 
Capetown” at the Metropolitan; “Cham- 
pagne for Caesar” at the Palace; “Reformer 
and the Redhead” at the Capitol; and “Salt 
to the Devil,” which opened May 3 at the 
new Plaza theatre. . . . Eric Johnston re- 
ceived an award as “America’s No. 1 speak- 
er for business” at a meeting of the Ameri- 
can Trade Association Executives on April 
29 at the Mayflower Hotel. . . . The Play- 
house theatre celebrated its second anni- 
versary with impressive statistics. In two 
years the theatre has played only 24 films, 
two of them Academy Award winners, 
“Hamlet” and “All the King’s Men,” and 
both establishing records for length of run. 
. .. The new Plaza theatre had a benefit 
show on May 2 for the Kiwanis, before of- 
ficially opening to the public on May 3. 
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Heartening 
12 Pictures 


by WILLIAM R. WEAVER 
Hollywood Editor 


It could be said that there’s never any- 
thing wrong with Hollywood that a spurt 
of picture-making won't cure, and the start 
of shooting on 12 pictures in a single week 
qualifies as a spurt in these or any times. 
Between spurts the professional population 
is given to dwelling overlong upon its prob- 
lems, real and imagined, and upon the thorny 
business of scaling living habits down to 
levels supportable by reduced incomes. 

Show people were never skilled in that 
kind of undertaking. But when a spurt comes 
along, as this week, the worrying and plan- 
ning are pigeon-holed and attention swings 
sharply to the work in hand, with enthus- 
iasm and faith in the art reborn instanter. 
This latter characteristic of the Hollywood 
professional is, perhaps in a more funda- 
mental sense than any other cause, the thing 
that makes movies, now or any time, better 
than ever. 


“It’s a Bia Country” 
Notable Undertaking 


In some respects the most arresting of 
the new productions launched is Metro- 
Goldwyn-Mayer’s “It’s a Big Country.” 
This is a truncated feature, utilizing nine 
separate casts, working under nine different 
directors and presenting nine different stor- 
ies, with the whole of the project in charge 
of producer Robert Sisk. The over-all pur- 


Spurt Sees 
Started 


pose, of course, is to give life in these United 
States the broad-canvas treatment, so to 
speak, by depicting it in nine aspects, from 
nine angles, which are enough to substan- 
tiate the fact that 19 or 90 might be em- 
ployed, always in terms of entertainment 
and never in the manner of the documen- 
tary. 

The truncated type of feature, of which 
Marshall Neilan’s “Bits of Life” was the 
first, and the English “Quartet” the most 
recent, has had a varied experience in com- 
mercial exhibition. On the plus side, and 
especially so in the case of “It’s a Big Coun- 
try,” there is the wealth of marquee mate- 
rial provided by the great number of exploit- 
able player names available to the exhibitor. 
On the minus side, in times past, there has 
been the phlegmatic public’s preference for 
a single long story over a collection of short 
ones, however meritorious. The public, 
which has undergone a great many changes 
on various fronts in the past decade, may 
prove to have arrived at a state of mind by 
now to welcome this type of subject with 
open arms. In any case, “It’s a Big Coun- 
try” is dimensionally the greatest project 
of this kind ever undertaken. 

Another picture of exceptional trade im- 
portance launched during the week is Uni- 
versal-International’s “Abbott and Costello 
in the Foreign Legion,” which brings the 
consistently Top Ten-ranking comedians 
back to films after more than a year of non- 
production. Robert Arthur is producing the 


picture, with Charles Lamont directing, and 
the title tells pretty well what it’s about. 
“Cause for Alarm,’ MGM, co-stars Lo- 
retta Young and Barry Sullivan, with Tom 
Lewis producing and Tay Garnett directing. 
Paramount started “Beyond the Sunset,” 
with Glenn Ford, Rhonda Fleming and Ed- 


mond O’Brien. Irving Ascher is producing, 
Leslie Fenton directing. 

Irving Allen rolled “New Mexico,” for 
UA release, directed by Irving Reis with 
Lew Ayres and Marilyn Maxwell. 

Robert Stillman turned cameras on “The 
Sound of Fury,” which UA will release, 
with Cyril Endfield directing Frank Love- 
joy, Adele Jergens and Lloyd Bridges. 


Flothow Starts Work On 
“Al Jennings” at Columbia 


Columbia’s Rudolph Flothow began shoot- 
ing “Al Jennings of Oklahoma,” directed 
by Ray Nazarro, with Dan Duryea and 
Gale Storm in top roles. 

Armand Schaefer went to work on “Blaz- 
ing Sun,” a Gene Autry vehicle which 
Columbia will release, with John English 
directing. 

Republic sent “Prisoners in Petticoats” to 
the cameras, Lou Brock producing, Phil 
Ford directing, with Robert Rockwell and 
Valentine Perkins in principal roles. 

Jan Grippo launched “Triple Trouble” for 
Monogram release, with Jean Yarbrough di- 
recting Leo Gorcey, Huntz Hall and the 
others. 

Edward Leven began producing “The 
Second Face,” for Film Classics release, 
with Jack Bernhard directing Ella Raines, 
Bruce Bennett and Rita Johnson. 

Producer-director William Berke started 
“Trail to Tombstone,” with Don Barry, 
Robert Lowery and Wendy Lee, for Lip- 
pert Productions. 
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Italian Films 
To Be on TV 


A contract for the showing of Italian 
language films with English subtitles on 
WOR-TV, New York, has been concluded 
by Erberto Landi and seven Italian film 
companies, it was announced in New York 
this week. The series, which is to have its 
television debut this Saturday with the film 
version of Verdi’s opera, “La Traviata,” 
will televise recent and current releases 
from such companies as Grandi Film, Lux 
Film, Scalera, Minerva, Superfilm, Conti- 
nental, and Vesuvio Film, and will include 
comedies, drama and musical comedies in 
addition to operatic versions. 

According to Mr. Landi, a radio execu- 
tive and commentator, the films, which aver- 
age about 90 minutes each, will be edited to 
approximately 55 minutes for the telecast- 
ing. The terms of the contract also call for 
television announcements that the picture in 
its full length can be seen at a local theatre 
and other advertising to stimulate trade at 
the theatrical showings of the films. 

Mr. Landi also said that the films had 
been acquired by him on a 13-week “‘try-out” 
basis for which the film companies charged 
a “nominal” fee. 

Other Italian pictures scheduled for sub- 
sequent television showings include: “De: 
parture at Seven,” with Carlo Campanini, 
and “Flight Into France.” 








PALACE TO MARK 
VAUDEVILLE YEAR 


An elaborate series of special 
events are planned for May 18 
when the RKO Palace on Broadway 
will observe the first anniversary of 
the return of vaudeville to its famous 
stage. Three Palace favorites—Belle 
Baker, Smith and Dale of "Dr. Kronk- 
hite’’ fame and Cliff Edwards, better 
known as Ukelele Ike—will be among 
the vaudeville stars on the special 
stage show. Guest stars and celebri- 
ties from every field of the entertain- 
ment world will make personal ap- 
pearances, it is announced by Sol A. 
Schwartz, vice-president and general 
manager of RKO Theatres. 








CEA Cites Objection to 


Unit Booking Plan 
London Bureau 

The General Council of the Cinemato- 
graph Exhibitors’ Association has written to 
the Board of Trade expressing its objection 
to the continuation of the Eric Johnston 
“unit booking plan” and asking that the 
Board’s president use his good offices with 
the Motion Picture Association of America 
in that regard. The latter also contains 
several suggestions for an improved admin- 
istration of the Quota Act. It is generally 
anticipated that Mr. Johnston himself will 
soon declare for the dropping of the plan. 
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Protest Loop 
Long Runs 


The entire question of extended runs jn 
the Chicago Loop area was revived last 
week by Thomas McConnell before the Cir- 
cuit Court of Appeals. Mr. McConnell, ar- 
guing against a decision of Judge Michael 
Igoe granting an eight-week run to Twenti- 
eth Century-Fox’s “Come to the Stable,” 
said the decree could only be modified if 
conditions had changed since the date it 
was handed down. The Jackson Park de- 
cree on which the argument was _ based 
called for a two-week limit with extension 
only for exceptional, unusual or costly films, 

The three-judge court took the arguments 
under advisement. Robert Bergstrom, ap- 
pearing for 20th-Fox, argued that condi- 
tions have changed in three ways: an in- 
tense product shortage downtown, resulting 
in certain houses resorting to double fea- 
tures ; destruction of the conspiracy that was 
held in the original case; and the change on 
business practice (the company’s new zon- 
ing plan in Chicago) indicating that the so- 
called vicious practices had been eliminated, 


Personal Appearances Help 


Business, Yates Claims 

“Motion pictures are still the greatest 
business in the world. And motion picture 
stars are the most potent salesmen of this 
business,” Herbert J. Yates, president of 
Republic Studios, said in Hollywood this 
week upon his return from four premieres 
in Illinois and Iowa of “Rock Island Trail” 
at which John Wayne, Roy Rogers, Dale 
Evans and other stars made personal ap- 
pearances. He said the industry’s remedy 
to build box office receipts was star per- 
sonal appearances. “If studios continue to 
send their stars out on personal appearances 
—and not just to large cities, but to every 
corner of the United States—in six months 
there will be no complaints about business 
in theatres,” Mr. Yates concluded. 


Eastman Kodak Announces 
"Small" Sales Drop 


The Eastman Kodak Company last week 
announced a “small decrease” in sales for 
the first quarter of 1950 compared to the 
corresponding period in 1949. “Sales for 
the first quarter of this year totaled approxi- 
mately $84,500,000. This is a decrease of 
about 6% per cent from sales in the same 
period of 1949 after adjusting 1949 sales to 
the company’s new basis for consolidation, 
which includes subsidiaries in the United 
States only,” Thomas J. Hargrave, presi- 
dent, told a recent stockholders meeting. 


Universal Sets Dividend 

A quarterly dividend of $1.06 per share on 
the 41%4 per cent cumulative preferred stock 
of the company has been declared by the 
board of directors of Universal Pictures 
Company. The dividend is payable June 1, 
1950, to stockholders of record May 15. 
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Says Quality 
Answers TV 


Outstanding pictures, made with quality, 
and expensively, are the industry’s answer 
to television, in the estimation of William 
Bacher, producer, who flew from New York 
to South Africa Monday to make test shots 
for his forthcoming, tentatively titled “Un- 
tamed” from the novel by Helga Moray. 

“The industry must stop making ‘B’ pic- 
tures,’ he urged. “It must realize that 
television can’t afford to give its kind of 
entertainment. The wealthiest sponsor on 
television cannot afford to spend more than 
$30,000 on a single show.” 

Mr. Bacher foresees a motion picture era 
in which people will throng to movie “‘pal- 
aces” to see “big” picture. Smaller theatres 
would, he conceded, be forced out of busi- 
ness. His production in South Africa, with 
the cooperation of the South African Gov- 
ernment and financial factors, is to prove a 
point, he said; that he can make a $3,000,000 
picture there for less than $1,500,000, with 
the added advantage of authentic back- 
grounds and people. 


Pinanski Names Industry 


Executives in Bond Drive 

Samuel Pinanski, president of the Theatre 
Owners of America and the industry’s na- 
tional chairman in the forthcoming U.S. 
Savings Bond Drive which begins May 15, 
has announced the appointment of an exec- 
utive committee and chairmen of newsreel 
and trade press committees. The executive 
committee: Gael Sullivan, Trueman Rem- 
busch, Wilbur Snaper, Carter Barron, H. V. 
“Rotus” Harvey, Herman Robbins and 
Mitchell Wolfson, Edmund Reek, Movie- 
tone News, will head the newsreel commit- 
tee, and Abel Green, editor of Variety, will 
be chairman of the trade press committee. 


Short Subject Brochure 
Released by Paramount 


Paramount is sending to exhibitors a 
brochure, ‘Short Stories by Paramount” 
which, according to Oscar Morgan, short 
subjects sales manager, tells the story of the 
1950-51 short product. The brochure lists 
the films and details the selling points for 
each one. Included in the pictures described 
are eight Popeye Cartoons, four Popeye 
Champions, 10 Noveltoon cartoons, six 
screen song cartoons, six Casper cartoons, 
six Musical Parade featurettes, six Para- 
mount Pacemakers and 12 Sportlights. 


MGM Opens Sydney Showcase 


The Minerva theatre in Sydney, Aus- 
tralia, was opened as an MGM showcase 
last week. Opening attraction was “That 
Forsyte Woman.” The theatre, which seats 
1,500, has been an MGM property for the 
past two years but used as a legitimate thea- 
tre. It brings the number of MGM theatres 
in Australia to nine, with the tenth, the 
Embassy in Melbourne, due to open in June. 
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25 YEARS OF SHOWMANSHIP 
IS THE STORY OF WOMETCO 





At Wometco circuit's twenty-fifth anniversary dinner last week at the Miamian, Miami, Flia., 


the partners and their wives cut the anniversary cake. 


Left to right: Mr. and Mrs. Sidney 


Meyer and Col. and Mrs. Mitchell Wolfson. The dinner was attended by more than 200 
managers, department heads, executives and prominent industry and civic guests. 


TWENTY-FIVE years of showmanship, 
expanding theatre exhibition and serving 
the public with a steady diet of entertain- 
ment; that’s the theme of Wometco’s Silver 
Anniversary Celebration now under way. 

Currently operating some 30 theatres 
throughout Florida and in Nassau in the 
Bahamas from its headquarters in Miami, 
the circuit had its inauspicious beginning 
in 1925 when the two brothers-in-law, 
Mitchell Wolfson, a director of the East 
Coast Wholesale Company, and Sidney 
Meyer, a Fox Films distribution executive, 
joined forces to open their first theatre in 
the Scottish Rite Temple in Miami. It 
was an immediate success and in the fol- 
lowing months they expanded their theatre 
interests to include the Lyric, the Lincoln 
(now the Ritz), and the Capitol theatre. 

Today the 30 theatres flying the Wometco 
banner have a combined seating capacity 
of 60,000, while the flagship of the circuit, 
the Miami, in Miami, is said to have a 
projection throw 15 feet greater than that 
of the Radio City Music Hall in New York. 

A close, well-knit and well-planned ad- 
ministration of the Wolfson-Meyer opera- 
tion has been the keynote of the circuit's 
success. A special nine-member executive 
committee composed of employees who have 
come up through the ranks is empowered 
to make executive decisions in the absence 
of the partners. 

For all employees the company has a 
bonus plan based on years of service; a 
credit union operated by the employees 
themselves; group insurance, and many 
other employee benefits which boost morale, 
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Wometco's Miami theatre in the heart of 
downtown Miami is the flagship of the cir- 
cuit. Opened April 17, 1947, the 2,000-seat 
showplace is modern in decor and the ulti- 
mate in comfort. A staff of 50 is trained in 
providing the best in service. 


provide security and are reflected in effi- 
cient operation, 

Inter-company clubs include the “Old 
Guard” which requires seven years’ service 
with the company and gives members spe- 
cial privileges, broader hospitalization and 
health insurance, extended vacation period 
and banquets and parties at company ex- 
pense, and the “Troupers Club,” formed for 
those with less affiliated time. 
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1é Due from 
Eagle Lion 


The scheduled release of 18 features 
through Eagle Lion during May, June and 
July was announced this week by William 
J. Heineman, vice-president in charge of 
distribution. Two are in Technicolor, six 
are British and five reissues. 

Set for May are “The Jackie Robinson 
Story,” starring the Dodger player; “The 
Winslow Boy,” starring Sir Cedric Hard- 
wicke and Robert Donat; “‘The Fallen Idol,” 
now completing a New York run at the 
Sutton theatre; “The Glass Mountain,” ro- 
mantic musical drama starring Valentina 
Cortesa, and two reissues, “Twin Beds,” 
starring George Brent and Joan Bennett, 
and “Getting Gertie’s Garter,” starring Den- 
nis O’Keefe and Marie McDonald. 

June releases include “The Torch,” star- 
ring Paulette Goddard and Pedro Armen- 
dariz; “Eye Witness,” with Leslie Banks 
and Felix Aylmer; “High Lonesome,” in 
Technicolor, with John Barrymore Jr., and 
Chill Wills; “It’s a Small World,” starring 
Paul Dale and Lorraine Miller; “Timber 
Fury,” based on the James Oliver Curwood 
classic; “Retribution,” starring David Bruce, 
and “The Blue Lamp,” starring Dirk Bo- 
garde and Jack Warner. 

Releases in July will include “The Sun 
Sets at Dawn” with Walter Reed; “The 
Golden Salamander,” starring Anouk and 
Trevor Howard; “Naughty Arlette,” star- 
ring Mai Zetterling, and three reissues, 
“Tillie’s Punctured Romance,” “Up in Ma- 
bel’s Room” and “Abroad with Two Yanks.” 

Release of “Destination Moon” is sched- 
uled for August. It is a story telling of 
man’s attempt to reach the moon. 


RCA Quarter Net 
Up to $11,236,231 


Radio Corporation of America this week 
reported net profit after taxes of $11,236,231 
for the first quarter of 1950, an increase of 
$5,304,148 over the same period last year. 
Earnings per common share for the first 
quarter amounted to 75.3 cents, as compared 
with 37.1 cents last year. Profit before taxes 
amounted to $18,945,231, compared with 
$9,804,083 for the same period last year. It 
was reported that in the past 10 years RCA 
had paid $69,164,000, or nearly 50 per cent 
of net profits, in dividends. Television ac- 
counted for approximately 50 per cent of 
the corporation’s gross income in 1949, 


Rank Presents ''Hamlet'' 


Print to N.Y.U. Library 


J. Arthur Rank last week presented a 
print of the film, “Hamlet,” to the New 
York University Library of Film Classics. 
The presentation took place at the Faculty 
Club in New York with Mr. Rank, Eric 
Johnston, president of the Motion Picture 
Association of America, N. J. Blumberg, 
president of Universal, the distributor, fac- 
ulty members and the press present. 
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REALLY LIKES 'EM 
Eleven - year - old Ralph Ballinger 


likes motion pictures, there’s no doubt 
about that. He likes them so much, in 
fact, that he spent a whole week be- 
hind the screen of the Palace theatre 
in Corning, N. Y., watching the show 
while police scoured the State for him. 
For food Ralph stuffed himself with 
candy bars which he swiped at night 
from a candy dispensing machine. 
That proved his undoing. When the 
staff of the house found the glass 
front of the machine smashed a couple 
of times, they set a trap and caught 
Ralph as he was sneaking down the 
dark aisle to get his dinner. Ralph, 
now ready to go back to school, says 
he’s had enough candy for a while— 
but he still likes movies. 








End Survey 
On Rentals 


The Allied States Association’s campaign 
for a wider application of flat rental terms 
for small independent theatres this week was 
reportedly getting a “sympathetic ear” from 
the eight major distributors in New York. 
It was understood that the Allied commit- 
tee’s proposals regarding other trade prac- 
tices, including competitive bidding, were 
also making headway. 

Indications were that a favorable report 
on the committee’s discussion during the last 
few weeks with the distributors would be 
filed with the Allied board. The complaint 
that many Allied members found it difficult, 
even impossible, to participate in the cur- 
rent showmanship campaign, because per- 
centage terms made the profit margin small, 
was voiced by the Allied unit. 

Although none of the distributor heads 
would commit themselves on specific changes 
of sales policies, they did promise that the 
whole problem of flat rentals and percentage 
would be given intensive study by the com- 
pany executives. 

Leading the discussions with the distribu- 
tors in New York, and head of Allied com- 
mittee, was Col. H. A. Cole, head of Texas 
Allied. The committee finished the talks last 
week. 


Legion Approves Nine 
Of 10 Pictures 


The National Legion of Decency this 
week reviewed 10 new films, placing seven 
—‘Colt .45,” “The Gun Fighter,” “Harbor 
of Missing Men,” “Hostile Country,” “Op- 
eration Haylift,’ “Rock Island Trail’ and 
“Wagonmaster’’—in Closs A-1, morally un- 
objectionable for general patronage; two— 
“Everybody’s Dancin’” and ‘Mystery 
Street”—in Class A-2, morally unobjection- 
able for adults; and one—‘Madeleine”’—in 
Class B, morally objectionable in part for 
all, because of a “suggestive sequence” con- 
tained in the film. 


Pathe Cuts 
Net Loss 


A considerable reduction in the consolj- 
dated net loss for Pathe Industries during 
1949 was reported this week by Kenneth M. 
Young, president, in the company’s annual 
report. The loss for the past year amounted 
to $456,000 which contrasts with a loss of 
$1,441,000 for 1948. The improvement was 
attributed mainly to the elimination of loss- 
es in Eagle Lion production and reduction 
in distribution expenses. 

According to the report, a complete over- 
haul of distribution was begun and by Octo- 
ber the reduction in the operating expenses 
of the distribution company was about $20,- 
000 a week. At the same time, a search was 
begun for independently-produced product to 
feed the distribution “pipeline” without fur- 
ther risk of Pathe capital. 

This search, said Mr. Young, had been 
so successful that indications were that the 
distribution company would be on a profit- 
able basis for the first time in its history, 
Admitting that the company’s operations in 
1949 were “a source of disappointment to 
the management as well as to the stock- 
holders,” Mr. Young said, “We all may 
reasonably expect that the company will, in 
the future, once again operate on a profitable 
over-all basis.” 

A breakdown of the company’s financial 
statement shows that gross income for Eagle 
Lion Films (from rentals and sales of mo- 
tion pictures and accessories) totaled $17,- 
740,696 while revenue from film processing 
laboratories came to $5,825,351. 


Committee Chairmen Named 
For 1950 UJA Campaign 


Samuel Rosen, of Fabian Theatres Corp., 
and Fred. J. Schwartz, of Century Circuit, 
will be joint chairmen of the 1950 drive of 
the amusement division on behalf of the 
United Jewish Appeal campaign which is to 
get underway shortly. Four executive com- 
mittee co-chairmen will assist the chairmen, 
Barney Balaban, Jack Cohn, Spyros Skou- 
ras and Albert Warner. Heading the inde- 
pendent exhibitors committee are Manny 
Frisch, Julius Joelson and Sol M. Strauss- 
berg. Mr. Skouras is also chairman of the 
corporate gifts committee, and William J. 
German heads the laboratories committee. 
Jack Alicoate, Abel Green, Red Kann, 
Charles Lewis and Martin Quigley will 
handle the drive among publications. The 
chairmen were named at a meeting at the 
Hotel Astor in New York last week. 





Gloria Swanson to Speak 
At Rocky Mountain Meeting 


Gloria Swanson, actress, will address the 
convention of the Allied Rocky Mountain 
Independent Theatres at the Cosmopolitan 
Hotel in Denver May 16 and 17. Other 
speakers will include Col. H. A. Cole, na- 
tional Allied director, and Trueman Rem- 
busch, national Allied president. 
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See Grittith 
Divestment 


Not Needed 


The 11-year-old Griffith anti-trust case 
was again in the news last week as Griffith 
attorneys argued before Judge Edgar S. 
Vaught that except for a single house in 
Enid, Okla., divestiture as ordered by the 
Supreme Court, is now unnecessary. 

In a brief containing findings of fact and 
conclusions of law, the Griffith counsel ar- 
gued on the high court decision which found 
them guilty as the case reached a final stage. 
The 365-page document attempted to show 
that the defendants “have not exercised or 
misused circuit buying power in negotiating 
or making contracts for the licensing of mo- 
tion picture films.” The brief added that 
since about July, 1946, the “defendants have 
not combined their competitive towns with 
their non-competitive towns in licensing pic- 
tures from the major distributors.” 

What makes the case involved is the fact 
that the makeup of the Griffith circuit has 
changed considerably since the suit started 
in 1939, with Video Independent Enterprises 
and Theatre Enterprises, Inc., now operat- 
ing houses that were previously under di- 
rect Griffith control. The Government had 
tried to make the latter a party to the suit. 

The brief said that Griffith Consolidated 
was still operating theatres, but “does not 
have the purpose or intent to monopolize 
the licensing or exhibition of motion pic- 
ture film in the area in which it is oper- 
ating.” 





20th-Fox Given to June 30 
To Split with Naify 

Twentieth Century-Fox was given until 
June 30 to submit a plan for ending the 
partnership in Golden State Theatres and 
T. and D. Jr., Enterprises, affiliated Cali- 
fornia circuit. The ruling was handed down 
this week by a Statutory Court in New 
York. 20th-Fox is a 26 per cent partner. 
The company was also given from 30 to 60 
days for terminating partnerships in a few 
other scattered properties. The deadline for 
all the splits had been May 20. As far as 
the Golden State and T. and D. circuits 
were concerned, Mike Naify, operating 
head, has been ill which has caused delay 
in the split. Mr. Naify and Joseph M. 
Schenck are the controlling stockholders. 


West Coast Exhibitor 
Files Anti-Trust Suit 


The Panorama Theatres, Inc., of Van 
Nuys, Cal., has filed an anti-trust suit 
against major distributors and ‘the Fox 
West Coast circuit, charging a conspiracy 
to deprive it of first run films, necessary for 
a profitable operation. Panorama asked un- 
designated damages and asked the court to 
determine the amount of the losses. 
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IN NEWSREELS 


33, No. 35—Truman de- 





MOVIETONE NEWS—Vol. 
clares U. S. Reds not major threat. Students riot 
in New York. Israel marks independence. Para- 
chuting. Mental Health Week. Boston marathon. 
Shooting -the- rapids. 

MOVIETONE NEWS—Vol. 33, No. 36—Canadian anti- 
violence cult. American Mother of 1950.  Virginia’s 

Blossom Festival. New York: Communists 
Loyalty Parade. Fur fashions from Canada. Penn 
Relays. College rodeo. 

NEWS OF THE DAY—Vol. 21, No. 269—Student riots 
in New York and Paris. John Maragon convicted. 
Frank Costello testifies. Independence Day in Israel. 
Navy parachuting graduation. London zoo scene. 

NEWS OF THE DAY—Vol. 21, No. 270—Loyalty 
Day Parade in New York. Apple Blossom Festival. 
Running. Soccer. Bull fight thriller. 

PARAMOUNT NEWS—No. 72—Independence Day in 
Israel. U. S. labor behind humane cause, cerebral 
palsy. New short coiffures. Truman speaks on 
disloyalty in the Government. Parachute graduation. 

PARAMOUNT NEWS—No. 73—Navy flying boat. 
May Day parade. Ballet. Penn relays. English 
soccer. 

TELENEWS DIGEST—Vol. 4, No. 17-B—Israel: Two 
years of freedom. W. ashineton: Lattimore defended. 
Maragon guilty. Red River floods. Sabotage in 
atoning Racing. News Stories of the Past: Meet- 
ing on the Elbe 

TELENEWS DIGEST—Vol. 4, No. 18-A—Admiral 
Kinkaid retires. Lattimore hearing. London doc 
strike. Trygve Lie tour. TIran’s princess weds a 
Yank. American woman hired to teach Japanese 
princess. Navy greets Greek royalty. Exclusive 
films inside volcano. Stock car classic. 

UNIVERSAL NEWS—Vol. 23, No. 347—Helmstedt: 
Check point for thousands fleeing Red-held Germany. 


Apple 


Wave parachute jumper. Virginia: Army freight 
in experimental tests. New Power speed boat. 
France: Animal _ story. French women cigar 
smokers. 

UNIVERSAL NEWS—Vol. 23, No. 348 Canadian 
anti- violence cult. Je Arthur Rank gives “Hamlet” 


print to Iran princess on honeymoon. 
Seattle: 20 injured in apartment house fire. Loyalty 
Parade. Yacht regatta. rotting races. Bull fight. 
WARNER PATHE NEWS—Vol. 21, No. 74—Air Sec- 
retary Finletter. Stuart Symington and John Fos- 
ter Dulles sworn in. John Maragon found guilty. 
Truman speaks on Communism. King George with 
scouts. Flying saucers in Paris. One-dress ward- 
robe. Surf sailing. Motor cycling. 
ARNER PATHE NEWS—Vol. *o1, No. 75—New 
Navy flying boat. Defense Secretary Johnson opens 
photo exhibit. New York: Communists Parade. 
Earl Browder testifies. Bermuda fashions. London 
Cup finals. Penn relays. 





Palsy Drive 
Is Launched 


More than 7,000 theatres have volunteered 
their participation in the industry campaign 
for the United Cerebral Palsy Association 
which started Monday, Leonard Goldenson, 
association president and president of United 
Paramount Theatres, reported as the cam- 
paign got under way to raise during May 
$5,000,000 for America’s 536,000 palsied. 

Special trailers and other campaign mate- 
rial have been prepared for the drive and 
may be obtained from regional exhibitor or 
distributor chairmen or from headquarters 
in New York. 

In New York Mayor William O’Dwyer 
issued a proclamation designating May as 
Cerebral Palsy Month. 

In Hartford, Conn., the highlight of the 
local campaign was the world premiere at 
the Strand theatre of Warners’ Technicolor 
Western, “Colt .45.” 

The April 30 newsreel issues had scenes 
of American labor leaders pledging all-out 
support to the campaign. 


Junior Prices in Boston 

Special junior evening prices for boys and 
girls between the ages of 12 and 16 were 
announced this week by the American The- 
atres Corporation for its suburban houses. 
Up to now the youngsters have had to pay 
the full adult admission price. 


FKFilm-Video 
Tiein Cited 
By Sponable 


The “community of interest” between the 
motion picture and television was under- 
scored last week by Earl I. Sponable, presi- 
dent of the Society of Motion Picture and 
Television Engineers, at the conclusion of 
the Society’s 67th semi-annual convention at 
the Drake Hotel in Chicago. 

“Since these two great media of entertain- 
ment and communication have much in com- 
mon with respect to their cultural and so- 
ciological potentialities, as well as from the 
engineering standpoint,” Mr. Sponable de- 
clared, “it has been interesting to observe 
the community of interest shown in this 
meeting.” 

One of the papers read at the convention 
by W. R. Rraser and G. J. Badgley of the 
U. S. Naval Photographic Center at Anacos- 
tia, Washington, D. C., dealt with the first 
color film ever made from a color kinescope. 
A sample was screened. The paper described 
techniques employed in making color motion 
pictures from color television picture tubes 
in all three of the color television systems 
which have been proposed to the Federal 
Communications Commission during recent 
hearings. 

The paper stated that to obtain satisfac- 
tory color television recording with standard 
speed lenses, there is needed an increase in 
color film speed, television tube light output 
or a combination of both. Paramount Tele- 
vision currently is experimenting with a 
process of its own for adaptation to large- 
screen television. 

E. Arthur Hungerford, Jr., director of the 
Television Project of the Special Devices 
Center of the Office of Naval Research, de- 
scribed the establishment of closed circuit 
television networks for the mass training of 
armed forces personnel; Wayne R. Johnson 
of KFI-TV, Los Angeles, outlined the ex- 
perimental development of an all-electronic 
system in which two television cameras au- 
tomatically divide the job of sending out 
subject and background to create illusions 
of a forest glen, a farmyard or a mountain- 
top. The secret of the system lies in a phe- 
nomenally fast vacuum tube switch which 
transfers the transmitter from the output of 
one camera to that of the other in one ten- 
millionth of a second. 

RCA at the meeting showed its new port- 
able magnetic recording system and a new 
anti-noise microphone. Dr. Edgar Gretener 
demonstrated a revolutionary type of high- 
intensity motion picture arc lamp for the 
convention. 








FOR SALE 


Attractive 750-seat theatre, Rangely, Colorado, trade area 
3500. 50’ building, good equipment. Lease and equip- 
ment $40,000.00, $20,000.00 in cash, balance easy terms. 
Also option to buy building. Good town for family opera- 
tion. Living quarters in building. Town well isolated, 
oil fields, ranching, farming, hunting and fishing. Address 
manager, Rig Theatre, Rangely, Colorado. 
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Price Scales 
Bound Back 
To Old Migh 


Washington Bureau 

The Bureau of Labor Statistics index of 
admission prices bounded back to the all- 
time high it hit at the end of September, 
1949, when a rise in the adult admission 
prices in large cities during the first quar- 
ter of 1950 more than offset a drop in chil- 
dren’s prices. 

The bureau collects figures each three 
months in 18 large cities and then analyzes 
them to get the results for the 34 largest 
cities. 

During the first quarter, the index of 
children’s prices dropped from 63.7 per cent 
over the 1935-39 average to 60.1 per cent 
above the base period. The adult admission 
index, however, rose from 72.2 per cent to 
73.7 per cent, the second highest on record, 
exceeded only by the 74.3 per cent figure at 
the end of September, 1949. The combined 
adult-child index rose from 71.0 per cent 
above the base period at the end of 1949 to 
71.9 per cent at the end of March, the same 
figure that was recorded for the third quar- 
ter of last year. 

All three indices have been fluctuating 
greatly during the last two and a half years, 
with no steady trends noticeable. 


Hobart Cavanaugh Dies 

Hobart Cavanaugh, 63, character actor 
who appeared in many pictures, died April 
25 at the Motion Picture Country Home on 
the coast. Mr. Cavanaugh had been con- 
valescing from an operation. He entered the 
film industry in 1933 and had appeared in 
128 productions. His widow and a daughter 
survive. 


Harry Rosenblatt 

Harry Rosenblatt, 52, manager of MGM's 
New Haven exchange, died at St. Raphael’s 
Hospital there April 26 after a brief illness. 
He joined the company in 1920 and has 
served as New Haven branch manager since 
1945. Mr. Rosenblatt was also treasurer of 
Variety Club Tent No. 31. His widow and 
a son survive. 


Lee Harvey 

Lee Harvey, 57, manager of the Towers 
Theatre at Camden, N. J., died April 22 at 
the Jefferson Hospital in Philadelphia fol- 
lowing an operation. He was well known 
in vaudeville circles. A son, daughter, two 
brothers and a sister survive. 


John Giffin 

John Giffin, general manager of the Cole- 
man theatre in Miami, and a director of the 
Theatre Owners of America, died in Miami 
April 25. He had suffered a stroke. Mr. 
Giffin was also board chairman of the The- 
atre Owners of Oklahoma. <A brother and 
sister survive. 
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TELEVISION SPOILS 
LOAN-OUT DEAL 


Television spoiled an important 
loan-out deal last week between Stan- 
ley Kramer and Metro. Mr. Kramer, 
seeking a Roxane in his forthcoming 
"Cyrano de Bergerac,'' found Arlene 
Dahl. Negotiations with MGM, to 
whom Miss Dahl is under contract, 
proceeded smoothly when Metro 
threw in the provision that the pic- 
ture could never be transmitted on 
television. Refusing to compromise 
on what he called "a matter of prin- 
ciple," Mr. Kramer called the whole 
thing off, declaring that he could not 
agree to any outside limitation on 
exhibition rights. Metro stood pat on 
its decision with the explanation that 
it was taken in all studio loanouts 
"for the protection of our players." 
The search for a Roxane continues. 





KMTA Convention Planned 
For October 10 and II 


The autumn convention of the Kansas 
Missouri Theatre Association tentatively 
has been scheduled for October 10 and 11, 
in advance of the annual Theatre Owners of 
America convention. In the past, the 
KMTA gatherings have followed the TOA 
meetings so that ideas and speakers could 
be brought from the national meeting. The 
policy has now been reversed so that the 
ideas and problems of the area can be 
brought to the TOA meeting. R. R. 
Biechele and Senn Lawler are in charge 
of arrangements. 


New Wage Scale Is Set 
For Coast Publicists 


A new studio pay contract calling for a 
weekly minimum of from $173.55 for senior 
publicists, to $55.60 weekly for apprentices, 
has been approved by the membership of the 
Screen Publicists Guild in Hollywood. The 
new pact with the major studios also pro- 
vides for the setting up of a labor-manage- 
ment committee consisting of five Guild 
members and five from the employers. Pro- 
vision for a 100 per cent union membership 
is also called for, subject to the approval of 
guild members in a mailed ballot to be 
conducted by the National Labor Relations 
Board. 


E. G. Abbott 


E. G. Abbott, 85, one of the northwest’s 
earliest exhibitors, died at memorial hos- 
pital at Sedro Woolley, Wash., Saturday, 
April 27. His theatres are managed by his 
daughter, Emma Abbott Ridgeway. 


Delmar B. Swabb 

Delmar B. Swabb, 42, owner of the Afton 
theatre at Afton, Okla., was fatally injured 
in a car accident April 16 near Purcell, 
Okla. Mr. Swabb also operated theatres at 
Fairland. Wyandotte and Kingston. 


Wilcoxon's 
Field Report 
Is Optimistic 


Henry Wilcoxon, featured in Cecil B, 
DeMille’s “Samson and Delilah,” met the 
trade press at the Paramount home office in 
New York last week to report on his “find. 
ings concerning exhibitors” resulting from 
his tour of 42 states on behalf of the film. 
Mr. Wilcoxon made the following points on 
exhibitor reactions to general film condi- 
tions: 

1. Theatre men realize they no longer 
can expect to reap the unusually high 
grosses that were common during the war, 
and they have readjusted their thinking, 

2. Most exhibitors feel the industry 
should stop wailing publicly about lower 
grosses because that tends to keep more 
people away from the theatres. “Pin on a 
Grin” should be the catch-phrase of the day, 
he said. 

3. Business today, even allowing for 
higher costs, is better than it was in 1941, 

4. Exhibitors feel that a step toward the 
elimination of litigation and “going to the 
courts” is badly needed, in line with a gen- 
eral improvement of intra-industry relations, 
The work of the Council of Motion Picture 
Organizations and Motion Picture Industry 
Council were highly regarded by the show- 
men. 

5. Television, and Phonevision, if and 
when it comes, cannot have any perceptive 
negative effects over a wide period, provid- 
ing product is good. 


RCA Announces TV 


In Three Dimension 

RCA announced in Boston last week that 
it had developed three-dimensional industrial 
television. According to Dr. V. K. Zwory- 
kin, vice-president of the RCA Laboratories, 
two regular television cameras mounted side 
by side the same distance apart as human 
eyes would produce the stereoscopic effect of 
depth. He said the two images could be 
combined by Kinescopes and viewed through 
special filters for the desired illusion. RCA 
said the system was not applicable to home 
television yet. 


Ohio ITO Meeting Set 

The Independent Theatre Owners of Ohio 
will hold their annual convention at the 
Netherland Plaza Hotel in Cincinnati Sep- 
tember 19 and 20. 








Congressional study of revi- 
sions in the Federal admission 
tax law is still in the first of 
many stages. A repeal measure 
still has a long hard pull in 
front of it. Aid its progress and 
eventual passage by continued 
anti-tax activity. 
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Eagle Lion 


DOWN MEMORY LANE: Bing Crosby, W. C. 
Fields—This will prove to be a laugh-fest if you can 
get them in. Had a strong co-feature and still 
couldn’t make expenses. Played Tuesday, Wednesday, 
April 11, 12—Ralph Raspa, State Theatre, Rivesville, 
West Virginia. 

MY SISTER AND I: Sally Ann Howes, Dermot 
Walshe—This adequately fills the bill for which it 
was designed. There is nothing pretentious about 
this feature, but it makes good entertainment with 
enough suspense to hold interest. There are excellent 
erformances from Martita Hunt and Barbara Mullen. 
ack of star names is the only serious drawback. 
Played Friday, April 14.—Fred J. Hutchings, Com- 
munity Theatre, Leader, Saskatchewan, Canada. 


e 

Lippert 

ARSON, INC.: Robert Lowery, Anne Gwynne— 
Business below average. It was well received, being 
a good action feature. The future looks grim here. 
The mines are either closing or cutting down to two 
or three days a week, and the drive-ins are opening 
up again! Played Friday, Saturday, April 14, .— 
Ralph Raspa, State Theatre, Rivesville, West Virginia. 


IT AIN’T HAY: Abbott — Costello—Doubled with 
“Lone Star Trail’ (Film Classics), Johnny Mack 
Brown. A good Friday and Saturday double_ bill. 
Laughs and action. However, barely average busi- 
ness for me as they were played out around here 
about the tenth run. Played Friday, Saturday, April 
14, 15.—Melvin M. Edel, State Theatre, Centralia, 
Illinois. 


Metro-Goldwyn-Mayer 


DOCTOR AND THE GIRL, THE: Glenn Ford, 
Janet Leigh—This is a good show that ran into bad 
weather. Poor crowd Saturday night but drew ca- 
pacity on Sunday and did nice business on Monday 
night with a blizzard raging outside. When a show 
will do this, it must O.K. Word-of-mouth adver- 
tising gets around fast in these small towns and 
that is what counts. Don’t be afraid of this one. 
It’s a fine show with some clever comedy situations. 
Played Saturday, Sunday, Monday.—H. M. Swam, 
Maynard Theatre, Maynard, Minnesota. 


JULIA MISBEHAVES: Greer Garson, Walter Pid- 
geon—This is a pretty feeble effort for MGM and this 
big cast. The comedy is not the type for small situa- 
tions. Better leave it alone if you can. Played Fri- 
day, Saturday, April 7, 8—H. A. Corr, Community 
Theatre, Marwayne, Alberta, Canada. 


LUXURY LINER: Jane Powell, George Brent— 
This is a fair musical but it seems to lack something. 
My patrons are getting tired of Cugat and his music. 
How about using some other ‘‘name” orchestras in 
these pictures. Played Friday, Saturday, March 17, 
13—H. A. Corr, Community Theatre, Marwayne, Al- 
berta, Canada. 


SOUTHERN YANKEE, A: Red Skelton, Brian 
Donlevy—This was a good comedy. We would like 
to see Skelton in more roles of this nature. The 
public likes to forget its cares for a while and _ this 
is just the thing. Played Friday, Saturday, March 
31, April 1—H. A. Corr, Community Theatre, Mar- 
wayne, Alberta, Canada. 


3 GODFATHERS: John Wayne, Pedro Armendariz 
—This was disappointing to my patrons. They expect- 
ed an action Western and got a slow moving picture 
that seemed to lack everything. Business was poor. 
Played Monday, Tuesday, March 24, 25.—H. A. Corr, 
Community Theatre, Marwayne, Alberta, Canada. 


WIZARD OF OZ, THE: Judy Garland, Frank Mor- 
gan—Some liked it—some walked out. It didn’t do the 
business we expected it would. Played Wednesday, 
Thursday, April 19, 20.—Rowell Bros., Idle Hour The- 
atre, Hardwick, Vermont. 
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. - . the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS: 
What the Picture Did for Me, Motion Pcture Herald, Rockfeller Center, New York 20. 








MEET THE GANG! 


Recent new contributors to the exhibitors’ 
own What the Picture Did for Me depart- 
ment include: 

J. E. WILLSON, Majestic Theatre, Clear Lake, 

South Dakota 
BRUCE ELVES, Quill Lake Theatre, Quill Lake, 

Saskatchewan, Canada 
WILLIAM HAYDEN, Vacaville Theatre, Vaca- 

ville, Calif. 

BRAD MESSER, Burley and Orpheum Theatres, 

Burley, Idaho 
O. T. McGINLEY, Ritz Theatre, MacGregor, 

Texas 








Monogram 


EAST SIDE KIDS: Leon Ames, East Side Kids— 
The picture wasn’t too bad but the print was very 


dark. Business was below average, although my 
Wednesday night attendance was very good. Played 
Tuesday, Wednesday, April 18, 19—Ralph Raspa, 


State Theatre, Rivesville, West Virginia. 


Paramount 


CONNECTICUT YANKEE IN KING ARTHUR’S 
COURT: Bing Crosby, Rhonda Fleming—Contrary to 
reports from other exhibitors, our patrons found this 
very much to their liking. This drew a good crowd, 
all of whom seemed to enjoy the proceedings a great 
deal. There were no complaints afterwards. My only 
complaint is the high rental asked for it. Played 
Monday, April 3—Fred J. Hutchings, Community 
Theatre, Leader, Saskatchewan, Canada. 


DEAR WIFE: Joan Caulfield, William Holden— 
Light comedy. Pleasing but nothing big. Did just 
average business. Played Sunday, Monday, April 9, 
10.—Rowell Bros., Idle Hour Theatre, Hardwick, Ver- 
mont. 


EL PASO: John Payne, Gail Russell—Nice Western 
from Paramount and it did a nice business. In fact, 
business was about double our normal take. The 
kids and farmers love a big outdoor picture like this, 
Late in playing this, but it didn’t 
Swam, Maynard 


and who doesn’t. Z 
seem to make any difference.—H. M. 
Theatre, Maynard, Minnesota. 


PALEFACE, THE: Bob Hope, Jane Russell—A few 
of our people saw this picture elsewhere and adver- 
tised it for us. Result—big business, and some came 
to see it twice. Let’s have more like it. Beautiful 
Technicolor, which helps a great deal, as a lot of 
people always go just for the color part of it—H. M. 
Swam, Maynard Theatre, Maynard, Minnesota. 


RED, HOT & BLUE: Betty Hutton, Victor Mature 
The younger generation would like this picture. Her 
type of singing doesn’t appeal to the large majority 
of my loyal patrons. Did only fair business on top of 
giving it my best playdates of the week. We had a 
genuine blizzard on Tuesday—no lights for almost 18 


hours. Played Sunday, Monday, Tuesday, April 9-11. 
tok E. Willson, Majestic Theatre, Clear Lake, South 
akota. 


SONG OF SURRENDER: Wanda Hendrix, Claude 
Rains—Wonderful acting and business was fair. In 
her first picture of heavy drama, Wanda Hendrix did 
herself proud. Claude Raina can handle any part. 
Played Wednesday, Thursday, April 12, 13.—J. E. 
Willson, Majestic rig Clear Lake, South Dakota. 


SORROWFUL JONES: Bob Hope, Lucille Ball-- 
Here is a good family show. It’s nice to see Hope 
in a role such as this. Good for small situations. 
Played Friday, Saturday, April 14, 15.—H. A. Corr, 
Community Tisstve, Marwayne, Alberta, Canada. 


SORROWFUL JONES: Bob Hope, Lucille Ball— 
Not as good ‘“‘The Paleface,” but a swell family show. 
The kids loved it and we had good crowds at all per- 
formances. This picture had played all around me and 
didn’t expect much, but they came to see it from 
far an wide, which shows that a good picture will 
always do business. Played Saturday, Sunday.—H. M. 
Swam, Maynard Theatre, Maynard, Minnesota. 


SORRY, WRONG NUMBER: Barbara Stanwyck, 
Burt Lancaster—It would be wrong to say that “Sorry, 
Wrong Number” is no good. The acting of Barbara 
Stanwyck is wonderful in this picture. ad some of 
the better class people who enjoy this high-class act- 
ing, but not enough of them. Doubled with “Girl 
from Manhattan” (United Artists) with Dorothy La- 
mour which is, as you no doubt know, good only for 
the lower half of a double bill. Business over-all bad 
at the box office, about 85 per cent. Played Wednes- 
day, Thursday, April 19, 20—Melvin M. Edel, State 
Theatre, Centralia, Illinois. 


Republic 


FRONTIER PONY EXPRESS: Roy Rogers, Mary 
Hart—This was O. K. but the Rogers name didn’t 


mean a thing. No extra business. In fact, it was 
below average. Played Friday, Saturday, April 14, 
15.—-Ralph aspa, State Theatre, Rivesville, West 
Virginia, 


RKO Radio 


FOLLOW ME QUIETLY: William Lundigan, Dor- 
othy Patrick—This is tops for its field. It’s only 59 
minutes long and will take honors on any double bill. 
Business was poor. Played Sunday, Monday, April 
16, 17.—Ralph Raspa, State Theatre, Rivesville, West 
Virginia. 


ICHABOD AND MR. TOAD: Disney Feature— 
Disney will certainly have to put out a four-star 
feature as his next release if he intends to hold on 
to his fame. Very few attended and many walked 
out. Played Sunday, Monday, April 16, 17.—Ralph 
Raspa, State Theatre, Rivesville, West Virginia. 


RIDERS OF THE RANGE: Tim Holt, Richard 
Martin—A lot of action and that is what my Western 
fans want. Business was about average. Played 
Friday, ee. April 7, 8.—J. E. Willson, Majestic 
Theatre, Clear Lake, South Dakota. 


SHE: Randolph Scott, Helen Gahagan—RKO should 
put this back in the can and forget all about it. 
Why this was chosen for a re-release is beyond my 
comprehension. It is definitely a poor film with a 
terrible recording. The original story was mutilated, 
and for no good reason. One of the worse. Comments 
all bad. Played Wednesday, April 5.—Fred J. Hutch- 
ing®, Community Theatre, Leader, Saskatchewan, 

‘anada. 


SO DEAR TO MY HEART: Disney feature—We 
(Continued on following page) 
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(Continued from preceding page) 
have yet to sell out with Disney even when “Snow 
White” was packing them in everywhere. We still 
didn’t do well in spite of a big campaign. We double- 
billed this and did only fair business, but don’t go 
by us. Played Wednesday, Thursday, April 12, 13.— 
Harlan Rankin, Rankin Enterprises, Chatham, On- 
tario, Canada. 


Twentieth Century-Fox 


BEAUTIFUL BLONDE FROM BASHFUL BEND, 
THE: Betty Grable, Cesar Romero—Business was 
very good on this picture but had a lot of people 
say it wasn’t the kind of a picture they expected it 
to be. They looked for a musical and it was far from 
that. Played Wednesday, Thursday, April 5, 6.—J. 
Willson, “Majestic Theatre, Clear Lake, South 
Dakota. 


CHICKEN EVERY SUNDAY: Dan Dailey, Celeste 
Holm—-This is a fair picture for small towns. I would 
advise it for a double bill program. Business poor. 
Dailey seemed very much out of place in this role. 
Played Friday, Saturday, March 10, 11.—H. A. Corr, 
Community Theatre, Marwayne, a AR Canada. 

FIGHTING BACK: Paul Langton, Jean Rogers— 
Strictly program fanfare. We double-billed with “So 
Dear to My Heart” during the holiday. The com- 
bination did average business. Don’t figure on a new 
hat for the wife with it. Played Wednesday, Thurs- 
day, April 12, 13.—Harland Rankin, Rankin Enter- 
prises, Chatham, Ontario, Canada. 


SLAVE SHIP: Warner Baxter, Wallace Beery— 
Somehow we always seem to do all right on these 
Fox reissues. This didn’t do as well as some others, 
but still drew a fair crowd. Rooney isn’t popular 
here and kept many away. Worth playing if both 
action and drama required. Played Friday, April 7 i -- 
Fred J. eo Community Theatre, Leader, Sas- 
katchewan, Canada. 


YOU’RE MY EVERYTHING: Dan Dailey, Anne 
Baxter—A nice picture, but it did not do the busi- 
ness we usually do on Dan Dailey pictures. Every- 
body liked the picture. Played Sunday, Monday, Tues- 
day, April 2-4.—J. E. Willson, Majestic Theatre, Clear 
Lake, South Dakota. 


Universal 


NORTH OF THE KLONDIKE: Broderick Crawford, 
Andy Devine—Thought I was on the ball playing a 
Broderick Crawford film so fast, but I guess they 
don’t pay attention to Academy Awards here. This is 
an action picture set in the outdoors, but I just 
couldn’t get them in. Played Tuesday, Wednesday, 
April 11, 12.—Ralph Raspa, State Theatre, Rivesville, 
West Virginia. 


STORMY: Noah Beery, Jr., Jean Rogers—A horse 
show that thrilled the kiddies, but it’s a bit too old. 
Business was way off. Played Tuesday, Wednesday, 
a, 4, 5.—Ralph Raspa, State Theatre, Rivesville, 

: wes 


Warner Bros. 


COLORADO TERRITORY: Joel McCrea, Virginia 
Mayo—This picture did not do business and that is 
what we make these reports for—as a yardstick of our 
business. I can’t tell you why, as it was a holiday 
week, and Lent was over. Business off 35 per cent. 
Played Friday, Saturday, April 14, 15.—Harland Ran- 
kin, Rankin Enterprises, Chatham, Ontario, Canada. 


FOUNTAINHEAD, THE: Gary Cooper, Patricia 
Neal—It is no good for an average spot. At least it 
didn’t do a thing here second run. “Trail of the Lone- 
some Pine” (Paramount) was doubled with it and 
heaven knows it has been in town many times before. 
Business below average with these for men. Played 
Sunday, Monday, Tuesday, April 16-18—Melvin M. 
Edel, State Theatre, Centralia, Illinois. 


GIRL FROM JONES BEACH, THE: Virginia 
Mayo, Ronald Reagan—This was the story of an 
artist in search of a perfect model and, of course, 
the girl from Jones Beach was it. If you have people 
who enjoy this type of picture, you'll do business. 
We played it on the holiday week and it failed to 
sell out, but enjoyed extra business. Played Monday 
through Saturday, April 10-15.—Harland Rankin, Ran- 
kin Enterprises, Chatham, Ontario, Canada. 


JOHNNY BELINDA: Jane Wyman, Lew Ayres— 
Warners should really pat themselves on the back for 
this effort. This is their top film in this or any 
other year. Comments on this were all excellent. 
Even rabid Western fans had nothing but praise. This 
company should compare their other releases with 
this feature and then do something about a great 











FOR SALE 


Completely equipped theatre, California town 
of 4,000, thirty miles from Los Angeles. Equip- 
ment and lease $45,000.00, one-half cash balance 
easy. Ten-year lease, $400.00 _ month. 
Address: Box 4 
MOTION PICTURE HERALD 
Rockefeller Center, N. Y. 20, N. Y. 




















Short Product in 


NEW YORK—Week of May 1 
ASTOR: The Grasshopper and the Ant 


RKO Radio 
Feature: The Golden Twenties .RKO Radio 
CAPITOL: Pass Through Panoramas....MGM 
Yankee Doodle Mouse........ i. J 
Feature: Conspirator .MGM 
CRITERION: Blue Angel .......... Columbia 
Danger Is My Profession..... .Warner Bros_ 


Feature: D.O.A. 


GLOBE: Sporting World ......Warner Bros. 


Strife With Father............ Warner Bros. 
OO! Serene UA 
MAYFAIR: Norway ........ eeere Republic 
Fifth Column Mouse...........- Warner Bros. 
Feature: House By the River........... .Republic 


PARAMOUNT: To the Winner (Sportlight) 


Paramount 
Beach Peach (Popeye)..........Paramount 
Feature: No Man of Her Own........Paramount 


RIVOLI: Shortnin' Bread..........Paramount 
Feature: The Big Lift........... 20th Century-Fox 


First Run Houses 


ROXY: Dinky in the Beauty Shop 

20th Century-Fox 
Music of Manhattan.......20th Century-Fox 
Home of the Homeless... ..20th Century-Fox 
Feature: Wabash Avenue ..20th Century-Fox 


STRAND: Hypo-Chondri-Cat ...Warner Bros, 
Features: Destination Tokyo ... . .Warner Bros, 
God Is My Co-Pilot. ......Warner Bros, 


CHICAGO—Week of May 1 


GRAND: The Lion's Busy.......Warner Bros, 
Basketball Headliners of 1950....RKO Radio 


Feature: The Kid from Texas............ Universal 


ORIENTAL: Screen Review No. 1 

Film Classies 
Male Look ..... weeeeee ee 20th Century-Fox 
Just a Little Bull..........20th Century-Fox 
Miguelito Valdez and Orchestra. ...Columbia 
Feature: Captain Carey, U.S.A........ Paramount 


UNITED ARTISTS: Hypo-Chondri-Cat 


Warner Bros. 
20th Century-Fox 


WOODS: The Orphan Duck.20th Century-Fox 
Parade of the Relays. . . Dezel 
Feature: Cheaper By the Dozen. .20th Century-Fox 


Feature: Three Came Home.... 


eee ee eee eeeee 








Played Monday, April 


many of them. This is tops. 
Theatre, Leader, 


10.—Fred J. Hutchings, Community 
Saskatchewan, Canada. 


ONE LAST FLING: 
From the poor reports given by 
I didn’t expect much from this. 
very funny. The _ attendance 
Played Tuesday, Wednesday, 
Raspa, State Theatre, Rivesville, 


Motion Picture Unit Aids 
New York Catholic Drive 


A special motion picture unit of the 
Cardinal's Special Gifts Committee of the 
Laity is currently soliciting contributions 
within the industry on behalf of the New 
York Catholic Charities drive, it was an- 
nounced this week by John A. Coleman, ex- 
ecutive chairman of the committee. The 
objective for the film industry is $35,000 ; 
the over-all goal is $2,175,000. Chairman 
of the motion picture group is John J. 
O’Connor of Universal, while Bert San- 
ford, A. B. C. Vending Corp., is vice- 
chairman. Frank C. Walker, former Post- 
master General, is treasurer, and George J. 
Schaefer is assistant treasurer. 


Alexis Smith, Zachary Scott— 
several magazines, 
Result—proved to be 
was below average. 
April 18, 19.—Ralph 
West Virginia. 





Don't Condemn Film Versions 


Of Dubious Books, Says DAR 


The Daughters of the American Revolu- 
tion has advised its 165,000 members that it 
does not necessarily follow if a book is of 
dubious moral content that the film version 
of that book should be considered in the 
same light. In a report to the annual con- 
vention, Mrs. Leroy Montgomery, head of 
the film committee, pointed out that films 
must adhere to the “rigid moral require- 
ments of the Production Code.” It is un- 
fair to the producers to ban a film because 
the book may be of doubtful character, she 
added. The report also said that “no com- 
munism” was noted in any picture, but 
Hollywood films stressed “too many war 
pictures, too much fighting, too much crime, 
too much brutality.” 


Tennessee Town Weighs 
Sunday Regulation 


The City Commission at Cleveland, Tenn., 
has voted to consider legislation at its meet- 
ing next month for the regulation as to 
hours of all forms of Sunday business, in- 
cluding motion picture theatres. The action 
came as a result of a request to regulate the 
hours of the business. Attorneys for two 
local film houses, however, submitted a re- 
quest for a referendum to the Cleveland resi- 
dents. Commissioner B. C. Brown stated 
he had been urged to present a city ordi- 
nance regulating grocery stores and that he 
was of the opinion that “all business should 
be included.” 


Plan Big Campaign 
For Columbia Serial 

Columbia is planning “the most concen- 
trated exploitation campaign ever devised 
for a serial” in connection with its new, 15- 
chapter “Atom Man vs. Superman.” <A 
heavy concentration of stunts, radio plugs, 
newspaper publicity, various tieups and dis- 
plays are designed to hit with saturation 
force before the national release in June. 
The campaign will be built on the air show 
broadcast over the ABC network. A tieup 
has also been made with National Comics, 
Inc., publishers of “Superman.” 


Kramer's ''The Men" Is 
Set for Music Hall 


“The Men,” produced by Stanley Kramer, 
who was also responsible for “Champion” 
and “Home of the Brave,” will have its 
world premiere at the Radio City Music 
Hall during July, it was announced this 
week by United Artists, the distributors. 
The film features Matlon Brando and 
Teresa Wright, and was directed by Fred 
Zinneman. 
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An International Association of Motion Picture Showmen — Walter Brooks, Director 






So You Want to Be a Theatre Manager? 


VERY week we have a visitor or a 

letter in the mail from a young man 

who wants to be a theatre manager. 
They ask: Is there a school for theatre man- 
agers ? Or, what books can they buy that 
teach the fine art of running a theatre? On 
a recent morning, we sold two copies of 
“Rick” Ricketson’s “The Management of 
Motion Picture Theatres” (McGraw-Hill 
Book Co., $4) to visitors who came separate- 
ly to the Round Table for information. 
These young men are indeed young, and 
some are really ambitious; some are looking 
for what they think may be a glamorous or 
an easy job. Our best recommendation is 
that they get a job in a theatre and learn 
by experience, starting at the bottom. In 
fact, there is no school of theatre manage- 
ment except the theatre itself. If you want 
to learn, you must have contact with the 
public, at the point of sale. That requires 
day-by-day knowledge of what constitutes 
a manager’s responsibilities. 

One recent caller, John P. Lowe, assistant 
manager of the Calvin theatre, Northamp- 
ton, Mass., impressed us as the most sin- 
cere, most ambitious young chap we’ve met. 
He started as an usher, and had film and 
projection experience during his military 
service. He has acquired the most extensive 
library of books on motion pictures that 
we've ever known as the property of one 
individual. He owns over 200 volumes, in- 
cluding a copy of the hard-to-get “A Million 
and One Nights,” by Terry Ramsaye, which 
cost him $35 as a rare edition. 

This lad is going places. He aspires to 
motion pictures as a career, and already, 
as assistant manager of a small theatre, he 
is a member of the Society of Motion Pic- 
ture Engineers, the British Film Institute, 
and the National Board of Review, which 
shows his fine quality of acquiring knowl- 
edge and connections in his chosen field. 

Of some of the others, we can’t say as 
much. They are often college -graduates, 
looking for a chance to move into what they 
assume is an easy job at high pay. They 
seem surprised when we advise them to get 
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HERALDS NOW ARE 
BETTER THAN EVER 


We'll say that again; and applaud Na- 
tional Screen Service for saying it in their 
back-page advertisement last week. Often 
we say in "Selling Approach” that the her- 
ald keys the campaign. And so it does, 
if you pause to observe your pressbook. 

Often the pressbook makers put their 
best stuff in over-sized newspaper ad mats, 
too costly to use in average or small situa- 
tions. The artist likes to spread his best 
ideas on a broad canvas, but with news- 
paper space costing what it does, few the- 
atres can follow the example. And fre- 
quently there are several advertising themes 
presented for your choice. 

Thus, it happens that the pressbook mak- 
ers put the best theme, or a combination 
of their best effort, into the herald, which 
gives them another opportunity. Just as 
it gives you an equal opportunity to note 
the herald carefully and key your cam- 
paign accordingly. You'll generally find 
it a good hunch. 

The herald is one of the oldest advertis- 
ing forms in the amusement trades. I+ has 
been neglected in recent years, and a few 
majors have dropped the issue of heralds 
completely. But in an industry drive to 
restore business to former levels, to prove 
that "Movies Are Better Than Ever," we 
believe a re-examination of the better use 
of heralds is in order. 








a job as an usher in a theatre in their own 
neighborhood—to learn rudimentary facts 
about theatre management. They feel quite 
put out when told there is no easy way to 
skip the bottom rungs of the ladder, even 
with a fresh diploma from a good college. 
The only practical training is a course in 
the University of Hard Knocks. 
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Boyd Sparrow, manager of Loew’s 

Warfield theatre, San Francisco, 
sends us tear sheets from the Chronicle to 
show a public relations gesture that we 
consider one of the best. When the War- 
field was recently remodeled, the theatre 
abandoned its old organ, donating it to the 
First Congregational Church of Redwood 
City, on a come-and-get-it basis. Members 
of the congregation literally took their organ 
home, piece by piece. Result, an excellent 
front page story and a layout of pictures, 
showing the dismantling and removal from 
the theatre. 

What an opportunity film industry missed, 
with the coming of sound, and the displace- 
ment of organs in theatres, when it was not 
general practice to offer these organs to 
churches, where they would be used and 
appreciated! Instead, many short-sighted 
or thoughtless managements merely sealed 
them into the wall, and left a valuable or- 
gan to rot away, unused. Certainly Loew’s 
will be richly rewarded for their generosity. 
It’s called “making friends and influencing 
people—to like the movies.” And_ these 
friends will remain friends for years. 


MN 


4] Newest small situation to feel the hot 

breath of exploitation from out of 
town is Easton, Maryland, where they ex- 
pect “a hot time in the old town tonight” to 
celebrate“ Joe David Brown Day” and a pre- 
release showing of “Stars in My Crown.” 
Joe David Brown is author of the Saturday 
Evening Post story from which the Metro- 
Goldwyn-Mayer picture was derived, and he 
is an Easton boy, properly welcomed by 
home town folks as a successful Hollywood 
writer. We detect the professional hand of 
Mr. Thomas Baldridge, Metro’s Washington 
exploiteer, in these proceedings. A series 
of church and school programs, luncheon 
meetings, receptions, special newspaper edi- 
tions, radio broadcasts, dinners and parades 
are climaxed with an invitation showing at 
the Avalon theatre. —Walter Brooks 





Overseas 
Pictures 


PS 
G. Scheutz, manager of the Anglais theatre, in , , i | | 
the center of Stockholm, dressed his staff in ; ; ; ‘ aX 
colorful desert costumes for the run of ''Bagdad' ‘ > a 
—a nice change from Swedish winter wear. a fe ~ 

Paris, France, was treated to the sight of a 

horse wearing a hat and riding around in a horse 

cab, talking to cab horses about "The Return of 

October" at the Avenue Parisiana Lynx theatre. 


So M. Van der Donck, manage rof the Eldo- 
AAAg 1, rado cinema, in Brussels, Belgium, has 
————— AD) ' this attractive front at night, with good 


lt . ° 
tee use of mounted posters under lights, as 
. part of street display. 


Most talked about bit of showmanship in 
Manila was the |7-foot statue of the idol 
"Dagon" as lobby display for the Philip- 
pine premiere of ''Samson and Delilah’ at 
the Avenue theatre. 


a pe 


DE STRUD OM DE ATOOMGEHEIM! |iaa 


Front display for "Walk a Crooked Mile" at the City theatre in 

Amsterdam was spectacular by daylight, and more so at night, 

with the stengun firing realistically. Managing director Carl 

Lipp of this biggest theatre in Holland, and house manager A. 

W. Uitdenboogaard, created the startling sales approach. 
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QUIGLEY AWARDS 
CONTENDERS 


JIM BARNES 


Warner 
Huntington Pk, Cal. 


GEORGE BERNARD 


Carlton, Norwich, Eng. 


H. W. BLANK 
Majestic 
Seymour, Ind. 


HUGH S. BORLAND 
Louis, Chicago, Ill. 


RUSSELL BOVIM 
State, St. Louis, Mo. 


JOSEPH BOYLE 


Poli, Norwich, Conn. 
SPENCER BREGOFF 
Ritz 

Port Richmond, N. Y. 


A. BROADHURST 
Ritz, Oxford, Eng. 


BUDDY BROWN 
Miller, Wichita, Kan. 


JAMES A. CAREY 
Hiway, York, Pa. 


H. CLAYTON-NUTT 
Broadway, Eccles, Eng. 


ERWIN J. CLUMB 


Towne, Milwaukee, Wis. 


TIFF COOK 


Capitol, Toronto, Can. 


LEN CRATE 
Union, Dunstable, Eng. 


TED DAVIDSON 
Sigma, Lima, Ohio 


BILL DENNIS 
Orpheum, Elkhart, Ind. 


J. DiBENEDETTO 
Poli, Worcester, Mass. 


BILL ELDER 
Penn, Pittsburgh, Pa. 


C.H. G. EVILL 
New Coliseum 
Whitley Bay, Eng. 


DOUGLAS A. C. EWIN 
Regal, Torquay, Eng. 


DICK FELDMAN 
Paramount 
Syracuse, N. Y. 


JACK FOXE 
Capitol 
Washington, D. C. 


FRANCIS C. GILLON 
Paramount 
Cedar Rapids, la. 


C. GRANOSKI 
99E Drive-In 
Stockton, Cal. 


ARTHUR GROOM 
State, Memphis, Tenn. 


Kenneth A. Hall 
voy 
Wolverhampton, Eng. 


HANK HAROLD 
Palace, Cleveland, O. 


JOHN HARRISON 
Lyric, Waycross, Ga. 


F. A. HEALY 
Odeon, Southsea, Eng. 


EARLE M. HOLDEN 


Center, Hickory, N. C. 


CHUCK KEELING 
Tower 


Oklahoma City, Okla. 


LEONARD A. KEENE 
Odeon, Reading, Eng. 


ROBERT KESSLER 
Benn, Philadelphia 


SIDNEY KLEPER 
College 
New Haven, Conn. 


LARRY LEVY 
Colonial, Reading, Pa. 


A. LOWRIE 
Ritz, Derby, Eng. 


L. LOVELL 


Regal 
Kirkcaldy, Scotland 


ABE LUDACER 
Valentine, Toledo, O. 


STEVE McMANUS 
Odeon, 
Ft. William, Can. 


JACK MATLACK 
J. J. Parker Theatres 
Portland, Ore. 


EDDIE MANSFIELD 
Regent, 
Kansas City, Mo. 


NAT MATTHEWS 
Cabot, Filton, Eng. 


TOSHIO MIYAMOTO 
Shinkoiwa 
Tokyo, Japan 


STAN MOYLE 
Rapids 
Rock Rapids, la. 


JOS. D. NEVISON 
Bromley, Philadelphia 


PEARCE PARKHURST 
Drive-In 


Lansing, Mich. 


PETER NEPOTE 
Arcadia, Olney, Ill. 


HARRY PEASE 
Odeon 
W. Hartlepool, Eng. 


GEORGE PETERS 


Loew's, Richmond, Va. 


HOWARD S. PHILLIPS 
Congress 
Marcus Hook, Pa. 


LESTER POLLOCK 
Loew's 


Rochester, N. Y. 


HARLAND RANKIN 
Palace, Tilbury, Can. 


R. M. RICHARDS 
Majestic 
Melbourne, Australia 


CARL ROGERS 
Broad, Columbus, O. 


ANTHONY ROSATA 
Oswego, Oswego, N. Y. 


H. RUTHERFORD 


Loew's, Indianapolis 


GOODIE SABLE 
Keith's, Dayton, O. 


G. C. SARVIS 
Library, Warren, Pa. 


RUSSELL H. SCHMIDT 
Tacoma Theatres 


Tacoma, Wash. 


LARRY SCHULTZ 
National 
Milwaukee, Wis. 


WALLACE SHAFFER 
Strand, Dubuque, la. 


SONNY SHEPHERD 
Miami, Miami, Fla. 


JACK SIDNEY 
Loew's Theatres 
Baltimore, Md. 


C. J. SMITH 
Castle 
Merthyr Tydfil, Eng. 


DOUGLAS SMITH 
Casino, Halifax, Can. 


SOL SORKIN 
Keith's, Syracuse, N. Y. 


BOYD SPARROW 
Warfield, San Francisco 


W. SPINK 
Regal, Dewsbury, Eng. 


S. TONY TENSER 
Savoy, Croyden, Eng. 


CHICK TOMPKINS 
Elco, Elkhart, Ind. 


PAUL TOWNSEND 
Midwest 
Oklahoma City, Okla. 


WM. J. TRAMBUKIS 
Strand, Syracuse, N. Y. 


CECIL E. VOGEL 
Palace, Memphis, Tenn. 


GLEN WALKER 
Midwest, 
Oklahoma City, Okla. 


WARREN K. WEBER 
Majestic 
Evansville, Ind. 


C. E. WIRE 
Ohio, Marion, O. 


NATE WISE 


Palace, Cincinnati, O. 


TOM WRIGHT 
State 
New Brunswick, N. J. 
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Round ‘Table 


Joe Boy e had the shooting Linds, on personal appearance tour for 

“Annie Get Your Gun,” doing their stuff for the Norwich (Conn.) 
Fish and Game Association, as publicity for Loew’s Poli theatre. . . .EpDIE 
MANSFIELD made a fast publicity tieup in Kansas City for ‘ ‘Mr. Soft 
Touch” at the late-hour Regent theatre, with references to a local shoot- 
ing in gang circles... . JoHN DI BENEDETTO, relief manager at Loew’s 
Poli theatre, Worcester, Mass., forwards publicity campaign and news- 
paper advertising for “The Third Man.” ... FRaNctIs J. FAILLE joins the 
Round Table as manager of the Paramount theatre, North Adams, Mass., 
and submits samples of his showmanship, ... H. B. VINCENT, manager 
of the Florida theatre, Sarasota, Fla. based a recent campaign on 
“Ringling Fashions Review for 1950,” which ties in with the circus winter 
quarters. And an orchid to HArry VINCENT for his personal appearance 
of Cecit B. DEMILLE in connection with his Sarasota engagement of 
“Samson and Delilah.” ... PEARCE PARKHURST, always a great guy with 
gadgets, distributing a pocket address book, a folding “List Master” for 
bad memories and Canasta score cards, as advertising for the Lansing 
Drive-In theatre, Lansing, Mich. His business card is also a 1950 calendar 
and lists the Detroit Tigers-American League games, at home and 
abroad, for the season. . . CHARLIE PATCH, manager of the Broadway 
theatre, Springfield, Mass., launching a new policy with newspaper adver- 
tising. .. . En LyNcH, manager of the Roger Sherman theatre, New 
Haven, Conn., awarding the winner of his “Cinderella” contest with a 
$500 wardrobe. .. . SAL AporNo, manager of the Palace theatre, Middle- 
town, Conn., gave the first 50 G.I.’s in line free tickets for “When Willie 
Comes Marching Home.” 





vvyv 


MELvIN Katz, manager of the Hippodrome theatre, Pottsville, Pa., 

a William Goldman theatre, submits his recent campaigns as entries 
for the Quigley Awards. . . . RayMonp C. LANGFITT, manager of the 
RKO Orpheum theatre, Dubuque, Iowa, another whose good work in 
“Brotherhood Week” arrived too late for consideration by the judges in 
the first quarter, . Jack FINK, manager of Wometco’s Park theatre 
in Tampa, Florida, sends a fine, well-rounded campaign on “Francis” 

which has everything, including praise from SONNY SHEPHERD. 

Hucu S. Bortanp made a fast deal with a “Laundrymat,” which opened 
in the neighborhood, offering coupons good for 16 pounds of wash, done 
while you attend the friendly Louis theatre, on Chicago’s south side... . 
Nat SILVER, manager of the Palace theatre, Lowell, Mass., turns in a 
fine military display for “Battleground,” with good use of the circus 
herald . Boyp Sparrow had Yellow Cabs to the left of him, Yellow 
Cabs to the right of him, through his campaign for “The Yellow Cab 
Man” at Loew’s Warfield, San Francisco. . .. EUGENE E, RACE, manager 
of the Cameo theatre, Miami Beach, Fla., showing good stuff in a tough 
situation, second-run in Miami to Wometco’s top theatres. ELMER HECHT, 
old Round Table member and now a district manager for Wometco in 
Miami, says GENE is one of the outstanding showmen of the south... . 
ARTHUR Groom, manager of Loew’s State theatre, Memphis, is quick as 
a bunny at meeting visiting starlets, and he was right on hand to greet 
Bripcer Carr, the touring “Yellow Cab Man’s” passenger, enroute from 
coast to coast... . GEORGE SAWYER, manager of the Victory theatre, New 
London, Conn., starting early to promote a June bathing beauty contest 
with newspaper photos now running. 


vvyv 


qj Lou CoHEN, manager of Loew’s Poli theatre, Hartford, Conn., 

concocted a cooperative newspaper page addressed as a “Salute to 
Hartford’s Charmers’”—in his contest to find the most attractive mother 
and daughter, as exploitation for “Nancy Goes to Rio.” . GEORGE 
FREEMAN, manager of Loew’s Poli, Springfield, Mass., found that 
Dor Linp, shooting for “Annie Get Your Gun,” was popular with the 
United States Revolver Association, which is hometown stuff in New 
England towns. They make ’em, and can appreciate good shooting. 
GEORGE also had a gal wheeling a baby carriage as street ballyhoo for 

“Mother Didn't Tell Me.” JuLttan K. WHITLEY, manager of the Gem 
theatre, Kannapolis, N. “ae entertained the Waldo Sloop family as guests 
to see “Cheaper by the Dozen” and for good reason—there are 21 in the 
Waldo Sloop! It’s going to be cheaper by the two-dozen in North Caro- 
lina. . . . ALIceE GorHAM borrowed a live donkey as exploitation for 
“Francis” at United Detroit theatres, but, ALICE, a donkey is not a mule, 
nor can it talk, like “Francis.” JamMEs A. CAREY, manager of the 
Hiway theatre, York, Pa. arranging grocery give-aways on stage as a 
hypo for business on Monday nights. ... WALLACE SHAFFER, manager of 
the Strand theatre, Dubuque, Iowa, celebrated the biggest Youth Rally 
in local history, with ARTHUR Desra of the Eric Johnston office as guest 
speaker. . . . AL FLOERSHEIMER, JR., director of advertising for Walter 
Reade theatres, elated over the fine press reception given to Easter 
morning services in Reade’s Drive-In theatres, which he recommends 
highly as community relations. . . . Smiling Steve SMoLAK, manager of 
the Fifth Avenue theatre, Inglewood, Calif., running “Samson and 
Delilah” with cooperation of twenty-five local churches. 
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101 WAYS TO BUILD P.R.| : 
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Know Your 





CONTINUING a series of practical pointers on public relations which will include this 
week more of the elementary and basic things that are important to every theatre man- 







































































ager. Starting in the next chapter, we will try to bring you more specific examples of 
good public relations credited to individual members of the Round Table, which may be | 
profitably employed in any situation —W. B. | Employees 
| The idea of holding regular co 
Know Your Know Your 1 1 pceurred fo you, aed t a 
Churches Main St 4 gon sigh fy youl | 
. on't immediately appreciate the value G 
of the idea. But those who do hol ‘ 
Every manager eventually learns | By all means, join your local such meetings find them invaluable : n 
that the bulwark of his weekday | Chamber of Commerce. or a source of employee morale, better re 
audience are the church folks. | Businessmen's_ Association. If service and consequently improved pub- 
They really constitute a back- there isn't one in your own lic relations. Give your employees a be 
log that you can depend upon, just as neighborhood, start one. More than one chance to speak and to listen to others Z 
soon as they get over their original | Round Table member has made him- in frank discussion of showmanship, man- et 
aversion to the movies. Many years ago, | self important in the community by be- agement and details of theatre opera- th 
we knew a fighting parson who opposed | ing the prime mover in organizing a tion. Make the least of them feel wel- eV 
sin and wickedness in theatres, but liked | businessmen's group, to fight for bet- come to take part—and encourage them N 
to sit down front with the kids on Satur- | ter business along Main Street. Perhaps to broaden their own perspective. It th 
day mornings. And, a few weeks ago, the thing is dead on its feet; then give will pay off handsomely in their contact w 
in Front Royal, Virginia, we saw a church it life. You can do it and profit by with the public. You'll find ushers and in 
bulletin board on Royal Avenue, and doing it. Harry Wiener and Dan porters becoming convinced of the im- tic 
the topic of the Sunday sermon was Dandrea, to mention two Round Table portance of their jobs, of their oppor- sc 
Riding High''—believe it or not! Never members, started the idea of breakfast tunity to meet the public and continue C 
underestimate your church audience: luncheons, at a local hotel, with the your sales approach, at the point of of 
never take them for granted and never Association picking up the check, and sale. The opposite effect is a pathetic 
let them down. Go to church yourself | thus put life into dormant organizations. loss of business strategy. You can be th 
on Sunday and be seen and known as a | It can result in such progress forward undone, twice over, by a thoughtless i 
churchgoer, even if you have to acquire that every store in town, every place of employee. ue 
something you never had before. You business, can benefit by your effort. O 
will find that it is a long step forward You may become a leading figure in ca 
in public relations in any community. municipal and business affairs, by mere- | - 
Shop around a bit, if you have no ly providing the ‘'go" that it takes to th 
choice. put this idea over. Know Your bt 
at 
| d t he 
nausrry < 
| Know Your Most of the bad publicity he 
Know Your | that tears down the chance m 
Legislators for better public relations fr 
Local Clubs | originates in foolish blurbs w 
thes sonett Ac dis. to sent out by studio press agents and re- : 
Belong to your local luncheon reduce or eliminate the 20% stig? Fe gn a tg But ie 
clubs, such as Rotary, Kiwanis excise tax, should convince exceniibvodlen Seagate “ prayer of careless re 
or Lions, and attend regularly. every manager of the nec- ange a todos ig eee whe 
Favor your women's clubs with essity of knowing his Congressman, at always. a-good idea to be primed wa 
the attention they deserve. Give them least by contact through the mai!. Mem- . mage a — eT 
things they need or want, and ask if bers of the Congress are very sensitive | ry steep hat's rg ni 
you don't know what. They always want to approach from their constituents, and imine +9 a ye seal ni 
something, and for a relatively slight especially when there is the slightest noah aif and to offset any preven: 
effort, you can be the nicest man in opportunity for publicity at home. If by He belies that ‘there precapies wate 
town. Remember they want to DO chance, any of the Washington con- thing wrong, to create this ots Sl 
something, so help them to do it. Find tingent have homes in your vicinity, You can do much to help Palais 
their objectives and suggest ways in seek them out. The Indiana unit of Al- try and yourself, by an intelligent an- 
which the community motion picture lied Independent Theatre Owners have swer, well based in knowledge of re 
theatre can further their aims. Play the a good stunt. They print a complimen- business, that you ong obiein trom ee 
field, and don't favor groups or factions tary ticket, good in a list of several hun- trade papers. Don't lot your -patree 
that may be divided in opinion. You'll dred theatres and extended to mem- carry away a belief they may have a 
find out that you can be a sponsor for bers of the Indiana State Legislature. It ten from € gossip columnist or : a 
a club activity and in turn they will be- is even more important to local mana- radio commentator. If you dont make 
come a sponsor for a theatre activity. gers to know your state officials than any correction, then the error pores 
Nothing is quite so reciprocal as the those in Washington. The Assembly can to your own discredit. 
desire of women's clubs to take part in inflict taxes and change laws, which you . 
“9 you're doing. Get their mailing will find are closer at home. Just make THANKS to many who have written their ex 
ists and make it your own mailing list a practice of being well acquainted with approval of this new series of "101 Ways to Cc 
for programs. the law makers. Build P. R."—and to remind you that much as 
of the following material must come from re 
you at the point of sale. pi 
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‘Treason’ On 
‘Red Day’ In 


Wisconsin 


On May Ist, the people of Mosinee, Wis- 
consin, were made to realize what it would 
be like to live under Communism, as the 
town declared May Ist as “Red Day,” with 
the Mosinee theatre, owned by Harlan 
Croy and A. Lindner, playing an important 
part. It was all part of promotion for 
“Guilty of Treason” which was the cur- 
rent film attraction. 

Throughout preceding weeks, they have 
been preparing for this eventuality. Joseph 
7. Kornfeder, who has been in Washington 
with Senator Joseph McCarthy, working on 
the Owen Lattimore case, has been on stage 
every evening, discussing the coming affair. 
Nine foot photos of Joe Stalin to banner 
the theatre have been used in meetings else- 
where, building up to this climax. The play- 
ing of the film was “stopped” as capitalis- 
tic propaganda. Two shows for Catholic 
school children were interrupted as the Red 
Commissar (Kornfeder) took charge of the 
operation. 

Decrees were read as to the future of the 
theatre, and of all free enterprise in Mosinee 
under a Red regime. Coming attractions 
were read off and cancelled as being anti- 
Communist. But the wind-up of the day 
came when the American Legion took over, 
with a parade and bonfire in front of the 
theatre, when Red banners and cards were 
burned. The event was covered by newsreel 
and wire services, which set up front line 
headquarters in the theatre. (Over the 
weekend, the Mosinee “incident” broke as a 
headline story, from coast to coast, in all 
metropolitan newspapers. It landed on the 
front page of the New York Times, and 
with carry-over and picture layouts in all 
papers. Everything considered, it rates as 
about the biggest exploitation stunt of the 
year, originating entirely from theatre pro- 
motion. ) 





Bill Hastings, manager of the RKO Orpheum 
theatre, Denver, admires the result of his 
exploitation, when Governor Lee Knous of 
Colorado places a crown on Miss Molly Baker 
as the "Cinderella" Girl, in a campaign which 
resulted in plenty of fanfare for the motion 
picture. 
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Selling Approach 


THE THIRD MAN—David O. Selznick. 
Unusual pressbook on this unusual picture 
and it will pay you to give it unusual atten- 
tion. On both sides of the Atlantic, ''The 
Third Man" has been getting unusual re- 
sults for better-than-usual showmen. The 
"zither'’ tune that is the picture's theme 
song has become top-bracket stuff on the 
hit parade. You can make mystery with 
the poser, ''Who was the third man?" and 
also ‘What is a zither?'' Posters are very 
intriguing, and will display in many forms, 
as cut-outs or for direct billing, in or out 
of the theatre. The herald carries all the 
best advertising theme, and can be fol- 
lowed in small situations. Newspaper ad 
mats show unusual care and skill in prepara- 
tion, so use your native ingenuity to get 
the most in return. A very wide variety in 
all sizes and shapes, fully three times as 
many ad mats as are usually furnished for 
the best pictures. One theme, with a man 
inside of a man inside of a man, describes Humor'' men in your community, use them 
the "third man" idea best. You'll find this to advantage, for mutual benefits. Press- 
in just the sizes you want, on pages 24 and book promises the company will cooperate. 
25 of this elaborate pressbook. We recom-  Tieup with ‘Captain Marvel’ comic books 
mend that you use what is most distinctive is suggested, whatever they are! And it 
so this campaign will look completely dif- may pay you to dig around for a local 
ferent from your other current or coming cooperative stunt. Youngsters will prob- 
attractions. Don't waste such a precious ably respond to this beyond any precon- 
opportunity to get a ‘different’ result. ceived idea, so give it a whirl. Pressbook 
Publicity mats are good and with some offers a set of stills of Jack Carson in 
drawings that are attractive to editors. comedy poses (no mats), and these are 
Pages and pages of merchandise tieups good enough to build into a lobby display 
are suggested in the pressbook. Exploita- piece. Publicity mat No. 2-E follows the 
tion follows the advertising theme. One display idea of the herald, and you can 
Round Table member in England used put it into a newspaper ad if you want to 
three men in single file as street ballyhoo show the flying ‘Good Humor" wagon, 
labeled, ‘The First Man," "The Second loaded with girls. Exploitation follows the 
Man" and "The Third Man."" Another had "'Fuller Brush Man’ plan, and the press- 
“The Third Man" wearing an Adam Hat, book hands out some good advice: Keep 
for cost-free sponsorship. Make the most It Funny!'' That's an assignment, so do your 
of 25¢ book and music shop tieups. darndest. 





THE GOOD HUMOR MAN—Columbia 
Pictures. Following in the fun-packed foot- 
steps of "The Fuller Brush Man" with Jack 
Carson as the ice-cream salesman. The only 
comedy that comes in I0 delicious flavors. 
"Good Humor Man" has everything: 
Laughs, Mystery, Magic and Romance. 
The bells are ringing for you and your gal! 
24-sheet and 6-sheet posters will make 
good cut-outs for marquee or lobby use. 
There is a good herald, which keys the cam- 
paign for the smaller situations. Follow its 
advertising theme in your other advertis- 
ing. The newspaper ad mats don't quite 
come up to the sales approach that you 
will find in the herald, but there's an 
assortment, most of them too big for paid 
space, unless you own a newspaper on the 
side. ‘Good Humors' are pretty well 
known for their advertising style, but this is 
not carried into the picture's advertising 
enough to be noticed. If you have "Good 








Promotes Idea in an Hour 

D. E. Craft, manager of the Capitol thea- 
tre, Sidney, Ohio, promoted a four-page 
folder herald including a coloring contest to 
advertise “Outpost in Morocco,” with the 
sponsorship of a local merchant. Idea was 
created from pressbook materials, drawn up, 
sold and in the hands of the printer within 
one hour, which is fast work. 


FASTER THAN 
EVER! = 


QUICK SERVICE & , " 
quauty wort V9 


Special Pressbook for Personals 

Dan Terrell, exploitation for Metro-Gold- 
wyn-Mayer, has issued a special “short- 
form” press sheet for managers who will be 
lucky enough to greet Dot Lind, “the mod- 
ern Annie Oakley,” on her whirlwind ex- 
ploitation tour of key cities. Dot is a real 
fancy rifle shot, and she does with a gun 
what Annie Oakley used to do with the Buf- 
falo Bill show. For promotional purposes, 
she is giving out “Annie Oakleys.” 











Their Own Western Club 


Russ Wheeler, manager of the Harding 
theatre, San Francisco, has organized his 
own Junior Western club, the “H-Bar-T” 
Club, with special membership cards and in- 
signia. Two deputy sheriffs, one 5 years of 
age and one 8, are standing by for the elec- 
tion of a new sheriff, in the near future. 
The sub-teen-agers meet in their “Hoppy” 
or Roy Rogers outfits, and one member of 
the club comes to meetings wearing a real 
gun. He’s the cop on the beat. 












FILMACK 
SPECIAL TRAILERS 








CLASSIFIED ADVERTISING 





Ten cents sed word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 


insertions 


r the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 


reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





POSITIONS WANTED 


STUDIO EQUIPMENT 





MOTION PICTURE EXECUTIVE WITH_ 12 
years’ experience operating own theatres in New Eng- 
land seeks position in assistant or executive capacity. 
BOX 2439, MOTION PICTURE HERALD. 





OPERATOR. FIVE YEARS’ EXPERIENCE. AGE 
24, single. Go anywhere. Prefer New Jersey or New 
York City. References. BOX 2445, MOTION PICTURE 
HERALD. 





CITY MANAGER, MARRIED. 23 YEARS WITH 
same major circuit. College education. Experienced all 
phases, moving pictures, legitimate road shows, drive- 
ins. Desires geographic change, Southeast, South, 
Southwest, or West Coast. References and personnel 
record on request. BOX 2447, MOTION PICTURE 
HERALD. 





MANAGER—10 YEARS’ EXPERIENCE. WILL 
work anywhere. Excellent references. PHONE 5702 or 
write BOX 293, Lewistown, Penna. 





USED EQUIPMENT 





FOR THE PREVIEW ROOM. REBUILT NAVY 
DeVry projectors, $550. Pair. Renewed Navy DeVry 
amplifiers, Holmes Educators, complete, $600, like 
new. MIDSTATE THEATRE SUPPLY, 1906 Thomas 
Ave., Fresno, Calif. 





BUY NOTHING! COMPARE OUR PRICES FIRST! 
Strong 1 KW lamphouses, excellent, $350 pair; E-7 
mechanisms, rebuilt, $1,100 pair; Simplex 5-point 
estals $90 pair; Peerless lamphouses, excellent, $99.50 
pair; Simplex single unit electric ticket machine, re- 
built, $99.50; 2 unit $139.50; rear shutters for Simplex 
#40 pair; BB movements, rebuilt, $49.50; Simplex rear 
shutter mechanisms, latest features, rebuilt, $249.50. 
STAR CINEMA SUPPLY, 441 West 50th St.. New 
York 19. 





ANYONE CAN SAY “REBUILT LIKE NEW” 
but ours is. Holmes Educators $550; Simplex Acme 
$795; Simplex SP or Standard $995—all dual equipments 
with 2000’ magazines, lenses, amplifier, speaker, etc. 
2 RCA Brenkert Econarc L. I. arc same with Ben- 
wood-Linze 30A rectifiers, like new, $395; Super Sim- 
plex heads, $895 pair. All available on time payments. 
Ss. 0. S. CIN EMA SUPPLY CORP., 604 West 52nd 
St., New York 1 





EQUAL TO NEW. HOLMES OR DeVRY 35MM 
projector with 2000’ magazine, sound single projector 
$300, pair $500. IDEAL FILM & SUPPLY CO., INC., 
630 Ninth Ave., New York 19, N. Y. 





DISMANTLING THEATRE. COMPLETE EQUIP- 
ment, including projectors, 400 seats, amplifiers, sale, 
files, etc., priced to sell, $2,500. STUDSTILL & HOL- 
LENBECK, INC., 108 South Olive St., West Palm 
Beach, Fla. 





PAIR HOLMES EDUCATOR 35MM. SOUND 
projectors. 2000-foot magazines; complete with ampli- 
fier, speaker; renewed. $450. ROBERT EVANS, 1750 
North Serrano, Apt. 201, Hollywood, Calif. GRanite 
9715. 





DRIVE-IN EQUIPMENT 





S. O. S. SAVES DRIVE-INS THOUSANDS ON 
top quality equipment. Standard & Super Simplex, 
Motiograph, DeVry, Superior, Weber available for 
or 1,000 cars from $1,595. Easy payment plan. S. O. S. 
Co-op speakers $16 pair including junction box. Buy 
sample pair and compare. Teleseal 14-2 underground 
cable $47.13M; Masonite marquee letters 35c up. 
S. O S. CINEMA SUPPLY CORP., 604 West 52nd 
St.. New York 19. 


WALL 35MM SINGLE SYSTEM CAMERA, 
Maurer galvanometer, shiftover, Baltar lenses, Movie- 
tone amplifier, 1,000’ magazines, etc., worth $10,000, 
special $4,995. Auricon single system camera, $495; 
Fearless blimp friction head, $495; 35mm Perforator, 
$495; Art Reeves Sensitester, $335; Houston processors, 
from $1,795; Eyemo 71K cameras less lens, $135; Film 
phonographs 1200 RPM, $395; Synchronous 35MM _. 
bing projectors, $795: 35MM recorders from $495. Send 
te ary Sturelab. S. O. S. CINEMA SUPPLY 

, 604 West 52nd St., New York 19. 


BUSINESS OPPORTUNITIES 





DRIVE-IN THEATRE SITE. GEOGRAPHIC CEN. 
ter of “Northern New Jersey Playground” on six lane 
super highway intersecting four lane state highway, 
14 miles out of New York City. Densely populated 
and industrial area. Plenty of acreage, excellent ingress 
and exit facilities to two state pers. RUSMONT 

RP., 831 Main Ave., Passaic, N. J., Gregory 3-6400. 








WE’RE_ LIQUIDATING ENTIRE FILMCRAFT 
studio—MR twin arcs worth $250, now $89.50; spot- 
lamps including bulb, antoet diffusers, rolling stand 

Juniors, $104.50; juniors less stands, $87.50; 
hundreds of good bulbs, 75% off. Background process 
projector, 4 Selsyn motors, sound cise lenses, 
+ se etc., worth $15,000, rebuilt, $4,995; MR micro- 
% one boom with dolly, $395. Send in B Bulletin Filmli. 

O. S. CINEMA SUPPLY CORP., 604 West 52nd 
S . New York 19. 





WANTED—16 AND 35MM MITCHELLS. BELL 
and Howell cameras, sound and silent Moviolas, lab- 
oratory equipment. Send listing for our liberal cash 
offers. All 16-35mm_ production equipment sold and 
rented. THE CAMERA MART, INC., 70 West 45th 
St., New York. 





NEW EQUIPMENT 





BEADED SOUNDSCREENS 49c: HI-LITE 44c: 
BB movements $79.50; rectifier bulbs, first quality, 
$4.95; Griswold splicers $19.75; aluminum reels $2.69; 
= gga $2.49. STAR CINEMA SUPPLY, 441 West 
50t . New York 19. 





DON’T OVEXLOOK 5S. O. S. NEW BOOTH 
equipments for theatres $2,950: for drive-ins $3,950, 
actually % off market price! Special: new latest 
Morelite Monarc 70 ampere lamps with 14” reflectors 

95 pair. Time Deals and Trades Too! Send for de- 
tails. S O. S. CINEMA SUPPLY CORP., 604 West 
52nd St.. New York 19. 





SAVE ON SUPPLIES AT S. O. S. SCREENS, 
plastic fungus-proofed and flameproofed 42yfac sq. ft.; 
beaded 48%c; black flameproofed masking 36” wide 69c 
yd. Rectifier bulbs, 15 amp.. $4.95; B & H 35mm 
splicers, $3.95; coin changers, $149.50; intercommunica- 
tion telephones $9.95 pair; crystal pickups $1.75; 
marquee letters 35c up; beautiful stage settings $277.50; 
wall and — lighting fixtures 45% off. (Send for 
brochure). S. O. S. CINEMA SUPPLY CORP... 604 
West 52nd St.. New York 19. 


PARTNER FOR DRIVE-IN SITE. NEW JER. 
sey Highway 31. BOX 2446, MOTION PICTURE 
HERALD. 





SEATING 





HAVE YOUR THEATRE SEATS REUPHOL. 
stered at low reasonable rates by the HAYES SEAT. 
ING CO., 129 Tennyson Ave., Syracuse, N. Y. 





HERE’S YOUR BEST CHAIR BUY: 750 AMER. 
ican heavy panel back metal lined spring cushion, ex- 
cellent, $4.95. Many other lots available from $29, 
Send for Chair Bulletin. S. O. S. a SUPPLY 
CORP., 604 West 52nd St., New York 1 





BUSINESS BOOSTERS 





BINGO DIE-CUT CARDS, 75 OR 100 NUMBERS 
—2 colors—$3.00 per thousand. PREMIUM PROD. 
UCTS, 354 West 44th St., New York 18, N. Y. 





COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO.. 41% 
Greenwich St., N. Y. C. Publications for premiums 
(exclusively) since 1939, 





COMIC BOOKS PROVEN THE MOST SUC. 
cessful method of attracting the “small fry” to their 
Saturday matinees. Always large variety and latest 
popular titles. Sold on all newsstands at 10c; 
per 1000. F.O.B. New York City. DUMONT SALES, 
15 Park P ig New York City. 





SCHOOLS 





LEARN MODERN MANAGEMENT. HUNDREDS 
have successfully advanced to better theatre positions 
through the institute’s time tested training in spare 
time, at low cost. Free information. Established 20th 
~~ THEATRE MANAGERS INSTITUTE, Elmira, 


N. 








THEATRES 





THEATRES FOR SALE. WRITE FOR LIST. 
—— EXCHANGE, Fine Arts Bldg., Portland, 
e. 





VENTILATING EQUIPMENT 





BEAT THE HEAT. ORDER AIR COOLING 
equipment now! Exhaust fans: + party 12’—$13.75; 


16” —$18.15. Special! — 11,000 c.f.m. sreperstive 
cI - 4 


cooler $595. S. O. S. CINEMA SUPPLY COR 
West 52nd St.. New York 19. 





PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALDS. 
Photo-offset printing. CATO SHOW PRINTING CO., 
Cato, New York. 





BOOKS 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
a ane EY BOOKSHOP, 1270 Sixth Ave., New 

or 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION PICTURE AL- 
manac—the big book about your business—1949-50 edi- 
tion. Contains over 12,000 biographies of important mo- 
tion picture personalities. Also all industry statistics. 
Complete “er of feature pictures 1944 to date. Order 
your copy today. $5.00 postage included. Send remit- 
tance to QUIGLEY BOOKSHOP, 1270 Sixth Avenue, 
New York 20, N. Y. 
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